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BRITAIN’S Local 
Authorities are responsible for an 


essential annual expenditure of :— 


£1,500,000,000 
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all the ofhcers responsible for pur- 
chases in every department of the 
2,032 local authorities in the 
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ADVERTISER'S WEEKLY 


CVdverlisin 1g 
“ LONDON & MANCHESTER 


Incorporated Practitioners in Advertising 


PR ‘an aspect — 
of the client’s 


policy’ 

Sin.-I must return to the 
attack on the incorrect definition 
of public relations, an example o! 
which appeared in the Delay: 
Ltd. case history (August 18) 

A “stunt” organised by the 
“press and public relations div 
sion” of an advertising agency 
recorded, and it is stated that 
main promotional aim of 
campaign would be advertising 
for the agency has a 
believed that public relatior 
at its best when its limitat 
recognised—and in this ca 
could only be incidental t 
general campaign.” 

What nonsense is this? Pu 
relations is an aspect « the 
client's policy which sometimes 
chooses out of its own wisdom to 
use an advertising agency, so how 
can there ever be any question of 
its being “incidental” to advertis 
ing ? 

It is about time that advertising 
agents stopped pretending tha 
they can offer “public relations 
to their clients and recognised 
that their highly specialised wor 
is Only part of the whole sphere 
of public relations 

What is usually meant, of 
course, in such cases is “; 
relations” or “editorial publicity 
though it is a matter of contro 
versy whether advertising agents 
should dabble even in this limited 
field 

Let us be quite clear. Public 
relations is a function of manage 
ment which deals with public 
opinion and an organisation's 
behaviour Its specialist practi 
thoners assess, advise and plan the 
winning of favourable opinion 
and mould behaviour. The only 
“public relations” which an 
advertising agency can truthfully 
profess to undertake is its own 

Y. Gatirzine 
17 Victoria Street, SW1 


ess 


STANDS FIRST AND 
FOREMOST IN LONDON 


AND PROVINCES 


PRINCIPAL BRANCHES 


ii 


To The Editor .. 


A_ prejudice 
against women 
in agencies ? 


Sirn,—I have read with great 
interest the recent letter from 
W. M. Edwards (August 11) re- 
garding the large turnover in 
advertising staff, and the ensuing 
correspondence on the subject. 

[hat this should be so is not 
very surprising to someone like 
myself, who would like an agency 
ob, for every agency when adver- 

ing @ vacancy insists on pre- 

is experience, 

It appears that no amount of 
«perience in any other field, such 
1s selling or even that of an 

advertising manager for a com 
mercial concern will do—one 


THIS WEEK 


Photograph of the month—page 46 


NEXT WEEK 


The story of a £30,000 boost for gas 
publicity 


must have agency experience 
Now how can one get this valu- 
ible qualification? Is it by 
knowing somebody who knows 
omebody of importance in an 
igency who gets one in, whatever 
one’s suitability for the job, or is 
it by happening to join an adver 
tising agency staff as a secretary 
at the beginning of one’s career ” 

If either of these answers is 
correct, then surely all those who 
goods through advertising 
must inevitably have a very one 
ded view of business, whose 
nterests they serve. 

There is, I feel, a strong preju 


sell 


dice still regarding women in an 
agency; although many women 
have made a successful 
career in this field, their number 
1s still comparatively few. 


As one who has sold to the 
public at home and abroad, when 
the backing of good advertising is 
really an absolute essential; has 
successfully held post of 
advertising mar for three 
years; has writtc d spoken 
radio scripts over and acted 
as a press and p relations 
officer, only to | id one is 
unsuitable for th sition of 
account executive most dis 
appointing “No agency experi- 
ence” is alwa reply, and 
very often “Our « s do not 
like women on the 

Mol + WOMAN 


s supplied.) 


most 


Name and addre 


We can learn 
from overseas 


Sin.——-We |} 
about being priced out of foreign 
markets. but very much less 
about being pub d out of 
them 

Yet the genera! 
one gets fron 
people who have investigated 
markets in various parts of the 
world is that what is wrong with 
our exports is not so much their 
price or their qua as poor ad- 
vertising, publicity nd public 
relations, backed n ifrequently 
by inadequate dist ion. 

The Government 
alive to this dange 
sponsored thx 
many productivity teams with the 
object of boosting our production 
of goods, I cannot remember that 


good dea 


ression that 
reports of 


early is not 
Although it 


has surneys of 


Twenty-five years ago 


September, 1930 


i € Pritchard, Wood & 
Partners Lid was started as an 
ndependent firm at an office in 
Charles Street, Haymarket The 
directors were Fleetwood Pritchard 
Sinclair Wood, John Gloag, and 
Gilbert Russell 

* ~ * 

The Fortnightly Review 

control of the Review 
* 

First daylight cinema was opened 
it Euston. Publicity and interest 
films were shown 

- * ~ 

Work on Crawford's new 

in Holborn was completed 
* bd * 

The Belfast Telegraph was SO on 

the same day (September 1) as the 


acquired 
of Reviews 
* 


offices 


Belfast Newsletter 


193rd birthday 
* 


celebrated its 


* 
It was announced that an Audit 
Bureau of Circulations had been 
formed in Denmark 
* * 

Sir Charles Higham was the first 
agent to send adve rising across the 
Atlantic by plane It w sent in 
the “Question Mark and the ad 
vertisement for the Highams agency 
appeared in the New York Times 
on September 3 

* 

The Publicity 
ham launched a ur-page monthly 
magazine, Publicity Club News. 

* ad 7 

Sir Francis Good igh was re- 

elected presiden he Incorporated 
Managers’ Association. 


* 
Birming- 


* 
Clu rf 
fo 
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it has ever sent out a team of ex- 
perts either to the USA or any- 
where else in order to learn new 
or improved methods of publicis- 
ing the goods that we produce. 


I am sure that the official ten- 
dency to think of the problem 
mainly in terms of “productivity” 
and not sufficiently in terms of 
salesmanship (in which I include 
market research, advertising, 
public relations etc.) is in no 
small measure responsible for the 
fact that we appear to be gradu- 
ally losing the battle in various 
vital markets. 


Max HERBERTSON 
Birmingham 


Our economy 
needs a BIF 


SIR The reply from R. C 
Liebman (August 25) to your 
measured comment upon his ill- 
advised press conference is most 
unimpressive. Stripped of all the 
flummery his case amounts to 
this: “Close down the BIF as we 
have come to know it in this 
country and allow our competi- 
tors carte blanche to show their 
goods in our own high street 


It is not a question of fearing 
competition. It is a question of 
being able to meet that competi- 
tion fairly and squarely by enab- 
ling the people of this country 
to put on their own great manu- 
facturing show once a year in 
their own way. 


With the nation’s economy so 
delicately poised as to balance 
of payments one would have 
thought that commonsense dic- 
tated sending out the British 
quality message undiluted to the 
wide world 


That is why I at least hope that 
Mr. Liebman will in vain con- 
duct his campaign on behalf of 
foreign manufacturers. 


Watiace B. Grimmer 


Tunbridge Wells 
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Advertising in 


’ WOMAN’S OWN ranks 


with the. most powerful publicity forces 


anyone can employ for increasing sales to women! 


2,3913,4357 


AUDITED NET SALE (JAN-JUNE 1955) ; 
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Interesting contributors make q 


* Everybody's « 


the influential weekly 


H. E. BATES 


PHYLLIS BENTLEY 
HECTOR SOLITHO 
W. J. BROWN 


GEORGE SAVA 


aatrd 


LIONEL HALE 


SIR CHARLES PETRIE 


STELLA GIBBONS 


EN BRS RES SES BIN 7 


LUDOVIC KENNEDY i 


THE EARL OF LYTTON 


. » « Articles by all these famous people have appeared in EVERYBODY'S during 
the first jew months of 1955. Contributors of such distinction, writing with 
authority and brilliance, and covering a vast variety of subjects, give EVERYBODY’s 
its unique appeal to Britain’s most knowledgeable families. The interest with 
which they read their EVERYBODY’s ensures a long and busy life for every copy — 


and for every advertisement in its pages, an exceptional enduring influence. 


CERTIFIED NET SALES (Jan-June 1955) 767,040 


aq WEEKLY - PAGE RATE £800 


A. 


W. BURNETT, Advertisement Director, EVERYBODY'S PUBLICATIONS LTD., 114 FLEET STREET, LONDON, E.C.4 . FLEet Street 7521 
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‘NO TV SPOTS’ 
SURPRISE AT 
RADIO SHOW 


HOCK for television set 

manufacturers and adver- 
tising agents at the Radio 
Show was the last-minute can- 
cellation of the scheduled 
alternative closed-circuit TV 
transmissions. 

The transmissions were to have 
been interspersed with a number 
of commercials, which agents had 
already booked for their clients. 

The BBC are providing their 
normal closed-circuit programme. 

The programme contractors 
themselves some weeks ago 
declined an invitation to put on a 
programme based on the new ITA 
service. 

Later it was announced that a 
programme consisting of celebrity 
interviews, films and other enter- 
tainment would be provided by 
the Radio Industry Council 
(organisers of the Radio Show) 
and carrying a number of com- 
mercials 

Spots were heavily booked and 
films to be shown included those 
for Readicut Wools, Max Factor’s 
Creme Puff, Oxo, Rolo sweets, 
Trebor sweets, Shreddies, a cake 
mix, Procea bread, Godfrey 
Phillips, Meltis fruits, Robertsons 
jam and Wacco fireworks. 

An official of the RIC declined 
to comment on the withdrawal of 
the alternative programme. 

A radio manufacturer said at 
the Show 


gramme would have considerably 
helped in creating interest in the 
new medium.” 

An agency representative 
pointed out that the showing of 
commercials would have helped 
planners of spots to get audience 
reaction. 

An unconfirmed report of the 
reason for the cancellation says 
hat am executive of one of the 
programme contractors saw a 
howing of the advertising films, 

i asked the RIC to withdraw 
them. 


Radio Show attendances—page 7. 


Press ad records smashed during 


The second quarter of 
1955 broke two records for 
e,penditure on press adver- 
tising, reports the July issue 
of “Statistical Review of 
Press Advertising,” pub- 
lished by the Legion 
Publishing Co., Ltd. 

The quarter itself broke 
all records by totalling 
£21,266,320, beating the 
previous best — October 
to December 1954's 
£20,235,261—by over £1 
million. 


| May reached the highest 


April-June quarter 


figure ever recorded by 
“Statistical Review” for one 
month—£8,446,266. 

This was the first full 
month after the 27-day 
newspaper strike. The 
national dailies and Sun- 
days and the London even- 
ings all ran off larger 
issues to use up the back- 


log of newsprint § saved. 

Says chairman Jesse 
Scott in his usual introduc- 
tion to “Statistical Review”: 
“We tell a remarkable stor) 
of the ingenuity of th 
newspaper proprictors—and 
the spectacular vigour ©! 
advertising industry.” 

(Full details on page 4) 
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VEW CIGARETTE 


The Walker Tobacco Co., Ltd., 
of Luton, are marketing through 
their subsidiary, George Jackson 
and Co., a new cigarette called 
Exclusive. Each packet of 20 
will contain five gift coupons, 
exchangeable against goods 

Exclusive sell at 3s. 7d. for 20 
Nevin D. Hirst (Advertising) Ltd., 
the agents, will conduct a national 
press campaign during this month, 
backed by Radio Luxembourg, 
and probably commercial TV. 


Egg campaign 
Britain’s first campaign for the 
Australian Egg Board will be 
launched on Monday, Sep- 
tember 12, with large spaces in 
the Evening News and the Star 


The three observers trom this country who went to the A lation Ver 
paper Classified Advertising Managers 35th annual convention in the USA 


study the “Dem & Chronicle.” 
which was held at Rochester, NY. 


the local newspaper o we 
Lefi to right are H. Hation, adve 


. i, . ment manager of the Birmingham Post & Mail Lid.. R. W. Grur 
and provincial papers Agents information officer of the Newspaper Society, and L. J. Stallard 
handling the campaign are = ment manager of the Wolverhampton “Express and Star Mr. Grundy 
Greenlys Ltd. writes on the convention on page 16 

THE ADVERTISING MAN’S GUIDE TO ASTROLOGY | 

H H i H Let's get this straight, Jack! You 
Virgo is Verisimilitudinous | '<\° 5° See rick we a 
(August 23 - September 22) ours. And good luck t you. But aa 


you were. 


Are you happy in advertising? Don't 
you ever feel that there are nobler 
occupations? Aren't» you sometimes 
appalled at the facility of it all? Yes, we thought 


And who the blazes are you to be so self-righteous about 
everything? Don't you get your living out of it? 
Do you ever turn your inflated salary cheque over to a 
deserving cause? Not you! Not (if we may quote 


All right that's finished and over 


with, now let's forget &. But if you | Tar 
really want truth in advertising band 
you'll remember that at not much — 
more than Ils. per thow with « 1 
circulation of 4 m., Public Service i \ 
is & jolly good buy. And that's the | 
® 88gacious comedian) on_your nelly! truth. % 
PUBLIC SERVICE [ 
The official journal of NALGO 
Reginald Harris Publications Lid., 3, Stanhope Row, Mayfair, Wl. GRO 3877 = 
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TWO STRIKES—BUT PRESS ADS STILL CLIMB 


May’s record recoups April losses 


Month-by-month figures 
for nationals, London evenings The 


table belo ym Statistical Review) illustrates the fluctuation of 
revenue from d sdvertising in those groups of media affected by the 
Expenditure on press advertising for the second quarter of RewsPaper strike April 21, 1955) and the railway strike (May 29 to June 15 
1955) 
this year was 17.25 per cent up on April to June, 1954. It 
oda! d ’ ° 
totalled a record £21,266,320. reports the “Statistical Review APR MAY JUNE 
of Press Advertising.” eek 
Monthly breakdown and pa 1 of the figures is GROUP 1954 Rise 1954 1955 Rise 1954 1955 Rise 
£000 f or Fall £000's £000's of Fall £000's £000's or Fall 
OSA ° 
i 1955 
— -_ London 
£ Mornings _ 1,414 Wl 1.5995 2.4285 $1-8 1.5027 1874-7 24-7 
(ik 49] . London 
April HB, 521 5,700,881 3°51 a all , 62 | 44:0 | cent laen3| aoa! s@cla me 
May 6,425,64 $8,446,266 . 31-45 . / 
‘ ationa 
June. 03,491 7,119,173 +2267 Senders ...| S56 S69 7199 10319 4 434) S4¥S) 6829 4 254 
Drovincial 
654 21,266,320 17-25 P aihes noe ‘ 12-7 1.0127 1.1642 1S0 881-4 1,042-6 18 
. Prov. and 
The quarter also show f ungs down 46.2 per cent, and Suburban 
crease of 13.85 pe ynal Sundays down 56.9 per Weeklies 114 402 292 3242) 39909 420-6) 2685 | 3286 22-4 
a to March this ‘ ‘ Masgesines...|1,914 , 29-1 |1,951-0 12.3539 20-6 |1.828-2 12.1834 19-4 
esse Scott, chairma j A | ; 5 
y . > « + 
aging director of the I Pub ' coked as if the April, May Technical 1849 ; 19-0 179-8 219-0 21:8 1930 229-8 190 
list ( Ltd. 1 : quarter was going to be a 
ew wo ty ppg But, our final figures were Trade 184 4 \+ 25 1967 2148 92 | 1664) 2149 4 201 
of the quarter in the Ju f eal a startline discio ~ 
Statistical Review a en . we TOTAL 5,908 ¢ 5S 6.4256 8.4463 4 31-5 $8035 7,1192 |» 227 
“The second quart: . ‘ > summarise briefly May 
ene of the most int , was the largest month we e 
have ever been called u ’ Se I He, See G ‘er 7 t ; - | y y t: 
analyse.” he says id start, the quarter was the OV ¢ I i men Ss ye Ie in ¢ u * 
“In April we had i st ever 
tion of the newspape " We tell a remarkable story of D | ee » t - ae ¢ | 
- ays ang in iy neenuiy o 1 newspaper , Ny 4 P 
20 day Jin M ty of th pay € erage his near mM 
rail = strike whic ictors—-and the spectacular , ‘ ; ‘ - 
affected publishers of — ur of our advertising indus Ina review of expenditure in some of the major classes of adver- 
and periodicals t tisers, “Statistical Review” records a record sum spent on household 
“In April, 1955, compa:cd wit! Hreakdown into media groups soaps and detergents during the April to June quarter. Total spent 
the same month last lispla nd comparisons with last year's by the manufacturers was £997,509—a rise of £127,276 on the pre- 
advertising in Londo: ings ponding figures are given in ceding three months and £64,487 more than the figure recorded for 
‘ " nt n y ’ | . 
was down 38.1 per cent, | lon llowing table the second quarter of 1954. 
ALT. ADVERTISING The most heavy dvertised was spent in the previous quarte 
brand was Tide for which and it compares with £100,058 
2nd at 2nd qtr | Rise £167,551 was budgeted the recorded for the June quarter of 
54 1955 ” nearest competitor being Daz 1954 
| , with £155,561. Of the Lever pro The rise in expenditure 
{ £ ducts in this field, the biggest mainly attributed by Sratistica 
London Mornings 4.536 5,191,208 +1443 spender was Persil £126,017, Review to the growing campaigr 
London Evenings | 4 1,426,917 + 12-10 followed by Surf, £103,734 and for dry shavers, their share of th 
National Sundays 1 R20.01¢ 1,954,563 - 7-39 Omo, £101,510 quarter's expenditure beir 
Provincial Dailies R04 450 3,233,231 15:28 Expenditure by the Govern- approximately £80,000 Ch 
Prov. and Sub. Weeklies 904,116 1,121,751 24-07 ment on press advertising is re contributors were Philishas 
Magazines § 693.99 7,008 806 +2309 ported to have shrunk “very con £24,346, Remington, £23,414, and 
Technical 5$7.609 668.758 + 19-93 siderably last quarter, the re Ronson, £16,344 The reply f 
Trade ... : $47,823 661,086 20-68 corded total of £218,766 compar Gillette razors and blades to this 
ing with £331,909 in the preced challenge involved a campaign 
Total 18,137,654 21,266,320 17.25 ing three months. In the second calling for a quarter's expenditur 
quarter of 1954 the figure was of £61,102 


£196,445 1) » the te »reater 

. e e uring the quarter a greate 
Retailers get carpet drive material 1% sare: aise saw » marked volume of cigarette advertising 
increase in the volume of adver was carried out than at this time 


Large-scale press, poster and promotion as mounted on a using for shaving soaps and = of year for a ver 


ry long period 
point-of-sale advertising is once lavish scale.” Every known creams, the recorded total of Total expenditure Bin from 
again to be used to promote this iles building activity has been £99,796 comparing with £43,245 £190,779 in the first quarter of 
year's Carpet Fortnight, to be harnessed to the task of selling '" ‘he March quarter and £60,319 this year to £322,462, the latter 
held from Saturday, October | more British carpets,” they say 1 year ago. The leading brands figure comparing with £220,945 
to Saturday, October 15 Advertising is handled by C. J spent at much the same level n the June quarter of 1954 
Organised by the British Car Lytle (Advertising) Ltd. Spaces Gibbs heading the table with More brands were advertised 
pets Promotion Council, which is ire being taken in an extensive tl4 270 followed by Gillette than at that time, but Players 
sponsored jointly by Federation list of national daily papers £13,256, Colgates, £12,914, and Navy Cut and Wills’ Capstan 


’ Erasm: > $35 
evenings, women's and smc, £12 - 


general interest magazines, the 


of British Carpet Manufacturers London 


uintain their leadership, the 
and the International Wool 


Palmoli former with a total of £52.216 for 
Secretariat, this will be the third Radio Times and the trade press almolive top he quarter and the Capstan 
Carpet Fortnight The message “For Everyone In the advertising of the ‘figure being £46.064 

Detailed information about the Everywhere-—-Carpets Make a different kinds of shaving prepara A heavy campaign for Marco 
scheme is being sent to 8,000 re Home” will be seen on 48-sheet tions, Palmolive was the domi vitch Red and White in May and 


tailers in the form of pack which 


posters in important centres nant brand with a th months’ June gave them third place with 
gives full details of the campaign, throughout the country In ippropriation of £21,548 1 three months’ total of £33,270 
matrix services and display London, 2,000 carriage-cards will Expenditure on razors and In June Carreras introduced 
material be seen by travellers on the Un dry shavers for the past quarter 

The organisers describe the derground was £160,804—£88.408 more than @ Continued on page 59 
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Sepremper 2, 1955 


‘Two Freds’ match 


next Wednesday 


All set for a 
new record 
for NABS 


An eager and strong gathering 
of NABS supporters is expected 
at Hurlingham next Wednesday 
for the 2ist “Two Freds” cricket 
match. Play is from 11.30 a.m. 
to 6 p.m. ; lunch is at I p.m., the 
auction at 6.15 p.m. 

It should be a day of 
Optimistic reports 
stewards have been 


records 
from all the 
received by 


the organisers, the Fleet Street 
Column Club Here are 
details 

Cricket Incentives (H. Dawson 
Salmon Argus Press) More 
than ever. Latest incentive givers 
ire J. B. Fitzgerald (J. Arthur 
Rank Screen Services) who will 
give a guinea for the first six hit 
by the Advertisers’ and Agents 
side ; Neil Kirby (J. Arthur Rank 
Screen Services), a guinea for 
every Ibw; and C. R. Fastnedgx 


director of The 
who is to give £1 for 
every six hit by the Press and 
Print side, with a limit of £5 
The Cricket (captains P. S. M 
Auld, Auld & Tilbury Ltd... and 
J. W. A. Stephenson, Time-Life) 
With so many incentives to 
stimulate the I2-a-side tears 
there’s going to be some fun and 
excitement The tea break may 
be shortened, to give the specta 
tors more cricket for their money 


(advertisement 
Queen) 


In short supply 


Admission Badges = (Teddy 
Roberts, LPE, and Len Slingsby 
Ne f the World) Donations 


ive been sent from hundreds of 


ipporters, and the two ticket 
tewards also thank Franklyn 
Ward & Wheeler Ltd., printers, 
f Leicester, who, once again this 

i have provided all the 
idges free of charge 

Admission badges are in short 
ipply ind those people who 
have any unsold ones left are 


them to Mr 
Slingsby 


sked to return 


Roberts or Mr 


Lunch. Andrew Milne the 
lub chairman, will preside, and 
will be supported by Lord Mack 


ntosh of Halifax, the club presi 
dent. A number of distinguished 
people in advertising and publish 
ne will be the guests of the club 


lickets, price 7s. 6d. each, can be 
btained at the ground 
Programme (John Sime, Ap 


TRIISERS 


WEFKLY).-A_ pro 
ramme of 144 pages will be on 


it 180 Fleet Street on Tues 
la ind Wednesday next, and 
it Hurlingham on Wednes 


la Latest revenue from adver 
ments is almost equal to the 
total of £3,847 collected 
ust year’s match An addi 
il supporter is Stowe & 
Bowden Ltd 
Once again H. A Shepherd vf 
H. A. Shepherd & Co., insuranc« 


@ Continued on page 7 


mit was used on the Aer 

{ stand at the Royal Dublin 
Horse Show It consists of 

d pictures of the various 

iwions on the fer Lingus 

stem Over these move two 

urcraft { light flashes on 
estination is passed The 

is designed by Leon Good 
Displa Ltd md = bui by 

Vl 1 Di 1) Artists. of Dublin 


Layton Award 
judges 


he panel of 
the bodies 


judges- together 
nominating them 


vw the 1956 panel of the 
ton Annual Award Competi 
1 as tollows 


W. A. Cathles (Editor, Apver 
res Weerkty), Jesse Collins 
vuuncil of Industrial Design) 
Ivor Cooper (Advertising Asso 
ciation), Milner Gray (Advertis 
Creative Circle), Lynton 
(Society of = Industrial 


I amb 


AA conference and 
the trade press 


In an observer's comments on 
the press coverage of the Adver- 
tising Association's Conference 
in Brighton this year and con- 
tained in the August issue of the 
AA's Journal, is the following 
tribute to the trade press: 

We take it for granted that 
trade will, each 
vear wive wus pre C onter 
ence publicity 
full reports 


our own press 
ample 
programme i 
and 
editorial comment 
It would be ungracious 
theless, not to record our 


sues 


interesting 


never 
erat 
tribute to the 
shill 
within the 


ay ailable 


tude or fo oma 
standard of journalisty 
with which this is done 


Ahien 


time and space 


Artists), T. G. 
paper Society), 
(Institute of 
Advertising) 
(Society of 


Moore (News 
J. B. Nicholas 
Practitioners in 
Owen H. 
Typographic De 


vieners), Mrs. Beatrice Warde 
Monotype Corporation) . A 
Weal (editor, World's Press 
News). and P. H. Kaight (hon 


wary secretary to the panel) 


Rules for the Award will be 
published this month Colour 
idvertising will this time be 


idmitted 


January 


Entries must be in by 
judging will take place 
n February; and the exhibition 
f entries will be held in April 


PACKAGING 
EXHIBITION 
AT IPA 


A packaging display, prepared 


by §S H Benson Lid will be 
held at the Institute of Prac 
tiioners im Advertising head 


quarters at Belgrave Square from 
Monday, September 12 to Friday, 
September 23 

The display will 
general range of 
point-of-sale maternal available 
to-day, and a wide variety of con 
temporary designs 

Mounted panels will show 
various types of containers made 
of plastic polythene and 


ustrate the 
packaging and 


glass 


other materials, and the appli 
cation to different types of pro 
ducts A brief explanation will 
be given of the method of pro 


involved 
examples of 


duction and assembly 
There will also be 
basic pack shapes, various typical 
packs, metal and three 
dimensional display aids 

The IPA state that the display 
is intended primarily for students 


seals 


rather than experts and is de 
signed to help them to think 
along packaging and display 
lines 


Players: no ad cut 


Although Player's 
cigareties to retailers are to be 


supphes of 


cut idvertising will not be 
aflected It is understood that 
the manufacturers do not intend 


to make any changes 
vertising plans 


their ad 


ADVERTISER'S WEEKLY 


ITA decision ‘in 
a fortnight’ 


Among the nine applicants for 
the vacant Independent Televi- 
sion Authority contract which 
were considered at a meeting of 
the TTA on Tuesday was one 
from Hulton Press Ltd. 

No immediate announcement of 
a decision on the new contrac- 
tor will be made by the ITA. 
An Authority spokesman said 
on Tuesday that it would be 
“about a fortnight” before the 
decision was known. 

o-- oro ore ee @ 


300 expected 
at IPA’s T\ 


luncheon 


An audience of more than S00 
among them members of the 
Institute of Practitions 
Advertising, their lents nd 
members of interested organ 
tions are expected at the | 
tute’s television luncheon 
Dorchester on Tuesda S 


tember 27 

As already in 
Sylvester I Wea 
the National Broad 


pany of America 
first reactions to H 
system of TV ad 


compare it with t) 
ing in the USA 
There will be 
at the Institute t! ne eve 
confined to fellow i her ' 


associate membe tw Mi 
Weaver will answer qu 
discuss points of spe est 


PUBLICITY Clu 


Some VW member 
pent an alternoon recent 
Lid The were “ 

the lul ( ne Batchelor 
hairman { the th. and Mrs 


Mottershaw 


Paris talks 


A new method ! animating 
displa cards nvented in 
America, and described as “revo 
utionar to the subject of 

conference in Paris shortly be 
tween representatives of four 
countries 

Leon Goodman managing 


director of Leon 
plays Lid 


Goodman Dis 
attend the talks 


i Shetheld Publicity Club, a 

touring the Shetheld factor 
i Lt.Colonel 
dlefn) 
Boulter 


nmittee member 


a 


ompanied by their wive 

f Baiche Peas 
Maurice W. Batchelor, presiden / 
seen talking with H. fT Roulter 
fiso in the picture are / K 
and Mrs. Mottershaw (right) 


on new-lype animotor 


Holland, 


with display men from 
france ind America 


He said this week that the talks 
would decid who would make 
the new device, and in which 
areas the four countries w have 
the sales and exploitat right 


There will be some keen bar 
gaining he said but | hope 
this country will get a fair share.” 
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VERTISER’S WEEKLY 


SerpTeMBeR 2, 1955 


‘Satisfactory standards’ reached by diploma 
students, say AA 


PXAMINERS ISSUE REPORT ON 
THIS YEAK’S PAPERS 
Satisfaction at the genera! standard reached in the 1955 
examinations for the Diploma of the Advertising Association 


is expressed in the examiners reports which have now been 
issued by the education committee. 


Points from the examine 
comments are as follows 

In the Intermediate papers 
didates showed a good know 
of advertising 
wide field they had to 
although the replies tend 
have a certain samen 
gesting that in most case 
were written from the 
rather than practical kno 

In the English paper a 


considerins 


of the candidates who 
showed a lack of knowled 
some of the basic point 
grammar. In these cases ; 
ation was particularly bad 
“The most common failir 
answers to the first quest 
marketing was the assur 
that individual manu a 


sale figures are open to ¢ 
inspection.” 


* Test’ confusion 


There was confusion betv 
the product test which wo 
made in the course of deve 
a new product and the test 


paign itself, “bu cand 
seemed to have a compx 
grasp of the fundamentals 


distribution.” 

As in the past too many car 
didates answered the Economics 
paper as though it was an adver 
ising paper per se and not or 
economics. Insufficient use wa 
made of the correct econ 
terms and the discipline of think 
ing and argument relative to 
science There was an app 
ciable improvement this yea 
the answers to the paper 


Psychology in relation to adver 


tising. Answers to the question 
discussing the importance of 
form, colour and movement ir 
attracting attention showed not 
only a sound grasp of the theor 
etical principles but indicated 
their practical implications by 


good examples 

On the theory of design know 
ledge was not always well applicd 
in practice. The examiners give 


as an example a number of 
students whose answers to 
Question in the advertisement 
design and tion paper 


showed good general knowledgec 
of typography, but when asked 
to prepare a layout in question 4 
of the same paper broke with 
abandon the principles they had 
set out 

The standard 
media was not 
the answers to 
appointed 


achieved in 
very high, and 
this paper dis- 
the examiners, who 


comment on a tendency to make 


ness “a substitute for real 
« ledge.” 

particular weakness was 

ick of knowledge of dupli- 

tables and in some cases a 

f knowledge of rates led to 

overspending of appropri- 


results obtained in the 

r production examination indi- 

a fair general standard of 

edge of printing reproduc- 
ethods. 

\n encouragingly high stan- 
uv” was achieved by candidates 
sing the final examinations 
Divisions “C” and “D”). 

in media (2), while there 
few failures, there were 
very few outstanding papers, 
he eXaminers 

Ihere seemed to be a good 

» of the place of exhibition 

ty In an advertising pro- 

ne, but by contrast a 
ver of candidates had only a 
idea as to what constitutes 
impling scheme.” 
some candidates forgot that 
me caution might be needed 
uggesting a change of pack 
ise in self-service stores, and 


Division “ A*’ 
Pass Fa 
54-0 4 


- 


replies to a qu 
commercial 1\ 
stercoty ped 
express disappx 
that few of tt 
any very defin 
own on the su 
“On the othe 
standard of gs 
shown in the 
questions on cop: 
very creditable 
was designed t 
paper One 
emerged which 
all examinatior 
studying the gq 
answering then 
‘A number 
marks throug! 


RESULTS BY DIVISIONS 


Stacents taking one division only 


Division “ B*’ 


Fail 


37-8 


viudents taking both divisions 


in both 
.7 
n both 
0 


gures are 


Division “ C *’ Division “ D** 
Pass Fail Pass Fail 
39-2 60-8 78-1 21-9 


Pass“ A” only Fail in both 
37-5 18-8 

Pass * C™ only Fail in both 
0 S0-0 


percentages, 


owe 
ing to the question with sufficient care 
to be and therefore in some cases failed 
iminers {to provide the answer required.” 
finding One fault in answers to a 
tes had question about direct mail was 
f their the failufe to recognise that in a 
small mailing list of selected 
e¢ high retailers the matching-in of per- 
wiedge sonal names should be easily 
to the practicable 
was a Although the candidates 
what showed a fair overall knowledge 
ching of market research, it was clear 
wever, that in their teaching they should 
ntal to be given more practical examples 
d for of market research work in the 
before form of case histories from their 
own firms or other sources. 
s lost The standard of knowledge of 
» read @ Continued on page 


Yates, centres and schools {or 1956 joint exams 


ft xaminations centres, dates, 
list of schools and coileges 
given in a supplement to the 
bus and Regulations for the 
oma Examinations, just pub- 
ed by the Advertising Associa- 


Examinations are to be held in 
fon and in the following pro- 
il centres: Aberdeen, Bir- 
gham, Bristol, Coventry. 
Dublin, Glasgow, Leeds, Leices- 
Liverpool, Manchester, New- 
astle Norwich, Nottingham, 
Sheffield, and other centres where 
the number of candidates justifies 
ingements being made 
The examinations conducted by 
the Advertising Joint Intermediate 
Examination Board will be held 
from Monday, April 30 to Satur- 
day. Mav 5, 1956, as follows 
Monday, 9.30 a.m., Introduc- 
tion to Advertising (A) ; 2.30 p.m., 
English (A) 
Tuesday, 9.30 a.m., Eeonomics 
(A); 2.30 p.m., Copywriting (C) 
Wednesday, 9.30 a.m., Law in 
Relation to Advertising (C); 2.30 
p.m., Psychology (B) 
Thursday, 9.30 a.m., Media (1) 
(B); 2.30 p.m., Media (2) (C) 
Friday, 9.30 am., Advertise- 
ment Design and Presentation (1) 
(B); 2.30 pm. Advertisement 
Design and Presentation (2) (D) 
Saturday, 9.30 a.m., Reproduc- 


tion (1) (B); 2.% 


tion (2) (D) 
Students who 
any of the div 


syllabus of the A 
ciation’s exan 
they wish, pre 
examination n 
divisions The 
various subjects w 
as in the 
tising Joint Intern 


ibove | 


tron The capit 
each subject indic 
sion im the old Adv 
ciation svilabus 

In 1ddition th 
examinations will be 
plete the subjects in 
divisions 

Division A. Mark 
dav. 2.30 om ( 


search Wednesday 
D. Campaign Plann 
9 Ww 

The following sch 


im 


leges are offering inst 


ject to a minimum 


students applying for ' 


quiries regarding 


should be addressed 


to the principal of the 


City 
Moorgate 
tributive 


of I ynd 
- College 


Trades, Ct 


Road; North Western 
Wales 


nic, Prince of 


roduc- 


ipleted 
old 


srine 


NWS; City of Birmingham Col- 
lege of Commerce; Technical 
College, Cathays Park, Cardiff: 
Coventry College of Art; Scottish 
College of Commerce, Glasgow; 
College of Commerce, Kingston- 
upon-Hull; Leeds College of 
Commerce; City of Liverpool 
College of Commerce; Manches- 
ter College of Commerce; Muni- 
cipal College of Commerce, New- 
castle-upon-Tyne; Nottingham 
and District Technical College: 
Sheffield College of Commerce 
and Technology; Wolverhampton 
and Staffordshire Technical. Col- 
lege, and International Corres 
pondence School Ltd., Kingsway, 
London (correspondence course) 
Those intending to begin study 
for the Advertising Joint Inter- 
mediate Examination should re- 
gister immediately as students 
either with the Advertising Asso- 
ciation or with the Institute of 
Practitioners in Advertising 
Application forms for registra- 
tlon may be obtained from the 
education officers of either the 
Association or the Institute 
Also included in the supple- 
ment is a three-page bibliography 
of advertising works likely to be 
useful to students : 
Copies of the supplement may 
be obtained free on request to 
the AA education officer. 
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The De La Rue stand at the Radio 
Show is devoted to their Delaron 


laminated plastic. The main fea- 

ture is a new grade of Delaron 

known as Delaron Copper Clad, 

which is used for printed circuits. 

The stand was designed by Charlies 

Munroe and built by A. S. Worth 
& Co., Lid. 


IPA provincial 
branches meet 


A joint meeting of the three 
provincia] branches of the Insti- 
tute of Practitioners in Advertis- 
ing will be held at Stratford-on- 
Avon at the end of this month 

On the evening of Thursday. 
September 22, there will be an 
informa! reception by the chair- 
man of the Midland branch, 
Lt.-Col. R Goldsbrough. 

There will be business sessions 
on Friday morning and afternoon, 
followed by a banquet and dance. 

On Saturday morning Pearl & 
Dean Ltd. will screen British and 
Continental advertising films and 
TV commercials. There will be 
a conducted tour of the Shakes- 
peare country in the afternoon, 
and a visit to the Stratford 
Memorial Theatre in the evening 


®@ Continued from page § 


All set for 
‘Two Freds’ 


brokers, of Tunbridge Wells, has 
generously insured the match 
Auction (Harold Fish, Daily 
Telegraph) An excellent 
response of gifts of all kinds to 
sell for NABS. Last year's suc- 
cessful experiment of putting 
some major items up for sale 
after the lunch will be repeated 
Latest list of givers of goods is: 


Crayson Coats (Harry Craps) 
B. Warsop & Sons Lid. (Mr. Hunt 
Rexall Drug o. Led. (Mr. Quantrill 
Dereta (London) Ltd. (Miss Turland) 
B Myers Co. Ltd. (Robert Hare) 


John Perring Ltd. (Mr. H. A. John 
c t Traders Gazette Ingersoll 
Lt k Edwards) London Press 
Exchange Ltd. (Ernest Biggs) 
Mr. Fish has asked that those 
who have promised to. give 
perishable goods for the auction 
should send them to him at the 
Ludgate Circus Garage not later 
han next Tuesday afternoon. 
How to get there—The Hur 
round is two minutes 
from Putney Bridge station 
ere is an ample park for those 
py car. 


gham 


£ 


RADIO SHOW CROWDS IMPROVING 


Fear of losses in sales to 


overseas buyers 
By Our Exhibitions Correspondent 


The 


of the Radio Show owing to the labour 


dispute seriously affected attendances on the opening days. 


On Friday there was an attendance of 13,097, a drop of 11,992 on 


the same day last year. On Saturday the figure was 28,273, 


a drop of 


15.3 On Monday, however, the attendance was 27,564, a drop of 
only 2.176, and on Tuesday the figure was up by some 4,000 on the 
corresponding day last year to 32,359 
In view of the fact that the such-and-such receiver; can it be 
start of commercial TV and VHF converted and how much will it 
broadcasting almost coincides cost?” 
wil he Show, record attend- The best question came from 
anc vere expected. a man who asked about his TV 
A t from the general public, set, which was troubled by inter 
a in the attendance of ference. He thought must be 
hon ind overseas buyers is caused by a neighbour with an 
thou to have caused the radio clectric saw, because it cut the 
indu the loss of substantial picture in half ! 
orde Some quarter of a million 
1 tandard of the decor of copies of Radio Express, a four- 
the majority of the stands is on pase mock-up of the Daily 
the same high plane as in pre- xpress, are being distributed by 


vie years, and the stands of 
Phil »s Electrical, Ekco, Pye and 
EM are outstanding. 


~ound demonstrations 

largest space is occupied 
by ¢ companies in the EMI 
organisation. They have four 
main stands, a line of information 
offices (including a press office), 
and the HMV “Hall of Sound,” 
where demonstrations of high 
fidelity sound are given to 1,000 
visitors a day 

Two innovations—portable TV 
and 6d. in the slot TV-—attracted 
some of the biggest crowds at the 
Show. The Ekco portable. with 
a 9 in. screen, was the first to 
be announced before the opening 
of the Show. This was followed 
by Murphy revealing a new 
room-to-room set which has a 12 
m. screen and costs less (£50 
against £60). 

I was told by several manu 
facturers that this year the 
public were coming to find out 
and not merely to look around 


At Ekco’s commercial TV and 
VHF enquiry bureau, about 70 
per cent of callers ask the 
familiar question: “I have a 


Pye Ltd. at the Show. The paper 
gives news of latest Pye develop- 
ments and general information 
about commercial TV 

Visitors to the Pye stand can 
turn a knob and get 13 different 
pictures on one set Pye have 
made every effort to demonstrate 
to the public that their 13-channel 
sets, which have been on the 
market for over 18 months, do in 
fact have the necessary equipment 
for providing 13 different pictures 

Round the top of the stand 
they have placed 13 of these 
multi-channel sets Inside the 
stand 13 Pye cameras are trained 


on 13 different object some 
mobile and others stationary. By 
closed circuit these | res are 
transmitted to the set ve and 
also to other sets on the stand on 


which the public can sclect their 
own picture 


Background music 


Three types of background 
music are being piped to the sets 
Owing to the confined space it 


to provide 
f background 


was found impract 
13 different pieces 
music 

an effective 
g their radio- 


Ferranti are using 
way of demonstratir 


“7 


- 9 : 


The “Wireless World 

lliffe) stand at the Radio Show. The 

4S-year-old journa 1 

the Show for over a quarter fa 
ceniury 


(Associated 


has extudite 


rams. Jack Payne has record 
is impressions of the th 
Ferranti models on show, d 

ing attention to the 
illustrating his points by exce 


r qualilies 


from records | ' 
Ferranti to “demonstrate 
grams all day and ey " 


their demonstration rr 
causpig any fatigue b 
spontancity on the part of 
salesman 


‘Evening News 


charity contes! 


The Electrica! Inds 
Benevolent Associa 
benefit from the Eve 
“Television Variety ( 
now being held at the Ra 
Show. 

Competitors are asked to § 
ten bands, personalities and per 
formers which would make up 
the best TV variety progra rT 
Results of the contest will app 
in the Evenine News, and 
competitor can pay 6d. with h 
entry to receive the three rele 
vant copies of the paper 

Entry fee for the competition 
is Id. which will go to the EIBA 
Prizes awarded by the [venin 
News are £100 to the winner « 
the contest, and second prizes o 
double tickets to see some of the 
first commercial TV shows 


f 


 o 


Crowds queue on the opening day of the Radio Show. 
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N . Geoffrey Berridge has joined 
ew managing John Benington Lid. to take charg 
f the agency's ed rial publicity 
di iriment Formerly esponsib! 
irector of echnical editerial on Menicipa 
4 inecring Sanitary Re ord and 
E Vunicipal M uw, he has had several 
7 woods rs experience on provincial 
kly newspapers. He is a former 
Erwoods Ltd.. who ar wv of the Ripon Gazette and 
their ‘SOth year, have " erver 
Leslie T. Salts to tb * * « 
director H oined | i c-lance ros’ Roy Grubb 
board in November 1954 s for America next week, wher 
years he controlled L. T. § will be spending a holiday. He 
mM agency with offi be returning during the first 
and Paris Earlier h “ k of November 
of D. R. Griffiths Lid + * * 
C. Tinling & Co. Lid Erie Vic nolit Lid sales - . 
and W. J. Fitzgerald : a Fickling, ie | aoa ™ “ 
1 Sseorge au South Africa ind Rhodes 
on the board Michael Mar: e¢ he held displays of Linolitc 
been ‘ippointed prod: jucts to which the electrical 
(See Mainly Personal, pace “6: architects and consultants 
* * * nvited 
Frank Gearon * * * 
to the conta dep R. H. Greenly, a director of 
& Rubicam Lid. | mas Hedley & Co. Lid. will 
years Mr. Gearon h me managing director of Proc 
pean sak nanag | & Gamble de Venezucl f 
ett Corporatior ‘ cjated company, on January |! 
Company with | ( 
quarters in Zurich p * * * 
as 4 —~ . 
. » h. . | 4 I : Cc. G. G. Dandridge, chief con 
career he served os cial manager of the Easterr 
of notes Chienen ion of British Railways. has 
agencies wed after nearly SO years’ service 
* e n om ~~ 1928 until July 1945 
was advertising manager of n 
Pr eee Se ae oe Se 
broath public a way. where he introduced, a 
letter to th tandard of railway printing. th 
sil Sans type, and also initiated 
pressure of h wr vw first railwe poster exhit 
Rag — . a See Se Eee SENS eats ie 
a New Burlington Galleries 
don 


TPCA secretary * * * 


C. T. Rogers has been appointed 


Gerdon M. L. Smith. icity assistant to the public 
deputy secretary of the Road ions and publicity offic of 
age Association. has bx R h Railways Western Region at 
secretary of th Teles Paddington, in place of R. F. Hur- 
gramme Contractors rm ford, who retired last week Hy 
He took up his dutics on M gan his railway career in 1923 

* * * nd im 1949 became head of th 

Andrew Bainbridge } loor and display section of th 
F ¢ Pritchard, Wood & P public relations ind publicity 
Lid. as a press officer in th i rtment in York. He has now 
relations department. He | ted this post to take up his 
career on the Newcastle J ’ w appointment 
has worked on the Worrin * * ad 
Examiner and South Wale: | 1. W. Tonge has been appointed 
and recently spen [x < t c relations and publicity rffic 
King’s Lynn, Norfolk M British Railways (London Mid 
Bainbridge 0 is 21 d od Region). Since August 195! 
cast on a number of occ r I he has been assistant public relations 
the “Younger Generation” « . ind publicity officer of that region 


vr 


F. Gearon 


J. WwW 


Tonge 


( hairn 


G. Cooper 


Bowles, 


Ga 


wm Pub 
he Hercu 
men ives 
nagver ; 
juipmen 
Bowles s b 


Board appointment 


fo 


r 


T. Holmes 


S. T. Holme manage! 
of Thorn ft ries Lid 
n b board of 
dir or di 
( folmes has 
t ! of th 
Pub y € jon sinc 
1949. H ) of the 
I S ind of 
he Inc ing Man 
2 As 

* . * 

William Gin lising rf 
pr Leicester 
M 1 d 
H j rour / 

ve << 
m 
ft. wh g ss 
" . ol 
| 
New PR firm 

Guy Preston y left 
TWA f ‘ in J 
Lyor & ¢ { has 
5 a sf 10ns 
oO nis ontact 
l ‘ pes of 

) n m 
* * * 

Driving \ vy 100 
Denis G. Scott, of the 
R 0 was im 
cluded h ‘ 
ent he R il 
which wor Y ’ 
> On Lic R 


SEPTEMBER 2, 


195 ‘4 


H iation (right) D. D. MeLachian, 
Cycle & Motor td.. talks with 
f Hulton Press l and C. R. FE 
Produ ’ yuipment Dig an 
f ancneor neeling i the 1 i 
or Contr ed Circu , 
gE .¢ McGregor, head of th 
nark ' rch dep men vf 
Gordor & Goich (Ad su 
Lid s fly to Germany on Sur 
dav to end th ve-day confer 
nce i Lak Constance of tn 
World Associalior for Public 
Opimons Research and the Eu 
can Socicty 


' fo Opimion Survevs 
nd Market Research 


OBITUARY 
F. W. Neale 


Frank Wilham Nea m 

d r of the Reading Mer I 
Be re Cf mu isd ia : 
home in Caversh Readu H 
was associated throughout hts 
hfe with both newspapers 

He was the son of the late J 
Neak ut oon me editor o 
Berkshire Chronicle On the torn 
ion of the Reading Newspay ( 
Fra . Neale becam secr 

zing dito f both ew 


was also cretary 

Fr Press € Lid.. w 

j 1919 the Buck F 
minded b he tec W 

n 1856. H yquished 

wr wh 1951 
ape was acquired Dy 
owners, Merrit and Hatch 
Neale was for a ume o h 


council of 


he Newspaper Society 
J.W. Leggett 

John William Leggett d 
lio, died 

1 Monday aft 


several weeks of illenss He was $3 


He joined Clement Dane sh 
{ the wa epresentative and 
was ippointed the a rd 
N nib« 1949 
S. Owens-Postins 
S. Owens-Postins, fo nany ¥ 
before hrs nent last March 
Wes f Eng d dv ov 
represer Bens Br 
Lid.. died sudd his hon 
Chudleigh South Devon 
Sund 
M Ow s-Pos who was 7 
: ned Benn Brothers Ltd 
pres he Mid 
. he f bh 
service was in the w d s 
west 
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One person in three 
reads the 
Sunday Pictorial 


Yes, it’s an established fact. With an audited net sale 
of over 5,500,000 one person in every three of the entire adult 
population reads the Surday Pictorial. No campaign 
requiring National coverage is complete without it. 
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Historic ad films screened at Edinburgh 


publicity conference 


COLLINS REVIEWS DEVELOPMENTS 
IN CINEMA SINCE 1902 


A selection of early advertising films for brand names 
that are still well known to-day were described, and some 
screened, by W. J. Collins, a director of Pearl & Dean Ltd.. 
in a talk on “The history and development of the cinema 
advertising film” at the Edinburgh Film Festival on Tuesday. 


His talk was given dur 
one-day film conference wit 
theme, “The film in put 

Other speakers 
C. Griswold, leader of 
delegation to the Edinburgh | 
Festival, on “Publicity f : 
the United States I 
Anstey, director of the B 
[ransport Commission 
division, on “Indust 
prestige films in Britain’ 

Dennis Forman, Gr 1 
Television Ltd., on “The ; 
of commercial! television, a: 
use of the advertising fil: 

It was in 1902 that 
advertising films were made, “i 
Collins said Produ 
Ogden's Cigarettes, Bird's ¢ 
Powder, Dewar's Wh 
Swan's Soap, they were 
long 


wer ( 


300 cinemas 

During the 1914-18 wa 
$00 ft. or five-minute adver 
film became established. © 
300 cinemas were availab 
film advertising at that 
compared with the 4,50% 
Britain now. 


A milestone in advertising tilm 
was 1925, for it saw the founds. 
tion of Youngers Budget Film. 
These gave animation in black 
and white to the local, area, and 
national advertisers, where ‘hx 
only economic alternative was th: 
static glass slide. 

They were the black-and 
prototypes of the modern rece 
colour filmiets 

“A moving spirit behi 
revolutionary change was H 
Adley, who is still, 30 years lat 
a leading personality in ads 
ing by films,” said Mr. Co 

In 1928 the sound film arrived 
in London, and two years c 
came the first advertising sound 
film, called “Mrs. Rawlings,” 
$00-ft film featuring Mary 
Brough produced by J. H 


for Publicity Films Ltd. 
advertising Reckitt's Robin 
Starch 


In 1942 the length of the 
advertising film was reduced from 


ft. to 200 ft. By improved 
hnical presentation the adver 
ng story could be told in the 
ter length, with a saving of 
in the cinema programme, in 

1 stock, and in costs 

Slides displaced 

From 1947 onwards competi 
between brands became 
nsified, and the 200 ft. adver- 
1g film became more assertive 
tone, Mr. Collins continued 
following year, glass slides, 
hich had served advertisers for 
50 years, and survived the 
oachments made by Youngers 
idget Films, began to be dis 
ced rapidly by colour filmlets 

22 ft. or 15 seconds 


fracing the development of the 
tributive side of the advertis- 
g film industry, Mr. Collins said 
at one of the first to set up an 
rganisation was K. Baron Hart 

with Globe Films in 1910 


LPE Film Service followed in 
1919, and they in turn were suc 
eded by Publicity Films Ltd. In 
33° Gaumont-British founded 
(;B Sereen Services ; in 1937 the 
kdeon circuit was begun, and the 
tion of Theatre Publicity Ltd 
organise its advertising film 
<hibitions followed. This merged 
th GB Screen Services in 1942 


1953 the Associated British 
Cinemas circuit, which had not 
previously shown advertising 


films, appointed Pearl and Dean 
Lid. as their screen advertising 
contractors 


Among the films screened by 
Mr. Collins during his talk were 
1916, “Shine Sir,” for Kiwi boot 
polish; 1921, “Her Secret,” for 
Yardley Rose Powder; 1925 
Bananas,” Elders and Fyffes 
1926, “Hang It” (starring Jack 
Hulbert and Cicely Courtneidge) 
for Rufflette curtain tape; 1932, 
Who'll Buy?” (starring Maisic 
Gay), Reckitt’s Bath Cubes ; 1942 
Golden Harvest,” Brown and 
Polson’s Cornflour ; 1943, “Know 
the Signs,” Gibbs SR Toothpaste 
and also a large selection of this 
year’s Pearl & Dean filmlets and 
one- and two-minute films 


The *'( emblem appears on the box of Pik-a-Pak 
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Cork subsidiary 
of Dublin agency 


A subsidiory company of 
the Dublin ag: ft O’Ken- 
nedy Brindley ‘(¢. has been 


registered in ( 


The newly-formed company 


is O'Kenneds -Srindt:y (Cork) 
Ltd., with a « ipital of £5,000 
in £1 shares. Fusiness to be 
carried on is th | advertis- 
ing and public ‘gents, dis- 
play artists. p ers and 
engravers. 

The director given as 
BR D. Oke dD. B. 
O' Kennedy, B nin, and 


J. C. O'Connor 


BEA spent 
375.000 


British I Airways 
spent £375,308 ng and 
publicity during al year 
1954-55. says port and 
accounts 

The report stat at the past 
year has been t success 
ful in the Corp history’ 
and a net profit 039 was 
achieved All [ of the 
business were ex “substan 
tial ind 

“A frank and 


ning att: 


tude towards put erest in its 


affairs has alwa the prac 
tice of BEA.” 5 report in 
a section devoted | iblic rela 


tons 


New game will 
aid brand 


recognition 
Cards 


showing in colour 36 


different} and non-competitive 
commodities with their brand 
names are in a new shopping 


game for children which is to be 
introduced to the trade at the 
Harrogate International Toy Fair 
next January 

An order for 10,000 games has 
been placed National adver 
tisers for whom commodity cards 
have been exclusively reserved 
in this batch include Nestlé’s Ltd 
Brand & Co., Ltd., Horlicks Ltd 
Crosfields Ltd.. Addis Ltd., and 
the Shredded Wheat Co 

Called Pik-a-Pak, and claimed 
to contain much of the appeal 
of a rummy, a lucky dip 
and “playing shops,” it is asso 
ciated with Hulton Press Ltd.'s 
Girl, which will give it editorial 
backing once distribution 
throughout the British Isles i 
complete 

The box design will incorporate 
the games’ two chief characters 
Wendy and Jinx, and will bear 
the Girl head emblem and title 

The board design is of an 
English country town and in 
cludes six shops, a chemist, a 
games and sports goods 
store, an outfitter, a grocer, a 
sweetshop, and an ironmonger. It 
is Claimed that a lasting associa 
tion of ideas between the com 
modity and its brand name will 
be established by the cards 

Pik-a-Pak is produced by Gay 
play Ltd. of Oxford Circus 
House, Oxford Street, W.1 


race, 


toys, 


AB.C. Figures 
Jan. to June 1955 


67,42 


Copies 


Weekly 


CAMBRIDGESHIRE TIMES GROUP “<2 Office: TIMES Bunoines, Marcu 


Londen Representative: W. H. WALMSLEY 


69 Fleet Sereet, E.C.4 


Nerthern Reapresamtative: ARNOLD ELLIS 
+4 Cromiord House, Manchester, 4 


Tel. March 2368/9 
Tel. Fleet Street 9352 


Tel. Biackiriars 6987 
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Mig E™ LINKLATER, C.B.E., LL.D., T.D., has been a medical 
sey: student, a private in The Black Watch, assistant 
a ' editor of an Indian newspaper, a Major in the Royal 
a \ 
ie Engineers, and Rector of Aberdeen University. The 
Ky first of his many famous novels was published in 1929 
— 
oma He has also written several plays, and brought Socrates 
— 2 and Rabelais up to date. He lives in Easter Ross 
Pe Suey t 
A > TS 
Pe ; 
a 
wee 


- LIKE THINGS that are well made—chairs and 
: a houses, minds and bodies, books—and news- 
papers. That’s why I like the Daily Mail. 


I know a little about newspapers, because I 
worked on one for a couple of years, and when 
I look at a paper I look not only at the news, but 
at how it has been selected and how it has been 
presented. And with the Daily Mail I always 
feel: Here is a craftsman’s job, expertly done by 
people who knew what they were about. 

I like the leaders—not all of them, of course, 
because a paper that printed nothing but ‘likeable’ 
leaders wouldn’t be worth reading. But the Daily 
Mail’s leader-writers score high marks for common 
sense, and often their common sense is very force- 


ADVERTISER'S WEEKLY 


“My Daily Mail ty eric LivkiaTer 


fully and boldly expressed. And when I read a good 
bold editorial paragraph I am reminded of the Daily 
Mail’s historical boldness, when it did so much, 
and spent so much, for the young art of aviation. 


The feature writers are always interesting. Don 
Iddon is a match even for the exuberance and un- 
ceasing variety of America, and Peter Quennell 1s 
an excellent judge of form and performance in the 
literary world. I don’t know much about racing 
and football, but if the writers on these are as 
expert as Quennel! in his field, then your racing 
readers ought to do well indeed, and your football 
readers know all they need to know. 


If you want a complaint, it is that there’s not 
enough Illingworth. 
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This complete box of Ron 


paris is to be made a 
purchase by the trade on M 
Retailers will be able 


spare parts for their ws? , 
work or for resale t 

Each part is individually pac 
and priced. The box is de 


Danes rebuild 


exhibition hal! 
Sian FBI shou 


A press conference was 1 in 


London last v k by the ] 


tion of British ind c give 


British 3 Exhit mn at Copen- 

takes place from 

: mber 29, to Sun 
October 16 (writes our Exhi- 
n Correspondent) 

Sir Norman Kipping, director 


general of FBI, said that the 
Exhibition, sponsored jointly 
the FBI and the British Imy 


Union of Copenhagen, had been 
organised by FBI's subsidiary 
company, British Overseas Fairs 
Ltd 

Over £250,000 had been spent 
on the promotion of the exhib: 
tion and more than 600 British 
firms were to take part, their 
exhibits occupying 115,000 sq. ft 
of net stand space. 

Two sites will be used for the 
exhibition, the Forum and the 
Tivoli Gardens The Forum, 
which will house engineering pro- 
ducts, is Copenhagen's permanent 
exhibition hall, and has been 
rebuilt and enlarged to house the 
British Exhibition. In addition, 
two British pre-fabricated build- 
ings have been added to it 

The Tivoli Gardens, which wiil 
be devoted to consumer goods, 
covers 20 acres. 


for display. 

Another development by Ronson is 
he introduction of their Purafilt 
igarette holder in a new presenta- 
rion gift-box of grey plastic con- 
taining 10 spare purafilters. The 
box will be supplied to retailers 
with a special crown display. 


London classes 
Evening classes in the London 
School of Printing and Graphic 
Arts will begin on Monday, Sep- 


tember 26. They will cover 
design, graphic reproduction, 
—oe letterpress and 


foundry work, bookbinding and 
warehouse work and lithographic 
printing, as well as administrative 
and scientific subjects. 
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AA STANDARDS 
FOR LOCAL 
MEDIA 


Standards of practice —_ 
ing contracts for advertising in 
local media—civic handbooks, 
street guides, directories, blotters, 
menu covers and the like, as well 
as display facilitics om shops, 
works notice boards, etc.—have 
now been formulated by the Ad- 
vertising Association and issued 
as a folder. 


Under the headine of Cancel- 
lations, the standa equire that 
it should be stated on the order 
form that the advertiser has the 
right to cancel the ract within 
seven days of signing the order, 
and to have repaid him any 


payment already made and be 
freed from further liability. 


* Sympathetic ’ 


All contractors who are mem- 


bers of the Assoc. ation are re- 
quired te accept and abide by the 
standards. Their reception by the 
contractors has bee: sympathetic, 


says L. E. Room, d 

of the Association. 
Copies of the sta 

been sent 


ctor-general 


dards have 
to member-bodies of 


the Association, to ‘he Incorpor- 
ated Society of British Adver- 
tisers, and to suc interested 
bodies as the international 
Chamber of Trade, the Associa- 


tion of Chambers of Commerce, 
the Association of Town Clerks, 
and to resorts’ publicity officers. 
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Irish dailies up 
1d. to 3d. 


price frem twopence to three- 
pence. The increases took 
effect from yesterday (Thurs- 
day). 

Both papers said the in- 
creases are “in consequence of 
the heavily increased cost of 
newsprint, and all other essen- 
tial raw materials and the 
rising cost of production gen- 
erally.” 

The daily “Irish Times” has 


been selling at threepence for 
some time. 


Art show had 
40,000 entries 


A total entry of almost 40,000 
was submitted from the whole of 
Brgaim fer fhe National Exhibi- 
tion @ @hildren’s Art which has 
been organised by the Sunday 
Pictorial for the seventh time. 

The entries selected for the ex- 
hibition by the advisory commit- 
tee are to be shown at the Royal 
Institute Galleries, Piccadilly, 
London, W.1, from this Monday 
to Friday, September 30. 

This year’s £250 art training 
award has been given on the 
recommendation of the commit- 
tee to Eric Delf (15), of Lowes- 
toft, Suffolk. 

After the London showing, the 
exhibition will tour Britain. 


‘Well-designed’ British goods on show at foreign Fairs 


Special exhibits of consumer 
coods have been chosen by the 
Couneil of Industrial Design for 
showing at three European 

ttumn trade fairs, the 13th 
international St. Erik’s Fair in 
Stockholm (now open until Sun- 
| 


September 11); the Inter- 
suonal Trade Fair at Zagreb 
to-day (Friday) until Tuesday, 

September 13); and the German 
industries Exhibition in Berlin 


(Saturday, September 24, to Sun- 
day, October 9). 

The categories of goods to be 
shown will 

Stockholm: Pottery, cutlery 
and flatware, leather goods, 
toilet accessories, costume jewel- 
lery, toys, sports goods and office 
equipment. 

Zagreb: Pottery, glass, cutlery 
and flatware, woodware, metal 
tableware, linen tableware, furni- 
ture, light fittings, textiles, wall- 
papers and floor coverings. 

Berlin: Pottery, glass, cutlery 


and flatware, woodware, domestic 


CANNOCK: 


@ du 


equipment, radio and TV sets, 
sports goods, bicycles and motor- 
cars 

St. Erik’s Fair, say the Council, 
provides an opportunity for 
British manufacturers to show 
their products in a market where 
foreign - competition, especially 
from West Germany, is consider- 
able 

The CoID display will be pre- 
sented in 12 show cases on the 
Board of Trade stand. 

For Zagreb, household goods 
will be displayed in three room- 
settings—dining room, breakfast 
room and kitchen—with a range 


of British tableware, kitchenware 
and domestic appliances. 

The official! British contribution 
to the German Industries Fair 
has been organised for the 
Foreign Office by the Central 
Office of Information, and wil! be 
mounted in the permanent UK 
Pavilion of 11,000 sq ft in the 
“Place of the Nations.” 

“These displays of  well- 
designed goods from Britain wil! 
give an impression of British 
enterprise and skill, and provide 
a supporting feature for the 
UK's commercial! exhibitors,” say 
the Council. 


Board of Trade bureau for British firms 


The Board of Trade has in- 
stalled an information bureau for 
British industry at the St. Erik's 
Trade Fair. The bureau, which is 
larger than last year, will be 
staffed by members of the com- 
mercial section of the 
and the British-Swedish Chamber 


of Commerce in Sweden. Display 
cases, containing token samples 
and photographs of United King- 
dom products, will give the 
names of the United Kingdom 
firms whose goods are being ex- 
= in other sections of the 
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COVER 


ESTABLISHED 1878 
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POSTERS COMPLETE THE CAMPAIGN 
, 


WITH REPETITION IN COLOUR 


BRITISH POSTER ADVERTISING ASSOCIATION LONDON POSTER ADVEATISING ASSOCIATION LTD. waa 
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CUTTING OFF 
THE CURRENT 


The decision to cut to the bone 
expenditure on electricity ad- 


vertising reflects muddled 
thinking leading to panic 
action. 


There may be some excuse for 
the unwisdom of the public 
authorities and their local 
boards, for they are subject to 
political pressure. But nothing 
can be said in mitigation of the 
action of the Electrical Devel- 
opment Association. 

it is, of course, undeniable that 
the overall demand for power 
is greater than the supply at 
present available. But this is » 
temporary state of affair-. 

In any event, the selling of power 


has been only one aspect of 
electricity publicity. There are 
many roles for advertising 
other than that of boosting 
sales. 

The situation which has deve! 
oped in the electrical industry 


calls for its use in a public re- 
lations sense——as a medium for 
explanation and the sdiust- 
ment of demand. 


Cost unaltered 


The critics may argue thot the 
major factor to-day is cost, but 
it is ludicrous to suggest that 
publicity cuts will help to make 
any appreciable diflerence in 
the price of power. Rising 
charges for coal and transport 
are mainly responsible for 
soaring electricity bills 

Advertising could heip in many 
ways to increase efficiency in 
the use of electricity: 

@ The use of fluorescent lighting 
in factories, offices and homes 


reduces consumption. 6) 60) 
sell this service and 
power 

@The efficient wiring of new 
buildings to electricity 
authority standards can save 


hours of testing and alteration 
work before the power is con- 
nected. Wity not sell this 
knowledge to the buildi: 
dustry and save time 
money on checking and admin 
istrative ? 

Those are tasks for the public 
authorities. 

it will be a severe blow to the in 
dustry in the long run if intel- 
ligent publicity schemes are 
short-circuited every time some 
critic of advertising switches 


costs 


the heat on. 


i 
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Mills, unions 
textile 


I ANCASHIRE manufac - 
turers are showing increas- 
ing interest in a proposal that 
a national advertising cam- 
paign should be launched to 
persuade consumers to buy 
British-made textiles only. 


\t a meeting of the Burnley 
district committee of the North- 
West Regional Board for Industry 

speaker suggested that the 
extile industry should mark all 

produced cloth as “spun, 
woven and finished in Great 
Britain,” so that the public would 


know that any cloth not so 

ked was from abroad. 

bels could be issued with 
piece to cover the number 
ticles likely to be made up 
it, the makers-up attaching 
fade in Britain” label to each 
ent 

en there should be a national 
ising compaign to “buy 
h” 


iny Lancashire industrialists 
fever that the county's cotton 
i try faces a serious recession 
S active steps are taken to 
¢ er the growing imports of 
foreign cloth The Board of 
Irade has reported that the ques- 
tion of foreign cloth being 
rked as such presents great 
dit} Ities 
\bout 20,000 operatives have 
left the Lancashire cotton industry 
f this year, and the cotton 
mnions—concerned about the 
future of the remaining 270,000 
operatives—are also interested 
posals that a massive 
sing campaign should be 
idertaken as a means of selling 
! Lancashire cloth in the 
market 


NO TV TIE-UPS 


A GLOOMY forecast that TV 
4 ommercials are bound to 
fail unless both advertisers and 
clailers shake off their present 
ipathy over tie-ups between 
manufacturers and outlets, has 
heen made by K. H. Waggoner, 


managing director of a North 
London retailing group 

He quotes examples of such 
apathy from both sides. and 
diag noses the cause as 
gnorance 

Retailers, he says, know little 
ibout the new medium, and what 
tt could mean to them in 
increased sales 

Manufacturers. on the other 


Talking Points 
pr epar S 
drive 


hand, pass the buck by saying 
that they cater on for the 
retailer, who is himself not 
interested in tic-ups 

“Some mediun be found 
to inform retailers of the impor- 
tant link they wil n in what 
should be a successful venture,” 
says Mr. Waggonc 

“I came up will idea that 
would pass on cx lerable in- 
formation to reta ets, and | 
approached two of the larger 
manufacturers in the country who 
both make the sar product 
Both manufacturer ave just 
over 250,000 outlets for their 
goods 

“The first gave a polite refusal 
by saying they could not take 
advantage of the pportunity 
The second was more blunt by 
saying they could see little value 
in the idea ma because 
retailers themselve are not 
interested. It could that this 
lack of interest is duc to lack of 


knowledge.” 

If this is indeed a | reaction, 
then manufacturers ave only 
three weeks in which to put their 
house in order 


SCOTS MISSED? 


NTENSIVE advertising by the 

Ulster linen industry might 
persuade the world that all linen 
was Irish, fears the Scottish linen 
industry 

This “threat” and the competi- 
tion from jute and man-made 
fibres were mentioned by 
E. Webster, chairman of the Flax 
spinners and Manufacturers’ 
Association of Great Britain 
largely a Scottish body—at the 
opening of the Association's 


Serremper 2, 1955 


for ‘Buy British’ 


exhibition of “Linen Through the 


Ages” in Edinburgh recently 
It shows the fields of activity 
covered by the linen and flax 
industries. 


Scottish observers say that this 
may herald a new era in the 
Scottish linen industry. A long 
tradition of conservatism has 
been broken by the exhibition. 
and the awareness of a rival's 
advertising they regard as an 
encouraging sign 


FESTIVAL FERVOUR 


HAKESPEARE and advertis 
ing is a mixture that has been 
catching the eye of thousands of 
visitors to the Edinburgh Festival 
The Shakespeare Restaurant in 
Lothian Road has pasted some 


50 posters advertising Festival 
events, ballet, plays, exhibitions 
and cultural events over the 


terrazo and glass frontage ef the 
restaurant 

The Shakespeare pleases its 
Festival patrons, and at the same 
time attracts extra business by 
stopping the thousands who read 
the notices The frontage was 
filmed by a newsreel company as 
an example of Edinburgh's 
Festival enthusiasm 


BOMBAY PLEA 


ATEST suggestion for the 
site of the next International 
Advertising Conference—Bom- 
bay 
Jagan Nath Jaini, chairman 
and managing director of the 
National Advertising Service 
Lid., an agency in Bombay, says 
in his company’s monthly bulle 
tin, National News 


“I voice this suggestion, as / 
strongly feel that India needs a 
stimulus to further the knowledge 
of advertising.” 


TO-MORROW’S TOPICS 


@ A new non-ironing poplin shirt 
will be heavily advertised 
shortly. 


@ Surprise development on the 
part of the British Industries 
Fair Ltd. will be announced in 
the next few days 

® Further restrictions on sales of 
cigarettes likely to be imposed 
by some manufacturers follow- 
ing the move by Players. 


@ Heavier seasonal advertising 
for hot drinks—including the 
use of TV—planned by most 


manufacturers this winter 


@™Moves to arrange two-way 
sales of TV programmes be- 
tween USA and this country’s 
TV contractors are being made. 


@A new 
vertising will be 
leading house 


approach to fashion ad- 
tested by a 


®@ Increased popularity of house- 
hold goods and beauty pro- 
ducts in US supermarkets is ex- 
pected to spread to this 
country. 


ROUND TABLE 


OWN STUDIO, ANIMATION, EDITING, AND SOUND DEPARTMENTS IN CENTRAL LONDON 


KINOGRAT FILMS LTD 22: 


16 mm Unit with TV Department 


Write for details 
Faas: FRObisher 
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the ASTONISHING 


results from sampling 


During 1954, Circular Distributors Limited gave 
away over 96 million units, a large part of which 
were samples, and the results obtained from 
these extensive schemes are remarkable. 


An entirely new product in the highly coen- 
CASE I petitive Detergent field acquired a major 
share of the market from the launching campaign. This 
launching campaign utilized ev «ry available form of publicity, 
but it was considered that the 
large free sample given to ev« 


CASE 2 A Beverage 
extensively ac vertised in all forms of media 


in season. Extensive sampling was conducted in certain 
areas. In the areas where there was no sampling, sales in- 
creases were reasonably good and steady. In areas where 
sampling took place, sales literally leapt off the chart. The 
sales increase obtained was phenomenal and so far exceeded 
the manufacturer’s expectations that production of supplies 
became a problem. 


A Porridge Oat. A comparatively unknown 
CASE 3 product supported by very little advertising. 
For several years the manufacturers’ sales force had been 
trying to get distribution in an area without success. They 
could not compete against the large national advertiser. This 
year, the area was sampled. Prior to and during sampling, 
a sales drive was made. The sales drive prior to sampling 
met with the same stubborn resistance, but after sampling, a 
very substantial number of new stockists was opened. For 
the first time in years the manufacturers obtained a reasonable 
foothold in the district and sales are now satisfactory. 
The retailer was forced to stock because the housewife came 
into his shop and demanded supplies of the oats she had tried 


CASE 4 A Breakfast Food. This company com- 

menced sampling in a small experimental 
way two years ago. The results showed a substantial sales 
increase in the areas sampled. Since then they have con- 


»st effective publicity was the 
housewife in the country. 


A nationally known name 


tinued regular sampling on a large scale area by area 
throughout the country 


A Proprietary Medicine. Sampling was 
CASE 5 commenced three years ago. Again steady 
sales increases have been obtained in every area sampled and 
sampling is now a continuous process. 


CASE S The Toothpaste Market. Several leading 
companies have undertaken extensive 
sampling programmes during the last three years and have 


secured large increases in sales and now hold a much larger 
share of the market than before 


CASE 7 A Food Product. A pilot sampling scheme 
for a packed food product yielded an 
increase in sales of one-third 


These are some of many instances of the astonishingly high 
results of increased sales that occur after sampling. To obtain 
the best results from sampling, the operation must be properly 
planned. Haphazard sampling is largely ineffective. If a 
product is to be sampled, the best results are obtained by 
blanketing an area. Prior to sampling the manufacturers 
should, if possible, make an intensive sales effort on the 
retailers in the area to be sampled. All retailers should be 
advised of the forthcoming scheme and induced to carry 
extra stocks. After sampling, a follow-up sales drive is 
necessary 


The sample itself should be adequate — sufficient to enable 
the user to give the product a proper trial but not too much 
so as to replace normal purchase. It is essential that the 
housewife be told all the main selling points and asked to 
use the sample, either on the special sample pack or with 
accompanying literature. 


If your products are suitable for sampling (i.e. any product involving 
taste, household use or personal use) we shall be happy to advise you on 


the most suitable methods to use... 


DISTRIBUTORS LTD 


CIRCULAR 


GLEN ISLAND, MAIDENHEAD 
TEL: MAIDENHEAD 1120 
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The recent 35th annual convention of the Association of 


Newspaper Classified Advertising Managers has 


proved once again that— 


Classified advertising is a very 
serious business in the USA 


AMERICANS may 
short history but they 

to conventions early and 
them now as one of ther 
institutions. As conven! 

perts they have progresse/ 
beyond the = disciplin« 
formal behaviour and 
rheirs is the organisation 
conceals organisation 
which sometimes discar t 
altogether and does s 
astonishing success. Pr: 

you don't mind the no: 
crush, American conve 


are occasions for huge ec 
ment. 

My companions at ti 
mer's convention of AN( 
Association of 


the Newspaper 


SOUTH EASTERN 
GAZETTE 
Tits 


Read Office. MAIDSTONE Sia8 


ha ’ 


By 


RONALD GRUNDY, 


information officer of the Newspaper Socic') 


issified Advertising Managers 
were Harry Hatton and Leslie 
illard, advertisement managers 
pectuvely of the Birmingham 
st and Mail Ltd. and the 
iverhampton Express and 
r We had come to the 
ited States to see the methods 
ich have been developed to 
newspaper advertising under 
‘nsely competitive conditions 
issified advertising—a_ great 
! expanding revenue producer 
was one of our special studies. 


fhe convention was held at 
chester, the “Flower City,” 
med for its lilacs. Situated 


ur the shores of Lake Ontario, 


ao, Te 


OBSERVER 


Loedoe 00, FLEET $1. Central 7500 


it is the third la y in New 
York State opulation 
of 490,000 vere 160 
delegates 1 nvention, 
representing rs from 
almost all | ve North 
American con! 

This was NCAM"s 35th 
annual conven’ oo. Compare 
this with the fo.' (hat we held 
our first classiicd advertising 
conference in Us country only 
two years ago an’ u have to 
acknowledge a ver aware- 
ness of the bic meaning of 
smalls. Man igine classifieds 


on an American newspaper is 
a full-time profe: ional job of 


considerable state which Is 

what it oughi ') be every- 

where. 

Much of the 1 interest 
of the ANCAM on came 
informally from erchange 
of ideas betwee: who were 
present. Clas rlising 1s 
an empirical 1 which 
knowledge of | fcllow's 
experiences is w much to 
you as your ow Het this sort 
of exchange isiasm to 
spark it off-——and ust what 
happened right at | art 

Radiating inspiration 
The keynote add vas given 

by Harry Gwaltnc nerly of 
the Milwaukee J and for 
many years one of | deans of 
the classified traterr He 
radiated inspirati with quotes 
such as these 

“It's the future want to 
discuss.” 

“We are entering a period of 
unprecedented riunities 
Newspapers ma be on 
the threshold entirely 
new experience in circulation 
and advertising lineage growth.” 

“We have been content 
to ride with the current. We 
are continually sei vurselves 
and our newspapers short. In 
1945, would you classified 


executives have estimated a 


classified lineage gain of 100 
per cent by 1955? No! And 
neither did 1.” 

“Would I, a few years ago, 


even have dreamed of a 40,000 


line count on our daily paper? 
Of course not. Although we 
have passed that volume on 
several days, I still don't think 
it's possible. There must have 
been a fluke, or the composing 
room failed to remove the ex- 
pirations. Something's wrong! 
Well, it's not the figures—it's 
pa 

“If we are going to make the 
most of this situation we will 
first have to convince ourselves 
that great opportunities exist.” 

“Our planning should be big 

bigger than anything we have 
ever dreamed of.” 

“We should start with our 
product—the newspaper. The 
hest of to-day's newspapers is 
not good enough for to- 
morrow.” 


Cause for enthusiasm 


Enthusiasm is at the root of 
this Enthusiasm has made 
ANCAM, and ANCAM has kept 
enthusiasm alive 

Of course, in America there 
are plenty of classifieds to be 
enthusiastic about and plenty of 
newsprint to make the pursuit and 
organisation of them a rewarding 
business. With such large news 
papers it is a necessity to “clas- 
sify” advertisements much more 
than here, in order to ensure for 
them a reasonable level of reader 
ship Quantities of displayed 
semi-displayed advertisements are 
thus brought into the pages of 
classifieds. 

This means much organisation 
and staff. At the New York 
Times we saw a classified depart- 
ment of 150 persons. About 40 
of these were engaged in 
soliciting and accepting classifieds 
by telephone. 


Value of telephone 


And the telephone, without any 
doubt, is the great and invaluable 
servant of American classified ad- 
vertising. It has killed what we 
call the counter trade 

We saw a paper with a daily 
sale of 160,000 copies which took 
about 10 classifieds a day over 
the counter. That side is dead: 
but the telephones hum like mad 

They have two advantages that, 
in America, everybody has one 
and is thereby accessible: and 


@ Continued on page 18 
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As from October Ist, 1955, the Advertising 


Department of The B.E.T. Federation Ltd. 
will handle all the advertising on buses of 


the following companies: 


The Chatham & District 
Traction Company Ltd 


East Kent 
Road Car Company Ltd 


The Hastings Tramways Company 


The Maidstone & District 
Motor Services Ltd 


THE ADVERTISING DEPARTMENT 


THE B.E.T. FEDERATION LTD 


Stratton House, Piccadilly, London, W.1. Telephone: Mayfair 6886 
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How to organise more 
classified advertising 


Proof of the glucose tablets 


they make the selling of “seven- there was occasionally an unreal 
time orders” instead of single in ur to the = discussions for 
sertions so much easier thar -xample when ideas were pooled 
when extra cash for the bigger the use of color in classifieds 
order has to be produced a! |! We thought of The Times front 
counter. These are part ily page m gaudy hues and, felt glad 
happy circumstances in a learn that colour in classifieds 
where cash is something you } id had little success 
in your pocket and credit is » . 
ou cor thine with, But tt Strange tales told 
papers get their money just thc My companions and I naturally 
same—only more of it 1 some strange tales to tell to 
How to sell classifieds by ° , assembly of newspapermen 
phone formed a highlight wno have never heard of a news- 
ANCAM convention nt shortage 
Master of all the classifi« rt Between us we gave a talk 
and proprietor of an organis on classified advertising in 
which serves hundreds of 1 Britain and, after all the go- 
papers with a classified pror getting talk of promotion, it 
service, Howard Parish, wa: i must have sounded odd to hear 
im person to stage an cflc of our problems of making a 
monsration of succes lot of smalls fit into a little 
niques. Personal selling space. But these Americans 
niques were then showr are quick and wise. If we Last season m Lane football club won the local Rolton 
sentation staged by '*! " could tell them how to fit a Cup and fir of the North Kent League, First Division 
Donald Want Ad. Ser dozen advertisements into the  ©/arnpionshi; ighout the whole of the season the team took 
also has hundreds of new space of 11 (which we did), Dextrosol elu s at half time a fact that a local chemist, 
subscribers Another why, that was fine. It meant G. L. Lin s pointed out in a recent window display 
name in classified advert there was one more advertise- 
Harrison C. MacDonald a: ment to go looking for. One ill of the eful and ing The basic way of getting 
was ably represented at 2 more telephone to ring—75 keen more classifieds, and more 
ter by two lively and h cents a line. No one R to the efficient and profitable classifieds, 
sons, Ted and Dick We made many good friends in ANCAM ¢ without is to bring together all the ideas 
The rest of the busine chester and came away with realising that | e sort of and brains and enthusiasm of 
sions were serious and > feeling that classified adver organisation rms the those who work in this field 
discussions on system ng on American newspapers is_ heart of any ‘Oo mecrease That is just what ANCAM is 
and practices To Br n the hands of the right people and improve advertis- doing 


HENRY FOX JOINS INTERNATIONAL ARTISTS 


Henry For is a re f ruit to the ranks of 
the illustrators. In } ld few newcomers more 
welcome have emerg r some years. His 
drawings show ana sense of observation; 


? 


they are lively and ressively ‘realistic.’ 
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vhen we get there whether we are assured or 
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blir 


r the 


we, the advertising men 


r television commercial as we ck 


hich we are pr vud 


tive 


PEARL 


v e able t » afford to use the medium 


private houses that might well be our own Wi 


unce. It will be because we have been able 
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Who holds the key to ‘Mon Repos’? 


It isachastening thought, if not anew one, that we of advertising have 


These are 


of television to gain admit 


advertisers ar 
at matters 


urse, to pr actitioners as t priv ate itizens, 1 how 


arrogant, smooth 
ww, competent or clumsy ; whether we have in « 


crowbar Upon this deper Is acceptance everything Carton 


“ disc: ver the ot gol a it 


will not Creesink 

* to put as mu h Already 
into any other advertisement ot quality, 
creative thought, technical interpretation, limit of s 


capacity and, above all, ‘know-how’. tising problen 


THI 


is to success In screen sell 


y the Pearl & Dean ‘ 
entals of visual sellis 
e: increased studio ca 
tudios) ; yuarat teed proce 
creative service 
ding ary © NA lu ive 
world’s leading px 


vhat Pearl & Dean in 


Ihe 1 quantitative ‘ 


wwe not vet settled v« 


plans to do sO soon, 


PEARL & DEAN 


GROUP OF COMP NIES 


harnessing the screen to commercial enterprise 


& DEAN LIMITED + 33 DOVER STREET «+ LONDON, W. 


SCREEN ADVERTISING: HOME - OVERSEAS 


MANCHESTER AND Gil 


TELEVISION 


ASGOW 
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» COMMERCIAL TELEVISION NEWS i« this dy ew advertising medium 

i every week fully and in detail. 
| COMMERCIAL TELEVISION NEWS can be foun: rehensive coverage of the 
news about people, programmes, events and lopments—features and 
istories covering every aspect of planning, cr ind presentation—up to 
nute coverage and expert interpretation of a inent technical develop- 
" ) COMMERCIAL TELEVISION NEWS can advertisers s, contractors, producers, 
il experts, find full coverage of the entire That’s why they read 


keeps them fully informed. 


ily in COMMERCIAL TELEVISION NEWS can you |» sure of reaching the big 
rs in the new industry—every week. 


Book YOUR adverti 


THE ONLY TRADE & TECHNICAL WEEKLY FOR 


Rates and Data from:— 
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emm==VFARLY THERE ! 


READY For tHE “OFF”! 


Less than three weeks and they're AWAY! 


But you must be there before! To exert 
maximum \ifluence on the planning executives who, it is 
forecast, «ill spend about £20 million on Commercial 
Television « uring 1956, you must be ahead of the qun. 


And you will be if your advertisement appears 
in the September 9th issue of CommerctaL TELEVISION 
News. On that date this new, lively “ purely 
Commercial tv.” weekly offers you nation-wide bockstall 
coverage, taking your message to every top executive in 
the business. But you've got to hurry. This is positively 
your last reminder to book your space in the September 9th 
issue of CommMerctAL TELEVISION News. DOIT VOW! 


sement- series Now! 


NEW MEDIUM 


ComMMERCIAL TeLtevision News 
180 Fleet Street, London, E.C.4 
Telephone Chancery 8844 (15 lines) 


oe 
ee: ee) 2 es 
- 
Lie 
ey aA f 
: nee 
a 
tae 
ae 
% ' 
ae 
a 
. ae 
a 
— 
a 
ae 
a % | 
Bh 
ae 
neath 
4 
: ee 
— 
ae : 
, << 
ay) 
ae 
_ 
P i 
ie a 
aly 
on : * 
a: 
5 
is 
We 
AS 3 
Ei ae 
ee. { 
wig 
, j ‘ 
* 
a 
a a a ea 
“a ° : 
zag 4 ‘ 
aS ae ' 
: “ : , = ) , “Sep 
or “fe BY. aaa ae 
es a ¢ 4 
~ Fea. 


ADVERTISER'S WEEKLY 22 


Advertising Case History—s 1 


‘Archers’ hit the target 


for a ref rigerator 


lo give their “Coldrator” 


the Archer radio family into the picture. 
refrigerator for “the ‘ami! 


the “Archers” is reflected in the copy. 
\ THEN peop! | be that, much as a radio set 
from a try to-day considered . necessity " 
. fs of time vertisers Will 
States des« bye by course of ime ac 7 e . 
» advan able to persuade the average 
_— ~ ' itish housewife that she is truly 
there tha jesperately deprived person un- 
im regard s she owns a refrigerator 
of retrigera 
overlook Huge potential market 
that ~ To be sure, they are wonder- 
20 chhager brckep fully convenient things to possess 
we be and, of course, sales have been 
is M moving up But the potential 
is War market is still very great indeed. 
It 1 re Now advertisers have to fight 
tris 4 muct two main obstacles when en- 
: to have deavouring to convince the public 
the Unite f the need to buy a refngerator 
try But On the one hand there is the 
from mere neces price—enormously aggravated, of 
en going on over | ourse, by the purchase tax. Then 
for some time now and it ¢ there are the competing 
oo ee 
oF te tame Speeds 
‘t ’ 
he Archers 
This advertisement 


appeared im Ideal 
Home & Garden 


ing Along the 
top is given the 
names of the 
players who take 
part in The 
Archers radio 
programme In 
wot: private life, it is 
3 pointed out, these 


people use Coldra 
for refrigerators 


campaign widespread popular appeal the 

Coldrator Division of the Hotpoint Electric Appliance Co., Ltd., brought - 
Theme of the campaign is a 
and the down-to-earth-commonsense style of 


of Tet #2000 seme 


‘the Archers’ 


me mes COLDRATOR 


1955 


SerremBer 2, 


the 
washing 
expensive 


“Juxuries” of holidays on 
Continent, television, 
machines, and a more 
flat or a down payment on a 
“home of our own.” An addi- 
tonal factor delaying a decision 
t buy a refrigerator is frequently 
somewhere to put it.” 


None of these difficulties are 
insuperable in the long run. The 
real problem is how to make the 
run a bit shorter The Cold- 
rator people have gone firmly 
after the family an and thev 
have found it successful After 
all, a refrigerator helps more 
than the wife of the house. In 


preventing the wa 
arresting I 
by making the fan 
farther Moreove it tends to 
enrich dicts beca foods that 
are not thought manageable do, 
in fact, become very inclu- 
ding a wide and ever growing 
range of quick frozen foods and 
drinks 

The family theme for Coldrator 
domestic refrigerators was first 
promoted during 1952 when the 
company's range was increased to 
three models ; medium and 
large sized 


of food by 
ps everyone 
budget go 


decay it 


casy 


SsMaAil 


Increasing the range 


At that time (and during 1953) 


each of the models were pro 
moted on an equal basis and 
when in 1954 the range was 
increased to four refrigerators, 


again the promotional emphasis 
was more or less equal for each 
model 
The family theme used in 
these campaigns, although fic- 
titious, was actually based on 

a family story written specially 

for the purpose. All the photo- 

graphs of the family were then 
chosen to fit the story. 

Apart from the family appeal 
there was a theme of sincerity, 
ensuring that the refrigerator 
applicable to that particular size 
of family suited the family from 


This full page advertisement pre 

sents refrigerator the 

four main members of the Archer 

family Handling the 

are Stuart Advertising 
Ltd 


above the 


campaign 


4 we my 


the social and income group point 
of view 

Then came the 1955 campaign 
and the need for intensification of 
effort. It was decided to place 
more emphasis on one particular 
model and to throw the full 
weight of the fictitious family 
upon it Which family The 
choice was either to think up a 
non-existent group--but enough 
like a living family to stand 
weight of powerful advertising 


the 


or choose a nationally known 
family suited to the size of the 
refrigerator concerned 

The decision was in favour of 
a nationally known family 


@ Continued on page 24 


One of the price feature cards 
that have been des gned for each 
Coldrator model These reflect 


front cover of 


the a broadsheet 
Flashing siens are also used. 


ee = ——_ ae 
ig 
a | ti . 
Agad 
Ce] pt * 
As GQ 92 ‘e 
S ; / "hy 
j ie 
€ a 
‘ alter 
as eet! 
Te 
. = — a 
es ~ 3 
= 
P| ) > ~~ ; 
> 7 - ey 
erm COLORATOR -p ’ = IK 
In private life - a j & 
ose | a _ 3 ie 
kn a ROR: | ty, 
a 
< ag 
a a -e 
. 
saat” 
‘ee 
‘ ed 
Ba 
3 
-/ "es 
J ek. 
i... a i 
COLORATOR ' 1% ee pT 4 
Ere |e q > . . 
“4 —— ° T 33 ’ 
a i Bo) 
in private tife gns 
4 aoe * 
i Ka 
i Po ‘ | COLDRATOR § 3 
=: = ¥ 
: boomer won ree Ramee 6 = = Y i 
COLORATOR Pt 
ee - 7 > - . wad ; ‘ aie . . = - 1 


ae SerremBer 2, 1955 23 ADVERTISER'S WEEKLY 
— —— raceme “~ 


| IMPERATOR CAESAR AUGUSTUS 


The first Augustus, born im 6: B vas 


the re-organier of the Roman | rial s 


i} The drawing is after the bus of A 


young man, mn the Britush M 


“4 


Through organisation a ‘eee «*° 
> , > > | 7c ) 7 , , 
parte ine | far gre ater ALBERT F. REED &@€ CO. LID 
¢ functional value than a tylerford Mills, Tow! Mills and Bridge Mills, Maidstone 
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Radio family give advice 
about a refrigerator 


new refrigerator 


i ”_ 

ale - 

J 

| ae 
This illustration : _ 

=” . ‘ 


shows the _ front 


- cover of a brochure ' - NSF j 
Ld 
about the variou 
Coldrator models perhaps the CT 33 . 


lying across the opie i \} 


bottom of the same mnguintiill 


—— 


— _— 
brochure opened 


putnatintincl 
é haps the (1 oo ye * perhops the atts 
fully out on the vt: a <e 
inside The head ae _—— 
ing across the top 


of the opened bro- 
chure is “One of 


2 
these can be your 
promo 10 new refrigerator 


The Astral Arts Gr» rs a complete 


service for th cero ction of 
Publications, 6 0 “ail, 
ihiei And “the Arc 3" were every detail. Yes, if you can't 
ln 1 ions j 
Point-of Sa : 1 Exhibit chosen resist the best--you certainiy 
There could be o better wont be able to resist a 
known family in the intry than Coldrator 
Planning and cr evelog ’ - “ 
"se these rustic souls, 1 being a “here's space ! 
Layouts, design. yoo raohy and coy writing family of four (Ph had not Bie interior—small overal 
Finished artwork J. fifty ¢ artists) then married) the e ideally size (thanks to the Caldrator 
Block service anc bye _ recess suited to the refrig , and the Sealed I mf, which is guaran- 
neome group uch the teed for five vears—an engin 
Photography (Monochrome and cciour) refrigerator would ! the maxi eering triumph) 5 
Day and wight cop) © — and pho! stat service mum appeal It in hardly “here's quality ! i 
Gubseresn priatis be a person in ti ntry who Freezer made of stainles ¥ 
has not heard of | chers and steel—can’t corrode Has its 5; Fs 
and mets . . . lictene - ~ Pa 
Perspex out of the 10 listeners own door : and there's so much ¥. 
Plaster mode's there are Vast nu who find room for packed frozen foods rf 
t difficult to belie it they do . ; ) 
and Exhin:' tien , a Ree “here's sense ! md 
Cupp _— not actually live Brookfield , ore ; . 2 
Extra working space with id 
Farm in Ambridg 29 3 
CT.33-—a strong, practical a5 
Added intrigu: upplied table-top of easily washed ; 
Being a radio s! with their ed : 
a . “ae . ‘Sooner or iater you'll 
voices Known to n s. & group . DR R” 
presentation of the whole family choose a COLDRATOR. 
was alwavs bour give the The journals used in the cam 
advertisement lia an added paign include Woman & Home 
intrigue and so y the im- Everywoman ; Good Housekeep- 
pact Two layc ire in fact ing; Ideal Home; Housewife : 
being used for w pages, one Woman's Own and the Radio 
slightly more dramatic than the /Jimes 
other, with suitable half-page To support this “Archer” cam 
adaptations paign Coldrator have prepared a 
The four members of the number of leaflets. A four-colour 


4 © family make the ppearances specification sheet is available for 
together in the advertisements cach domestic model. Each Icaflet 
and the real names those who gives considerably more detailed 


play the roles are also featured down-to-earth information for the 


The “down-to-earth-common- prospective customer who re- 

sense” which is widely thought quires this, and they are also used 

to be the outstanding virtue of by the trade as a master reference 

171 New Bond Street London wi the Archers has set the tone for in the Coldrator specification and 
the copy data book 

Telephone : Grosvenor 8711 - (ten lines) “ “the Archers” chose a Coldra- For the mass-market appeal 

tor in private life. there is the new domestic broad- 

You—like them choose a sheet which again echoes the 

RSSSTNTS COMPRES : MOREERY StEPLATE LTO refrigerator by comparison. family theme—the housewife 

APS PLASTER MODELS) ANWTL PRESS LTO And how the Coldrators stand making her choice While the 

avLas PUSTOSRAPHY LTO (RIGHT EXT GRe E717) out! The ‘coach-builf click copy gives considerable specifica 

when you close the door tion information about the re- 

the beautifully ensibly de frigerators, together with dimen 

signed interiors the com- sions, it has been primarily 


* = * * * * pactness of the cabinet... the designed as a hard selling 


suggestion of quality about publication. 
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The Mills & Rockleys Area 
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She’s interested, BUT... 


will she buy ? And if she does, will she buy your 
brand? It depends on the steps you take to help 
her remember. In short, it all depends on rejetition — essential 


to the balanced campaign — and posters give you repetition 


above all.* 
Poster ; i pa 
Repetition ? 
Completes 


the , ty ¢ ae 


is 

SH) \ Ih re 

’ . : . | a i\\ | i, 
Campaign “ies, ad |\ar 


* An extensive survey sponsored by Mills @ Rockleys Lid. shows that between 80%, and 
90% of the population can see the posters of a campaign on an average 20 and more 
times a week. The results of this survey were published in June under the title“ The 
Size and Nature of the Poster Audience—Study 11.” 


MILLS & ROCKLEYS LIMITED 


Planned poster advertising in more thon 200 towns * Head Office: 2! Queens Road, Coventry 
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The Serious Press 


The complexities of the modern world demand time and space 


for their full understanding. 


why the Serious Press has acquired such significance. 
special ADVERTISER'S WEEKLY survey has revealed, it is— 


n immensely influentia 


This is one of the main reasons 


As this 
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| Press 


with a rising readership 


\ SPECIAL CORRESPONDENT draws attention to the value of the 
Serious Press to advertisers, with its total weekly circulation of some- 


OT inappropriately in 4 
country whose national! 
press is commercially the mos 
successful in the world and 
whose newspaper tradition is 
held up as an example in a! 
countries which prof 
democratic way of life, ¢! 
serious press in Britain 
diverse, responsible, inform 
and influential 
Indeed, together with the ! 
ful of responsible daily 
papers whose influence here 
abroad is out of all propor 
their actual circulation figure 
the serious press reflects 
whole all that is most adm 
in the practice of journal) 
Spirit of genuine inquiry, i 
tality, and a fearless critica) ati 
tude in the defence of intellec'u 
liberty 


Circulation and readers 


It has been estimated tha 
total circulation of weck! 
periodicals in this categ i 
impossible to be precise) is in the 
region of 650,000 to 70 
Readership is probably m 
more than double this figure, | 
serious journals, being more cx 
pensive to buy, tend to be han 
round from one person to an 
more frequently than daily new 
papers 

it is certainly true that the 
class of readers for whom the 
serious press caters is consider- 
ably larger than many people 
suspect, and it is a class that is 
immensely influential in modern 
managerial and bureaucratic 
society. But the significant 
. feature is that the readership is 
steadily increasing. The reasons 
for this are not difficult to 
determine. 

In the first place, there was the 
artificial increase caused by the 
war which boosted sales of a! 
most everything in print. Much 
of this, of course, fell away, but 
many people found that the habit 
they had acquired of secking 
authoritative information on pol) 
tics, art and letters in serious 
journals persisted. Other factors 
have combined to increase the 
influence of these journals. Grow 
ing national prosperity, more 


effective popular education, and 
the extension of higher education 
facilities to greater numbers of 


thing in the region of 700,000 copies (with many readers 


ing men and women, have per- 
‘ptibly added to the actual and 
potential readers of this important 
ction of the press 
Together with this increase in 
readership, there have been vigor 
developments in the policy of 
yus journals. One of the more 
‘resting trends is the increasing 
ctice of producing special 
plements devoted to various 
ects of industry, finance, edu 
on, etc., normally beyond the 
pe of standard size periodicals 
ihese supplements make valuable 
formation available to special 
and laymen alike, and allow 
itelligent discussion of matters 
normally relegated to the re 
ricted readership of the trade 
Ss 
Another noteworthy 
ent is the much greater atten 
on paid to women’s interests 
\ware that a high percentage of 
r readers are women, serious 
rnals now take some trouble 
nclude articles and features 
ich reflect women’s special pre- 
cupations. Few would nowa- 
s subscribe to the uncomfort 
e theory that because an 
telligent woman is interested in 
iny of the same things as an 
ntelligent man, her interests are 
essarily no different at all 


develop 


i 


Influence of television 


One of the more hotly de- 
bated topics is the influence of 
television on the serious press. 
Does it bring new readers, or 
entice away old ones? There 
is hardly any question of one 
thing. It can be taken for 
granted that no addict of in- 
telligent reading is ever enticed 
away from his book, news- 
paper, or periodical by rival 
attractions. He merely seeks 
for some way to accommodate 
these additional interests. 

On the other hand, there is the 
interesting theory that readers are 
actually recruited because of the 
influence of television. Through 
the screen they are introduced to 
personalities and topics which 
whet their appetites. For exam- 
ple, after having seen Professor 
A. J. P. Taylor on their television 
sets, they wish to read what he 


per copy). 


says in print gramme 
on internation iirs, wild 
animal! life, or the | of some 
remote part of rid will in- 
duce at least s millions 
of viewers to k re informa- 
fion on thes from the 
Serious Press 

Certainly, a i of atten 
tion is paid journals 
to television form of 
regular crit special 
articles on te atures by 
people who h e widely 
known throus hum. 

From the ; view of the 
advertiser, the S« ess is of 
the utmost ce It 
reaches the mor ous sec 


Clarification 


sends up 


tion of the national community 
and commodities advertised in its 
pages inevitably earn prestige. 
But it is important to remember 
that the most effective advertising 
in this medium is either factual, 
informative and direct, or dis- 
creet, witty and allusive. 

There is unlikely to be such an 
animal as an “average reader ™ 
of a serious journal, but if certain 
general characteristics can be dis- 
tinguished, they can be described 
as a preference for understate- 
ment rather than over-emphasis, 
a dislike of pomposity, an appre- 
ciation of irony, and a more than 
run-of-the-mill tendency to look 
a gift horse in the mouth—in 
fact, all good, sound, traditional 
British virtues such as one would 
expect from the readers of so 
s diy established a British inst 
tution as the Serious Press. 


of 


the news 


circulations 


In this media sure), facts and figures are given which emphasise 


the impertance 


of the Serious Press to those with products and 


services to sell. 


TIVHE increasing ‘ssure of 
events makes role of 
the Serious Pre (re vital 
to-day than it ha ver been. 
The weekly rev which 
many of them ca play an 
important part timulating 
discussion on political and 
social affairs 
One of the most p nent new 
features of the N Statesman 
and Nation owes ‘ption to 
the newspaper strike. In the first 
issUe tO appear aft began 
that of April 2 tl ecar—the 
journal supplemented its usual 
comments on the with a 
factual summary of weck's 
events at home and overseas 
headed “ The News Review.” 
Although originally included 
because of the emergency. this 
has been retained and expanded, 
and nm now followed - 4 feature 
titled News fron ir own 


Correspondents.” 

The average weekly net sale of 
this journal for January-June of 
this year was 74,206 (ABC). This 
compares with the figure for July- 


December last year of 66,745 and 
that for the preceding January 
June cf 70,598. 

Last April, the New 
and Nation carried a two-page 
questionnaire in which readers 
were invited to give information 
about themselves and __ their 
favourite features. The esteem 
felt for the publication can be 
seen from the response this 
evoked: over 9,000 replies were 
received from readers at home 
and overseas. 

The minimum readership has 
been estimated by the publishers 
aS a quarter of a million . but 
it may be anything up to half a 
million. The readers are mainly 


Statesman 


of the professional classes and 
include key people in business, 
industry, public administration, 


and the arts. Many of them make 
large purchases for the organisa- 
tions they represent as well as for 
their personal needs 

While the older readers are 
often already in the higher income 
brackets and are generally in 
responsible positions, the younger 

@ Continued on page 28 
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The Serious Press 


Commercial TV prospect 
has not affected ads 


readers are mostly graduate 
have other educational! qualifica- 
tions which will assure the 
succession to similar posts in the 
future. 

Some 17 per cent of t! 
lation 


is overseas, with many 
leading businessmen, i; 
government offices and cI 
sities among the regular sub 
scribers in the Comm } 


the United States and nearly every 
country in the world 


In recent months, space devoted 
to radio and television sm 
has been increased considerably 
mainly because of the ro 
demands on the critic, um 
Salter, for television ¢ 

He has taken the view tha! the 
advent of the Independent | cle- 


vision Authority and its contract 
ing companies, by giving the 
television writer a choice cm 
ployers, may well lead to ym 
siderable increase in the « 


mber 
of good writers prepared | «rite 
for the medium. The prospect 
of independent televisi.: ves 
not as yet appear to be respon 


sible for any adverse eflect on the 

journal’s advertising colour: 
For 138 years B 

Magazine has provided | 


and entertaining reading matter 


f 
bh 


( 


ha 


the professional (not the high- 
»w) and the monthly circulation 
ing recent half yearly periods 
remained around 17,000. This 
a steady favourite among 


ynthlies throughout the British 


mmonwealth. 


Promoting the British 
(he interest of the publishers 


{ Courier is to present “ all that 


best in Britain, in order to 
»w to the rest of the world that 
ish prowess is still supreme.” 
entially directed at the luxury 
ity market the policy is not 
ply to “sell the biggest 
age at the lowest price” and 
rge circulation is not aimed 
The journal recently returned 
S$ prewar size, thus giving a 
per cent increase in its space 


he circulation of History has 
wn no appreciable change 
the last few years and is now 
n at 6,800. The readership 


f this monthly is, however, very 


ken by 


siderable For example, 
ding to the publishers, it is 
every university and 
rned library in this country 


and throughout the Dominions 
“as well as by many such 
libraries in the United States and 
in other foreign countries.” 


One of the high peaks of 
British journalism in its appeal 
to the serious reader is the 
Listener. There is nothing quite 
like it anywhere else in the world. 
The average weekly net sales for 
January to June year have 
been certified by the ABC as 
139,752 For the previous half 
year it had been 134,322. 

Whatever the ividual in 
comes of the readers may be (and 
they are drawn mainly from the 
middle and upper classes) they 
all have one quality in common 

-a discriminating outlook. 


Book publishers 
set great store on the 
their advertisements. It is also a 
favourite field for industrial 
prestige advertising and it carries 
the announcements of banks, 
building societies, newspapers, the 
radio industry and _ charitable 
organisations as wel! as a certain 
amount of general advertising 
There are no special advertise- 
ment features but there are four 
book numbers during: the year 
and these carry additional an- 
nouncements by book publishers. 
During the past year the decision 
was made to accept advertise- 
ments for alcohol. 

Week by week, for some years 
now, this journal has given con- 
siderable space—and a free hand 


ive always 
Listener for 
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to independent critics who 
discuss the television programmes 
and their significance. 

The circulation of Books is now 
given by the National Book 
League as standing at 15,000— 
which is something around 1,000 
up on a year ago. Published 
eight times during the course of 
the year the readership is many 
per copy as the journal circulates 
among a wide band of the book 
loving public and all branches of 
the book trade. The policy as 
regards advertising is to extend i! 
beyond publishers’ announce 
menis into a more general field 
(reading lamps, bookshelves, etc.) 

Although Truth already has a 
regular weekly column of tele- 
vision criticism, it is proposed to 
introduce further features to 
cover commercial television pro 
grammes. 

Changes in layout 

The main changes made by this 
journal over the past year have 
been in the layout of the paper 
Last October they began to print 
the cover in two colours and the 
type face was altered. Paper of 
an improved quality was also 
introduced—the overall effect 
being to give the paper a far 
more modern appearance 

The circulation of Truth is not 
disclosed, but the figure for the 
past six months is well above that 
for the previous half year—and 
even further above the figure for 
the comparable period of 1954 

The readership is estimated at 

@ Continued on page 30 


. circulation is up ; advertising is up ; bookings are up. 


Thank You.... 


So that ‘ thank you” is very sincere. 


And, by the way, if you want special positions in 1956 it’s advis- 


able to ring Bill Clarke—MUSeum 3855—as early as possible. 


TIME & TID 


32 Bloomsbury Street, | 
~ "-Londea, W.C. 2 
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How do 


you approach 
a tycoon’ 


Not an easy prospect. To men who spend 
on his scale, the defensive frame of 
mind becomes a habit. Much the 
best place to catch him, nowadays, is in 
that group of 54.000-odd who read 


The Economist 
22 RYDER STREET, ST. JAMES’S, 
LONDON, SW 
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Cover and format changes 
aid circulation increase 


approximately 30,000 and is 
mainly of two kinds. First, th 
intelligent middle class (bu 
men, the professions, industri: 
etc.). The paper is also 
those most active, whatev« 
profession, in their loca! 
servative Party constituency 
ciations. The other sec! 
Truth reaches is the 
literary set, which is attra 
a vigorous literary pol 
regular publication of new 
Display advertising 


i 


from such concerns as 
insurance companies, ig 
manufacturers, the Iror 
Federation, brewers, filr 
panies, soft drink manu! 

and building societies. A 


special advertising feature 
slogan used by Players { 
regular appearance in the 
the front page: Truth in 
tising . Player's pleas 
Vigorous support fo 
velopment of altern: 
vision programmes 
forthcoming from Tim 
which has always fav 
dom and competition o: 


A littl over a year 
journal introduced its « 
cover and revised form d 


Fridays 


Rate £132 per page 
and pro rata 


Great Turnstile, W.C.1 


stituted an increased coverage 
f industrial and financial affairs. 
ihe effect, coupled with circula- 
n promotion schemes, has been 
narkable. 
With a circulation approaching 
40.000, the increase in net sales 
the period January-June 1955 
npared with January-June 1953 
last comparable period on 
v¢ old format) is 23.9 per cent 
While the sharp increase which 
lowed the changes in May 1954 
not been maintained at the 
tial rate, the rise in net sales 
January-June 1955 compared 
h July-December 1954 has 
n just below five per cent 


Result of survey 


teadership per copy averages 
und six, giving an overall 
dership of well over 200,000 
veek 


A readership survey carried 
vut last year gave the follow- 
ing «percentage figures:—19.7 
‘ompany chairmen and direc- 
‘ors, 21.2 other executives in 
commerce and industry, 11.2 
awyers, accountants and civil 
vervants, 9.4 serving and re- 
tired officers, 7.3 priests of all 


denominations and 6.4 teachers 
and students. 


A high proportion of the 
readership increase since this 
survey was made has been among 
company directors and business 
executives, it ts Clain . 

Over 80 per cent of Time & 
Tide's readers fa within the 
Hulton “A” and 8B” income 


groups and the IPA 
upper and upper n 


tegories of 
le class for 


income and socia! sta‘us. 

Overseas circulation has not 
been the subject pecial de- 
velopment but is ently run 
ning at around 2,0 copies a 
week, mainly on dire:t mail sub- 
scription A spe air mail 
edition is printed r overseas 
subscribers and journal is 
regularly carried « ye of the 
leading airlines f)-ing  inter- 
national routes out of Great 
Britain 


Overseas readership per copy is 
in excess of the home figure and 
may reasonably be en at 10 
principally among senior govern- 
ment and commercial executives. 

Although noted for institutional 


advertising and publishers’ an- 
nouncements, during the past 12 
months Time & Tide has been 
increasingly used for direct sales 
and product advertising and the 
renewal of such bookings indi- 
cates the journal’s real pulling 
power Over the year ended 


June, 1955, the number of pages 
of general display advertising has 
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increased by over 200 per cent. 
Publishers’ advertising and com- 
pany meetings have both risen by 
12 per cent. 

The circulation of the Cornhill 
Magazine went up last year, but 
no figures are published. The 
publishers estimate the readership 
at 20,000 and deriving from “the 
intelligent and literary public in 
the income bracket of £400 per 
year to the top.” 


Change of name 


A considerable increase in cir 
culation during the current year 
has been reported by the Con 
temporary Review due to the fact 
that in January the Fortnightly 
was acquired and the name 
changed to Contemporary Review 
incorporating the Fortnightly 

The publishers place the reader 
ship at around 10,000. It circu- 
lates largely in libraries, both 
public and university as well as 
leading clubs and luxury liners 
Its readers come within the higher 
income group, and include those 
who take a serious interest in 
world affatms. About 25 per cent 
of the readers are overseas. 

The publishers of the Specta- 
tor are confident that the 
readership per copy is six-—so 
that with an average weekly cir 
culation figure of 40,533 during 
the first half of this year it is 
thought that the weekly reader 
ship is in the region of 240,000 
The journal's own survey has 
established that the percentage 


@ Continued on page 32 


THE 


NEW 


STATESMAN 
AND NATION 


The largest net sale of any review of its class 


and the lowest rate per page per 1,000 net sale 


Member of 
A.B.C. 


since 


1936 


A.B.C. January—June 1955 : 74,206 


(Jenuary—June 1954: 


70,598) 


next or facing matter 


Ninepence 


All positions in, 


HOLbern 8471 
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nowhere. What 
agency we have r 


, 
case we ve ever 


high falutin crowd tl 


ten-shot campaigr 


( I we 


lavish a 


straightforward facsin 


ing and mailing } 


“ hich 


bear Our crea 


we don’t 
say we’re 
the cat’s 


whiskers 


IT t of claim gets you 
that as a direct mail 
ss underfoot. And in 
e impression we're a 
of nothing less than 
urs, let’s say this: At 
ind attention on the 

r, list-building, address- 
we do on those campaigns 


humbprint. In fact our 


departments for handling this kind of work have been 


. ’ 
expanded to give a better than ever service. So if you ve 


any mailing jobs on hand we'd like to hear of them. 


CL 


CHADWICK-LATZ 


About those roots — they go back 
to 1901. Our latest FACTS AND FIG- 
URES shows how we've moved with 


the times. It’s yours for the asking. 


LIMITED 


Creators and Distributors of Direct Advertising 


Alexander House Shaftesbury Avenue WC2 Temple Bar 264: 
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Readers derive from the 
high income brackets 


classification of 
follows: 


readers is as 


Professional peo; com- 
pany directors siness 
executives, ci ser- 
vants, service officers 57.9 
Of no occupa! and 
independent ans, ao 
Engaged in the aris ... 2.9 
Landowners, farmers, etc. 2.6 
Junior executives, clerks, 
typists, young people, 
housewives, et ~ 
Artisans as a 
At least 50 per cent of the 


people who buy th 
considered to be in 
group. 
Changes in organisation 
The past year } seen some 
editorial changes at the Spectator. 
During the course of it the new 


pectator are 
he A income 


chief proprietor, Gilmour, 
became editor, la Hamilton, 
formerly assistant ed\\or became 
associate editor and E. Utley 
and Dr. Brian Ing oined the 
staff as an associa‘ ditor and 
assistant editor respectively. 
While there were ersonality 
changes there wer nthers of 
another sort. 

The front of the paper was 
substantially recast. As a result, 
the full list of conten's except in 
special issues, appeirs on the 
front cover instead « n the first 
page, thus providing additional 
half page of editori: ace. The 
practice of publis one long 
leading article ha een aban- 
doned. Several, rter leaders 
now open the pape 

The trend of ld affairs 
since the end of war has 
tended to emphasise the import- 
ance of ever closer reiations with 
the United Staics——and the 


magazine of the English-Speak- 


ing Union of the ¢ 1onwealth, 
the English-Speaking World, has 
kept its readers expertly informed 
of the proposals and develop- 
ments designed to improve those 
relations. 


Total circulation per issue for 
last year (there were six issues) 
is given as 49,522 and the reader- 
ship as three per copy. The 
circulation in 1953 was 46,067 per 
issue. The English-Speakin 
World is the only journal which 
deals exclusively with the affairs 
of the United Kingdom, the 
Commonwealth, and the United 
States in purpose, content, and 
circulation. Advertisers there- 
fore reach people with strong 
British-American sympathies—in 
private life, business, and the pro- 
fessions—and they are mainly in 


There is no substitute for 


THE ENGLISH-SPEAKING WORLD 


—the only magazine with quality U.K. 
—Overseas Commonwealth—U.S. cir- 
culation. 49,522 (audited). Page rate 
£50. Specimen copy and details from 
C. M. Sadler, | Stratford Place, Oxford 
Screet, W.1. MAY. 2289. 


the higher income brackets. A 
measure of the growth of the 
magazine is provided by the 
increase of gross advertising 
revenue from £2,343 in 1944 to 
£6,008 in 1954. Overseas circu- 
lation breaks down as follows: 
Commonwealth, 6,186 
United States, 19,606 

The constantly growing im- 
portance of Asia in world affairs 
and the increasing scope for 
western exports in the enormous 
Asian market is the concern of 
Eastern World. This British 
monthly, which appeals to the 
Asian intelligentsia as well as to 
western circles dealing with the 
East, has shown a steady increase 
in its circulation, which now 
stands at 13,450, with an esti- 
mated readership of about 70,000. 

The publishers state that 
the journal appears to be con- 
sidered as some kind of western 
ambassador in the East. It has 
earned an influence and reputa- 
tion which is of considerable 
advantage to advertisers, and for 
this reason many continental 
firms are now joining prominent 
British concerns in using the 
monthly to reach Asian govern- 
ments and high-powered buyers 
in that region. An indication of 
the journal's standing is its cur- 
rent’ issue, which contains 
original articles by the Prime 
Minister of Burma, the Indo- 
nesian Ambassador, Viscount 
Soulbury, Lord Ogmore, a 
Japanese banker, and other 
western and eastern authorities. 

The Asian Annual, the refer- 
ence book on ‘trade and statistics, 
published by Eastern World and 
published last year for the first 
time, has been so successful that 
the 1955 edition, now in print, 
carries double the amount of 
advertisements of last year’s 

The estimated readership of the 
Geographical Magazine has been 
given as about 250,000 with the 
average circulation for the Janu- 
ary to June period this year 
standing at 50,111. Advertising 
revenue is climbing. 

For the past two years the 
circulation of the Jewish 
Observer and Middle East Re- 
view has been moving up and 
the ABC figure for the first half 
of this year places it at 15,547. 
The readership is estimated at 
about 40,000 and is found among 
businessmen, government offi- 
cials, embassy staffs, students 
and specialists in the affairs of 
the Middle East. There is an 
overseas circulation of about 
5,000. 

The publishers have found 
that companies — particularly 
those whose products are of 
special interest to Jews, or Israel 
and the Middle East generally— 
are using the columns increas- 
ingly for their annual company 
reports. 
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DIVIDED BY A MILLION 


ry 
here are three kinds of lie, declared some sage: 
lies, damned lies, and statistics. 

However, even thoug!: statistics sometimes con- 
tradict each other, advertisers have to use them. 
For example, a lot of advertisers were interested to 
note that The Reader's Digest now guarantees a 
million circulation, a figure nobody can dispute 
or ignore. But there is more to choosing media than 
counting heads —even a million of them. Adver- 
tisers are vitally concerned with what goes on in 
those heads, and whatis their common denominator. 

For any paper or magazine has already done a 
selection job for the advertiser—it has sold itself 
to people who have a common denominator which 
makes them choose it. 

The common denominator of the several million 
men and women who read The Reader’s Digest is 
that they read. The Reader’s Digest is written to 
be read, bought to be read, passed on to others 


to be read. Digest readers are the kind of people 
who influence others-— and they’re well above tly 
national average in spending power. For adve: 

tisers who think their advertisements deserve to 
be read and thought about, not glanced at and for- 
gotten, The Reader's Digest offers one of the most 
important media in the land. 


AYYMRALSiSSHRNN GLE EL* TRACY SNRHULSEEANSEON 


COLOUR? certamy: 


Any second colour you want at only £25 extra per 
page—£15 extra for half a page. And full colour 
printing on The Reader's Digest heat-set rotary press 
costs only 20°/, more than biack and white. 


/ BLEED? or course: 
: Both pages and ha/f pages can bleed: 40°/, more 
space at only 10°/, more cost. 


nH 


inh 


PINT WORM LE ve sul 1GQAATIACE RSIS AMASLOO TNA 


The Rea aude 


Digest 


A MAGAZINE FOR READERS, WITH A GUARANTEED MILLION SALE 
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iSSUE NO. 1 OTS, ENQUIRIES 


Reader reaction was immediate. VVithin 48 hours of publication, nearly 500 
requests had been received for ‘urther information about products mens 
tioned in the editorial and advertisement columns. Steadily the total 
of enquiries built up to |,067—the most amazing response ever 

recorded by a new building trade journal. 


=! 2,4: 
ISSUE NO. 2 5 “3 « 


No fewer than 95 of the 97 products featur 
for more information. One item prod 
60 seconds is all the time it takes to. 
enclosed in each copy of B.P.M. 

may provide the answer to 


ISSUE 


Enquirie 
, trad 
Your message goes fortnightly to 
20,000 
POTENTIAL CUSTOMERS 
** Building Pian. and Materials "’ has a guaranteed circulation of 
20,000 copics. Distribution is strictly controlled. There is no 
waste. Every reader is intimately associated with the building 
trade. What better proof that your advertising message is ( 
placed exactly where you want it to be—in the hands of 20,000 
potential customers. . 


‘EN copy & RATES UPON APPLICAT 


A NATIONAL TRADE PRESS PUBLICATION - DR 
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Every reader of Building Plant and Mater- 
ials has a special interest in the building 


00 industry. 

He belonys to one of the following 
he groups: 

-al 

er 


Building Contractors 
{ Builders, 


Public Works Contract 


3 7 ENQUIRIES 


< Builders’ troamon 


atured in this issue brought requests \ Plumbers’ Merch» 
produced 133 enquiries ! f Government an: | 
; to complete the special enquiry form | Government © 
.M. It’s a simple questionnaire which Total circulation 


r to your sales problem. 


cno.3 byOS6 enaunies 


siries keep rolling in a pee 4 after publication day—proof that this new 

trade journal has a long espe. life.”” And, remember, every enquirer 

is a potential customer . . . someone whose interest in your product is 
already aroused. 


ISSUE NO. 4 2, 028 ENQUIRIES 


The quoted figures account 2. only the enquiries addressed to B.P.M. 
Hundreds more are made direct to the firms concerned. 


This amazing Pulling power 
is available to you! 


PULL in the building industny 
ae = 
sy 
ot a 
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TAS 


- MOTORISTS | 


~ are entitled to know © 
~ the plain facts about 


Typography in Advertising 
Approach the mixing of 


types with greal care 


' A glass of Andrew. 
_in the morning mx)... 


ANDREWS for Holiday Heal 


# = ss 


The mixture of types 
Andrews Liver Salt adve 
causes confusion in 
Darcy's opinion. He ¢! 
designers sometimes feel 
would be fun to mix a 


TIVYHERE is still controversy 
over type mixing—should 
laces of different eras, origins 
nd style be used together? 
It is not so popular a subject 
perhaps as it was in the "30s when 


the theorists were most clamant, 


ut it is still a matter of interest 
| think the answer is a common- 
ense one: if the result is pleasing 
» the eye, why not mix types? 
Personally, I do not think a very 
id Egyptian mixes well with a 
hin, copperplate script, but am 
willing to admit that Gill bold 
ight well be used cleverly with 
Mistral. 

However, the results of type 
nixing are often not very pleas- 
ng, and I am pretty sure that the 
‘fforts one sees in the advertise 
vents columns are not the results 
f any advanced theories 

Now the following, it is ad- 
nitted, is a personal reaction, but 
| simply cannot stand the mixture 
1 the Andrews Liver Salt adver 


says ROGER DARCY 


image, mak t hard to assimi 
late the messa, In any case, the 
forms used » incongruous, 

There are sorts of lettering 

one uprigh and one a near- 
italic. This comes at the end 
of lines set Plantin bold with 
which it ha esthetic or his 
torical] affinit t is es if a letter- 
ing artist fr 1odern women's 
magazine had n loose in a 
1Sth centur To make 
things worse Andrews” 
in Gill extra terpolated 
in the Plantin. 

The whole ' 
out of cha 
some more © ind with it 
some Plantin 18 again looks 
extremely odd. The line at the 
foot is in Gil! 

I do not think Plantin is an 
appropriate t for this kind 
of advertisement anyway, but 
to mix it with an essentially 
contemporary ‘ace like Gill 
adds insult ‘© injury. The 


ompletely 
n follows 


PETROL 


Thee berer che crude, the bemey the petral. 


‘The maghest<ctane (ant -kenc® crude comes 
from Truwded, Retash est bodies. 


Regert IT © rehned frees T rtmatad crate — 
ext ber Picnde! wb Bm ht Benrole mance 
the Premews epee: Reamie Uisewre 


The gives them teth oe immense 
NATURAL ADVANTAG® 9 emooth-rusning 
cficiem> and eahilaretieg accelerstion. 


@ Regret TT and Rogen! Hensole Mixture 
are Briish Peerets you can be proud of 


© They have naturally high octene value 
pias roleteme (varroiled combustion 


These facts Guarantee 
there are no better petrols 


_ REGENT 


Great confusion of type has also 
been noticed by Roger Darcy in 


this Regent advertisement. For 

Siac h a size announcement he is 

of the opinion that two faces 
would have been enough. 


whole thing could easily have 
been set in different weights 


@ Continued on page 38 


together—or possibly t.sement shown here. In this ad- 
they think it would be the “thins ertisement the reader is confused 
to do. »9y too many kinds of letter 


A 
SELECTED 
MARKET 


Over 100,000 
Car Owners who 
have an interest 

in those goods 

and services 

which appeal to 
the discriminating 


Catering particularly for 
A 


all IN owners. Of special interest to 
owners of MORRIS, WOLSELEY, M.G., 


and RILEY cars. Monthly 9d 
SPECIMEN COPIES AND RATE CARDS FROM 


Monthly 6d. 


Austin Motor Company Ltd., 
Magazine Department, 

84, The Promenade, 
CHELTENHAM. 


Motoring, 

The Nuffield Organisation, 
Cowley, 

OXFORD. 
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HOW TO SELL MOST 
GOODS IN IRELAND 


Here is a frank statement from Independent Newspapers Ltd., of Dublin, (o Manufacturers and Advertising 
Agents who are interested in the All-Ireland market. 


Interested ? Realistically this must mean achieving the highest volume of S \LES, and winning the goodwill 
and co-operation of most wholesalers and retailers. 


For over half-a-century hundreds of British and Irish manufacturers hav: 1 a dominant position in the 
Irish market through consistent and skilful Advertising in the IRISH INDI 


‘DENT group of newspapers. 


Many times their campaigns have been confined to these publicatio: \ very severe test indeed. 


A.B.C. NET PAID SALES 


Striking proof of the strength of the IRISH INDEPENDENT group is dis in the latest figures issued 
by the Audit Bureau of Circulations. 


The aggregate A.B.C. figures of our three papers—the “ Irish Independe “ Evening Herald", and 
“* Sunday Independent *’—-show a total EXCESS of 52,455 copies over othe: |rish comparable published 
net sales. 


On the same basis the A.B.C. aggregate figures for the * Irish Independent 
show an EXCESS daily net sale of 72,516 copies. 


id the “ Evening Herald ”’ 


And here are the latest Net Paid Sales figures as certified by the Audit Bure Circulations covering each 
of our newspapers. 


Average Daily Average Daily Average Weekly 


IRISH INDEPENDENT EVENING HERALD SUNDAY INDEPENDENT 


194,244 112,360 385,86l 


The “ Irish Independent ” and the “ Sunday Independent” are the ONLY 


Irish Morning and Sunday Newspapers in Membership of the A.B.C, 


We suggest that these impressive facts emphasise the incomparable sa/es-power in Ireland of the “ Irish 
Independent " group of newspapers. 


iil 


They place at the service of Advertisers the largest and most important readership audience in All-Ireland. 


London Manager, 4B Advertisement Manager, 
L. C. BLENNERHASSETT, : E. C. MAGUIRE, 
118, Fleet Street, E.C.4. _~ Independent House, Dublin. 
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Avoid the use of too 
| many types in an ad 


r 
! 
1 
! 
I 
! 
! 
! 
! 
' 
j 


and sizes of the Gill family. oaea 
As it is, it is « typographical & 
Irish stew. 
The same criticism applies to 
| a Regent annou ent currently 
| to be seen. The rds “Motor- 
| ists” and “Petri e set in Gill 
extra bold, w creen, and 
in between then © are two 
| lines of Perpet Merely be- 
| cause the same | designed the Cc y 
| two faces does nean that 
they are, therefore, fitting zsthe- . 
| tic companions j 
Then, for some ©1J reason, the A nd 
body matter is various ‘ 
weights and sizes Pantin; then 
two short lines in | ‘in, black “ 
letter and Plantin |. Not bad In all styles 
. for eight words! We end up with 
third-former could Gill extra bold again avd a hand halt aie 
lettered slogan 
. . ‘ I feel it is too much 
figure this cut - 
More thar »ough Kinesl sheers andl service worghts 
Surely two f ; are enough nm Atgh Yel shades 
for such a size announcement. 
In two years, the adverii.: in The setting of t vord “Guar- 
antee” in black ic s corny in +x FasuTOsee HYFOs STOE RIOR 
SCHOOL & COLLEG! \\..NAGEMENT the extreme. : ' at 
. As for the “Preity Polly 
has increased by Nylons” advertisement—it com- 
: pletely fails to come oif. We will 
over fifty-eight per cen : 305 pages pass the letteri nd the swelled ————————=xo @ piecmer eer | 
‘ rules with the flowers at top and : — 
iN 1953-405 pages in 1 e space already sold in foot, but somet! must be said 
A ; of the Baskery ilics, the The types used here do not match 
nine months has risen 4%) pages this year. Marina script a e two lines up according to Roger Darcy who 
in very light Bask e points out that the light types 
ee These are muc! to» light for ve not stood up to the news- 
r a the heavy wordy »t the top paper printing process. 
! : . 'F . ! and do not maich «t all well. ~~. . i 
i There is only one reson for this. Advertising in \ Neither have thy siood up to, he Shoes Amol efvartionment 
i SCHOOL & COLLTCE MANAGEMENT ' the tough newspaper printing 4 find it rather nae I 
; produces results, \t is tod not only by education : : would — ol of he simply = it for ——- 
+ ot _ .* a a : aaa onl Day: reasons. ut as an ordinary 
: authorities, but also (xe principals of leading ! a f -¢ pic has been newspaper reader it would have 
' private and public sccools throughout Great ! chee ee >» *O" im = been passed over completely. 
ar < c nas squashed. . 
Britain. These are the people who can—and do But the main cr —— @ Continued on page 40 
i place the orders. t vou have a product of ' ~ —* sO mar tter — — —— s ——" 
: ig" o styles are quite . 
1 interest to schools an! are not already advertising 1 > A say Mirellling ‘a 
' in SCHOOL & COLLEGE MANAGEMENT, , 
' . . ! 5 a ge ae Seay 
, YOu are missing your greatest chance of selling =, PASSENGER ¢ CARCS SERVICES 
, in the educational market. 
' : 
all 
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A specimen copy and a rate card will be Which of these men 


is smoking Theree Magnes 7 


The chap <8 he pipe? Ves. e's s Toews Nuse menmateare 


gladly sent you on request to 


JAMES H. YOUNG. Advertisegpent Manager 


erty deme whic bees oe 
he Thee Nome cgareme lee 
Ammon cgerate wick 


com. ab & quatiny we be ome 


BELFAST DUBLIN 
School and College | LONDONDERRY 


: — Three Muns 
Management — see me mae 
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INCORPORATING SCHOOL EQUIPMENT NEWS ; : 

In Roger Darcy's view, an artist An important announcement 

has imitated type faces in this might have been missed in this. 
10-20 YORK BUILDINGS - ADELPHI © LONDON - W.C2 - TRAFALGAR (Je =| advertisement but fo no good end. thinks Roger Darcy. 
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A record six months ! Liverpool 

itself is enjoying boom times: more 

car, T.V. and house owners than ever 
before; more in employment than in 

any previous year; Bank clearances at 

a new peak; more births, more 

children of school age, more new 

firms opening factories ! Advertisers, 

seize your opportunities in Liverpool ! 
Reserve your spaces NOW for black and white 
at £120 full page (or TWO COLOUR at {150) 
and enjoy the immediate benefits of EXTRA 
circulation at no extra charge. 


ADVERTISER'S WEEKLY 


LIVERPOOL 


Victoria Street 
Liverpool | 
Liverpool Central 660! 


LONDON 
132/4 Fleet Street 
London E.C4 
Fleet Street 7700 


MANCHESTER 


Cromford House Market St. 


Manchester 4 
Blackfriars 6987 
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The story goes that the great Wilde was so impressed by one 
witty retort at his expense that he exclaimed, rather wistfully, “I 
wish J had said that."’ Back came Whistler’s instant and shattering 
retort, * You will, Oscar, you will.” 
There was only one Wilde but he had 
recognising a good thing when he nm 
does it many times every day. Which is why we suspect that, 
sooner or later, you who read this will discover that you need a 
GRANT PROJECTOR. If you do not already possess one — 


“You will, Oscar, 
you will!” 


no monopoly of the faculty of 
et it; a good Advertising Agency 


ns 


“The day will com: 
on advertising design a 
PROJECTOR will bx 
Full details, inclu t 
from GRANT PI N co 
London, W.1 (MU 
(Central 4131) or 71 


m an acknowledged authority 
hen astudio withouta GRANT 
ynging to a bygone era." 

the source of the quotation, 


LTD., 4 Rathbone Place, 
rnwall Street, Birmingham 3 
+, Coventry (64978). 


The Almanac of American Television 


TELEVISION FACTBOOK 


2Is ANNUAL EDITION) 


places at r fingertips detailed facts and 


figures abc every facet of the U.S. and 
Canadian TV tries 
The 1955 Fall-Winter edition of the semi- 


annual TY Factbook supplies needful and 
authoritative dar with its up-to-the-minute 
departments and directories that cover all 


TV stations and networks of the U.S. and 
Canada, with rate digests, facilities, personnel, 
etc. ; a log of all operating and projected TV 
stations throughout the world, with facilities ; 
900 programme sources (live and film); ail 
manufacturers of sets and tubes, transmitting 
and studio equipment, etc. ; financial data on 
TV-radio-electronics firms—among some 75 
different features in a volume of 432 pages 
crammed with facts. 


Only 30’- - Send for your copy today 


PER COPY, post free—we wil! invoice you on despatch of the book 


BUSINESS PUBLICATIONS LTD 


180 FLEET STREET LONDON E.C.4 
Telephone : Chancery 8844 
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Public Relations 


Local press men meet 
the new county clerk 


A SCORE of editors and five 
senior representatives of 


Middlesex and local govern- 
ment newspapers and journals 
recently attended a reception 


at the Middlese» 
order to meet the 


Guildhall in 
new Clerk of 


the County Council, Kenneth 
Goodacre. 

Given by the « man of the 
county council S Graham 
Rowlandson, it resulted in easily 
the largest asser of editors 
ever at such a Mi ‘dilesex func- 
uuon 

“I regard the press as being of 
the utmost importance to the 
county council conveying 
news of its work the public,” 
said Mr. Rowlandson, who 
added: “Although the national 


d not affect 
lid serve to 


newspaper stoppage u 
local newspapers, 


show how difficult ife would be 
without them. 

“This council is well served by 
the press includir the local 
government journ and we 


est regular 
ir meetings 


enjoy one of the |: 
press attendances at 


Unlike the vast ajqgity of 
county councils, Middlesex meets 
monthly and not quarterly, and 
these together with t). ose commit- 


Left J. Collins, 
chairman of 
Marshall & Snel 
grove Lid., and 
u A. Slow, direc a 


tor of the company 
and chairman of 
the Silk Centre's 
publicity com 

mittee, await the 
arrival of guests 
with three Roecliffe 
& Chapman manne- 

quins. 


tees which are open to press, plus 
the many ceremonies, displays 
and other functions which take 
place, keep your representatives 
busy. 

“The importance of Mr. Good- 
acre’s appointment as chief legal 
and administrative officer may be 
gauged by the fact that the coun- 
cil’s gross annual budget is in the 
region of £40 million and its total 
staff of all kinds about 37,000... 
(he) has been, and still is, meet 
ing all the people he ought to 
meet. 


Fashion tour 


TAKING PART in a_ special 
fashion study tour of Europe are 
27 American fashion-world per- 
sonalities and they recently went 
along to a party held at the Silk 
Centre, in London. As chairman 
of the Silk Centre's publicity 
committee, W. A. Slow, director 
of Marshall & Snelgrove, re- 
ceived the guests. 

Three outstanding examples of 
silk evening gowns from the 


Roecliffe & Chapman organisa- 
tion’s collection were paraded by 
three of London's leading models 


TYPOGRAPHY IN ADVERTISING — continued 


One would thus not have learned 
that the Three Nuns firm makes 
cigarettes. Again, there are too 
many type faces used. There is 
Bodoni, the Three Nuns trade 
mark (which reminds us faintly 
of Neuland) and the bulk of the 
copy in Garamond Then we 
have the trade mark again, with 
three little line blocks, and odd 
bits of copy in Bodoni italics and 
Gill sans light italics 

However, these advertisers do 
at least use type faces. 

This is more than can be 
said for Burns and Laird Lines. 
for example, who are persuaded 
that the complete block is just the 


thing for advertising. So they 
have an artist imitate type faces 

and what a poor result it is! 
Would it not have been better to 
set the advertisement in type? 
Apart from the fact that it would 
have looked nicer it would have 
made for better printing. 

It is not clever to use a lot of 
faces in one advertisement—nor 
to stick bits of hand-lettering in 
at odd points (often with that 
ubiquitous exclamation mark) 
Some of the best announcements 
are set in one face only. Careful 
use of the varying weights draws 
attention to the most important 
passages 
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Now you can send for 
“DIRECT MAIL THROUGH SDW”’ 
a new, up-to-date direct mail 
catalogue by the oldest addressing 
house in the business 


>. There’s an important difference between “ DIRECT MAIL THROUGH SDW” and all 
‘- a other direct mail catalogues already in your drawer. Ours is the newest of them all. It’s the one 
be you can most safely refer to when planning direct mail campaigns—the one you shouldn’t be 
without. In case you want to work out test campaign tactics or measure the national and local 
coverage of a particular campaign, you'll find its up-to-date mailing list section invaluable. And 
if you’re not a regular user of direct mail, this booklet will give you a clear and concise picture 
of the ways in which we can assist you in this forceful branch of advertising. 


Send for“ DIRECT MAIL THROUGH SDW ” today 
Phone, write or simply send us your letterhead 


= I? SMITH, DALBY-WELCH LTD 


ioe AL ADVERTISING CONTRACTORS 


Established 1868 


t1-t2 HALF MOON COURT + LONDON « E.C.t + TELEPHONE MON. 9671.($ LINES) 
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Big international show 


for industrial centre 


ECORD attendances 
predicted for the Inter 
national Industrial and Techin 
cal Exhibition which is being 
held at Charleroi from 
September 17 to October 2 
The Charleroi basin 
Province of Hainaut is 
portant European centre 
industry. From the areca 
nearly 50 per cent of th 
Belgian output of coal, st 
metallurgical products, 64 
cent of her cement, 84 px 
her porcelain and al! he 
ware. It was not, howev 


1954 that this area had ar 


BELGIUM 


manent exhibition bu 
its own 

The 
Palace 


Charleroi Ex 
was inaugurated 


September 18, 1954, by 1! 
First 


ing of the Inter 


MARK&} 


EDITIONS 


SCHEMES 


RESEARC# 


TECHNICAL 


PROMOTION 


industrial and Technical Exhibi- 
tion. The six halls which com- 
prise the palace are claimed to 
be the most modern in Europe, 
ind in addition to providing 
46,200 square metres of covered 
exhibition space they offer facili- 
ues for the handling and showing 
f the heaviest types of 
nachinery and plant. Exhibitors 
it the 1954 exhibition took full 
idvantage of these facilities, and 
yne item displayed was a roll- 
turning lathe weighing 83 tons. 


Germany well represented 


There were 918 exhibitors at 
ast year's event and, of these, 
440 were non-Belgian. Western 
Germany had the largest repre- 
sentation (150), and the United 
Kingdom was next with 58. With 
the exception of glassware and 
ceramics, the exhibition was de- 
voted entirely to capital equip- 
ment. 

The emphasis at 
*xhibition will 


this year's 
be on metallur- 
gical and mechanical products 
and the sections devoted to 
nachine tools, chemistry, mines 


ind = «6 quarries will be more 
Jeveloped. 
Official results of this year's 


Brussels International Fair have 
recently been made available 


in Belgium, we'll 


PUBLI-SYNTHESE 


Parlez-vous francais... 


Well, perhaps not 
But if you want to put your ideas over 


you prefer, we'llsupplyt 


170, Avenue Louise, Brussels 


42 
They indicate a continuation of 
the trend wh made this 
event even m mportant as 


the years go b 


Enlargement of space 


This year, ex s numbered 


4,202 in all—re ting an in- 
crease of 91 c pared with last 
year—and despt ~nlargement 
of space by ¥) square feet, 
applications {< than 85,000 


square feet of pace had to 
be refused 


The participa the United 


SerrempBer 2, 1955 


Kingdom in this major European 
trading event, however, was less 
than in 1954, 298 firms exhibit- 
ing compared with 318. The 
British official stand, designed to 
set off to best advantage a smal! 
but effective display of high 
quality UK goods selected by 
the Council of Industrial Design, 
occupied a prominent position in 
one of the halls. Photographic 
enlargements illustrating some 
recent achievements in the pro- 
duction of capital equipment 


@ Continued on page 44 


General view 

Exhibition of 

Belgian wool y 
Wool Secre 


The 
and the 


) ort you -or if 


he ideas as uel! 


& R.L. DUPUY S.A. 


GUIDANCE 


EXHIBITIONS 


ool stand at the recent International Textile 
stand was 
Brussels branch of the 
wne of the exhibits rotated to add liveliness. 


sponsored jointly 


by the 
International 


SALES 


DISPLAYS 
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he’s driving? 


He is a plant operator working on a new factory site. He is one of 
many, for it is a very big project indeed. So whose plant is h: 
driving? Yours or your competitor 
No need to tell you that choice of plant for such an important job was 
made chairman level. So which one of you advertises in MACHINERY 
MARKET—the journal that every top man reads? 

MACHINERY MARKET is the commercial engineering journal 

The only engineering journal that executives read specially for the 
advertisements. The man who has to buy machinery or plant turns 
to it as a matter of course. If you have machinery to sell (new or 
second hand) the right man will know about it if you advertise in 
MACHINERY MARKET 


MACHINERY MARKE 


THE commercial engineering journal 


Every form of manufacture is covered by MACHINERY MARKET —aill who use or 
need machinery and engineering material. A supplement published each week 
contains an immense selection of plant for sale anted and for auction. An 
annual subscription of 55 - includes the Machinery Market Trades Index. 


THE MACHINERY MARKET LIMITED, 146A O° N VICTORIA STREET. E.C4. Tel 
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Distinctive 


Increased buying power 
for Southern Italy 


‘ 

markings HE new econemic survey 

for Italy hich has been A ‘ Pann l . 

issued recently e Board of year Ss supp y 
Trade,* point that while 
Trade marks and name; , the market provides an 
these form the “ Coats of Arms “ encouraging tunity for 
of present day industry British export Mpetition, 
The use of Butcl I rs both from Ita dustry and 
for marking an end y of third countries increased, 
products is recogr The genera! * 1, despite in- 
most ecconomical an t creased libcra for dollar 
method. They are ; n goods, is t : more to 
any size or shape and in European ou; Thus, last 
- year, imports France and 
any number of colou “= Western Ger eased by 
design required 29 per cent per cent 

Whether you req ge respectively. 

transfers for your v or During this s r, United 
small trademarks and ive Kingdom ex; Ktaly de- 
designs—ask Butcher clined slight sone Of the 
brightest spots d in the 
Survey have d some 

reverses. Thus t machinery fective and persistent adver- 

declined by £1.4 n in the ‘ising has advanced the strength 

a face of falling und, partly of Grand Duchess Steaks Inc., of 


face of foreign « tition. product a year. They give away 


due to the grad pl letion of Ohio, to the point where they 
the Italian text stry’s plan 0w retail about 24 million 
tM ele for re-equipment ilso in the packages of the quick frozen 


a one years supply as a prize in 
Write to Dept. A.32 A.D. Approved Position of imports the “Queen for a Day” television 
—_— ————<— ne ; show The corporation § gives 
j. H. BUTCHER & CO., LTD. ry iy anor en. away something in the region of 
and stee! fel! ver £2 million, 1,000 free packages a month in 
j c ty ’ ' . , ’ - ; 
SOLITO WORKS, MOSELEY ROAD, BIRMINGHAM, 12 aiiie Getel Ves OE anck qadienes pardaieh mee 
Telephone Calthorpe 2612/3 "Grams: “ Solito " Birmingham creased If t “ tems, to- grammes transmitted over five 
gether — cx | was = nation-wide networks and four 
affectec by specia local stations 
circumstances, a epted, the 
rest = UK nous at ry! dustry, changes in the pattern 
= es of #4. of consumption and govern- 
Liaid ° ; i 
‘ : ae A ment economic policy, all 
If the product involves. . The economic { Provides make it desirable for traders to 
2 are pare Ot ee ae maintain the closest contact 
Production in the a of 1954 and more with events. In this connection 
Processing of ferrous or detailed « aay es the increased aid which the 
Testing non-ferrous mm y+ meter UK aye government is giving to the 
imepecting metals , >’ oy Tey a thee South, with a consequent rise 
Finishing = - in the buying power of the 
Italy is not c market. people in that area, should not 
Currem cond should be be overlooked 
ME TALLUR closely watched The quality of representation 
THE SRITISH JOURNAL Developments i Italiam fe- i. an important factor. The 
MUST CARRY TOUR ADVERTISING MESSAGE * Economic of ltaly, survey gives some advice on this 
e published by Hi Stationery Subject, which deserves scrious 
THE KENNEDY PRESS LTD. 3! KING STREET WEST, MANCHESTER,3 Office, price 4s. study 
LONDON OFFICE: 50 TEMPLE CHAMBERS, TEMPLE AVENUE, LONDON, E.C 4 


on FOCUS ON BELGIUM continued 


were also showr ¢ names of fair's commercial section were 


the British pa in the prominently displayed, together 
with their stand numbers, on 


j Thee - panels incorporated in the design 
b nOWCARDs 4 ne MORNING WEMNS| | icon sixties 
0S: ST printed. 
WO STER SY, ~ MUL-TYPO me om eee 


The strongest foreign contin- 


gent at the fair was provided by 

—_- Pr West Germany with 756 firms 

@? SHIRLEY ROAD. CROYOOR Vort-typing Spectolists 7. uae represented as against 727 in 
AOOtisCOmee siar-e Ribbon - Lithogrephy ~ Letterpress a Mab. ‘ 1954 The French again occu- 
: pied second place with 393 ex- 

) CaPmess § 143 WEW BOND STREET - LONDON W.1 | OVERSEAS PUBLICITY & | hibitors, 16 more than last year, 
furweey MAYFAIR 1828 29. Oxtord Street, Wi | while the UK retained the third 
position held in 1953 and 1954 


PRINTING COMPANY LIMITED 
Incorporating the Postal Advertising 
. Company) 
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Wed have 
been lost 
corthout 


him ! 


ADVERTISER'S WEEKLY 


Many a conference, 

meeting to plan 

a piece of printing work 

has been thankful that 

Spicers Paper Consultant 

was there. But often it is 
not till the finished job arrives, 
that they realize just how much 
they owe to his guidance 


Speak to Sas 


Telephone : FLEET STREET 4211 
19 New Bridge Street - London EC4 


ANNO DOMINI 


1737 Warrington 


, 
First published in September 1737 (218 years Guardian 
ago), the Belfast News-Letter celebrated its Ai , 


100th anniversary as a daily newspaper on 
July 2, 1955. 


This was one of the most noteworthy newspaper 
centenaries in the United Kingdom of 1955, for 
the Belfast News-Letter has been published 


30’- 


continuously under the same title, and without name en 
amalgamation or absorption as bi-weekly, tri- Cortificare ton 
to lune 1955 


weekly and daily. 


Its influence and prestige never stood higher, 
and in its class it is predominant in its area of 
circulation, respected and liked by readers and 
advertisers 


BELFAST NEWS-LETTER 


Donegall Street, Belfast. 85 Fleet Street, London. 


LONDON REPRESEN TAT 


vt 


P. MOON 
934 FLEET STREET ST ECae 
Telephone Fleet Seree: 6229 


KEY TO 


100,000 


HOMES IN S. LANCS 
AND CHESHIRE 
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Photograph of 
the Month— 17 


One that 


goes with 


a swing 


CAMERA clicks a 

on a Swing goec 
, ADVERTISERS W 
finds its photograph 
month and th 
chuckle as they see | 
infectiously jolly poste: 
nation’s hoardings 

This Lintas 

Lifebuoy Soap 
tive venture in 
part, and 
ing to submerge his ow 
in the more important 
a perfect poster, the 
contributions have sun 
a unified, distinguished »v 


produc 
was a 
which mar 
because eac! 


There is no denying 
appeal of this piece of w 
selection panel were in 
during the session \ 
worth recalling that ' 
has been given high 
Stuart Lewis in his lat 
of poster advertising 
journal (see Apvr! 
Weexiy, August 18, pag 

Here the photogra; 
just ‘stuck on a backer 
wrote. “It is,” he add 
integrated with the blu 


the floating pack and 
And the whole desig: 
‘Health’ without a word 


Role of photography 


Art director Max Willia 
his creative staff 
poster as a complete ce 
which photography was | 
a part: they did not put 
words and a_ product 
around a previously taken 
graph, Posters which start 
“pice” photographs with 
body eventually saying “I wood 
if that might not make » i 
poster?” are not likely to be grea 
posters 

A poster idea has to be 
ceived and 
terms of poster advertising a: 
opposed to press or point-of-sale 
advertising. Then, the interlock 
ing elements—illustration, pro 
duct, sales slogan, and so on 
have to be assembled by a closely 


visua 


con 


conceived i 


knit team of specialists, cach 
having always in mind a clea; 
picture of the ‘end product,’ and 
creating his or her part of the 


finished design in terms of poster 
view. 

So it was with the Lifebuoy 
job Lintas Studio manager, 
Robert Bond, studied his visuals 


ADVERTISER’ Wwreeer, 


6 


Photography in Advertising . 
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ind decided with his associate and 


brother, John Bond, that the 
photograph should be a studio, 
not a location, shot. It could not 


otherwise have been photographed 
as conceived by the visualisers 


Hard selling stuff 


“The era of “sincerity, 
‘naturalness,’ ‘realism’ and all the 


rest 1s On its way out,” asserts 
Robert Bond “We want hard 
selling stuff now, because that's 
the way the market is Hard 
selling posters don't happen by 
lucky chance--you make ‘em.” 
The Lintas camera is, therefore 


never allowed to become a sort of 
picture-making freelance. It con 
tributes its predetermined quota 
to the design. No less and no 
more 

This outstanding 


photograph 
has been remarkably 


well and 


faithfully translat 
tive 2} inches square 
16-sheet poster 


flex shot 


| from a nega 
info a giant 


'' was a Rollei 


“No secret formula about it.” 
say the Lintas team Just a case 
of all concerned getting their 
heads together over drawing 
boards and camera with the 


help of a remarkably co-operative 
little model who, be it ~ said, 
entered fully into the spirit of the 
thing.” 


And so we come round again to 
the statement of the first para 
graph “thousands chuckle as 
they see this gay, infectiously jolly 
poster on the nation’s hoardings.” 
It is an achievement to bring that 
about, for tt is certainly calcu 
lated to sell more of the product 
And round also to the remark of 
Tom Eckersley by Stuart 
Lewis: “To me it is the documen- 


cited 


tary quality of a photograph that 
is so valuable for certain uses in 
the poster 

It was truly 
month's choice 


invaluable in this 


N the first issue of each 


mooth ADVERTISER'S 
Werxty is publishing an 
outstanding commercial 


photograph chosen by a 
selection panel comprising 
a nominee of the Institute 
of British Photographers, 
the Editor of Apvertiser's 
Weexty and John Heron. 
Photographs should be sent 
to the Editor and the test of 
eligibility is simply this . . . 
Is the photograph selling 
something ? 
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The Advertiser's Weekly panel of experts 


were unanimous in selecting this one-picture 
sory by Howard Byrne, of the Mayflower Studio, 


for their August “Photograph of the Month”. 
As a pictorial hand-out, it secured a record 
response for the ““Terylene’’ Council of Imperial Chemical 


Industries Ltd., being reprinted by 14 British daily 


newspapers in addition to many trade and overseas publications 


Once again, results show 


that if you 
pictorial quality and 
Ilford HP3 is 


unobtrusive 
just 


PLATES ° 
ROLL FILMS ° 


ILFORD 


ILFORD 7 


LIMITED ILFORD LONDON 
Trade Showroom 106/107, High Holborn, London, W.C.1, 


want 


your cup olf 


Telephone: 


ADVERTISER'S WEEKLY 


speed, rich 
grain, then 


tea, too 


FLAT FILMS 
35mm _ FILMS 


HOLborn 3401. 
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Ashley designed 
this new type face 


for The Monotype 
Corporation Ltd 


THE MONO! 
Monotype Ho 
Head Office an 

REGISTER | 


cOLrTreA a © 
Pe 1OO8s cow 
OPA HA808s Ome 


G. F. KRUSE 
LTo. 


37 SPRING STREET w.2. 


CORPORATION LTD 


tT 


E 


7C 704 lbs 


edt 


S 


COLYEX . SOUTHEY 


Lane, London, E.C.4 
fords, Redhill, Surrey 
MARK: MONOTYPE 


hese 


* UNE BOARD 
twats 


Most of the tt0lly 
good po yews op id 


AUTOTYPE 


AUTOTYPE COMPANY LTD., 
Brownlow RAd., London, W.13. Ealing 269! 
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Photography in Advertising 
. 
The bouncing baby 
. 
boom is on 
JOHN HERON 
DVERTISING has fashion 
cycles, to At the 
moment, half the agencies in 
London seem t ve decided 


that the thing to 
product is—a 
have had créches 

The Gas Coun 
most successful 
their series of big 
of babies-——but th 
to be stretched a 
face, in some of 
ments. 

There was a < 
colour baby head 
whole page adver! 
Bull's issue of Aug 
stopper. The chil 
graphed spoon in 
there was no atten 
grown-up talk to ! 
both advertisemen' 
graphy was first rat 


almost any 
y So we 
il of them. 
has been the 
think, with 
iracter heads 
»py has had 
it to fit the 


the advertise- 


ightful full 
a Kellogg 
ent in John 
27—a real 
was photo- 
nouth and 
to attribute 
baby. In 
the photo- 


Really brilliant example 
The finest colour -tudy of the 
month, however, w in an ad- 
vertisement for Row: (ree Sunripe 
Jellies. This was a relly brilliant 
example of colour advertising 
par excellence. It peared as a 
whole page in John full. A raffia 
bow! of oranges on « tile shelf- 
an orange part peele one quar- 
tered; that was except a 
packet of Rowntree’s Sunripe 

Jelly in the bowl of oranges. 
Plainly, this was contrived 
artificiality. There was a place 


{Photo of Month 


This is how the 


Photograph of 
the Month” looks when placed in 
the poster (see page 46) 


WHEN DOES BABY NEED A 7 
GROWN-UP BREAKFAST? a 


The delightful full colour baby 
head appeared in last week's 
“John Bull.” 


for the packet in the advertise- 
ment—with the brief copy be- 
neath the illustration. What a 
pity ; the illustration and colour 
reproduction were sufficiently 
compelling to stop every reader ; 
it was not necessary to hammer 
the message home in the illustra- 
tion. 

Subtlety . how nice it is, 
when one finds it. One would 
imagine that readers of John Bull, 
which by its nature is essentially 
a magazine closely read—not 
looked through—would be quite 
up to picking up a point without 
its being pile driven at them 


The origin of 
the great 


THERE is more to tell about the 
methods of Howard Byrne and 
his associates in the Mayflower 
Studios and the associated enter- 
prise Transatlantic News Features 
(see ADVERTISER'S WEEKLY 
August 4, page 296). 

It is one thing to have a slick 
organisation, and another to 
breed photographers who can 
really deliver the goods. Byrne 
believes that photographers can 
be made—just as he believes that 
“inside staff” should not imagine 
that it is beneath them to do out- 
side jobs; that is why, in those 
inevitable periods when, as Byrne 
puts it, “nobody loves us,” the 
studio staff are perfectly capable 
of going out and doing a solid job 
of contacting and selling. 


@ Continued on page 49 
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Persuading 


49 


the client 


is only half the task 


This gay child 

study comes from 

the Mavflower 

Studios. Each 

member of the staff 

works as part of a 
team 


Such is the perfection of the 
modern camera, and so good the 
negative stock available, that pro- 
duction of a technically near- 
perfect negative is fairly elemen- 
tary. But where do the great 
photographers come from? 


Value of apprenticeship 


A long apprenticeship in studio 
and darkroom is not necessarily 
the key to success, at all, believes 
Byrne. On the contrary, he cites 
at least one case known to him 
where a photographer came to 
the camera only after a long 
period of selling the work of 
other photographers to advertisers 
and their agents. By the time the 
camera claimed him he had a 
fairly detailed knowledge of what 
will now sell, and a clear notion 
of what goes into a successful 
advertising photograph. Hence 
he succeeded at a stage in his 
career as an operator when other 
men would still be cutting their 
milk teeth 

The team spirit of the organisa 
tion is further tested by regular 
ill-night darkroom stints. Here, 
Byrne brings the same staff hand- 
ling technique to bear. Each out- 
side man has his place on the 
roster of all-night indoor sessions, 
and this share-and-share-alike 
formula breeds comradeship and 
working unity. 


Half the task 


Experience in the highly com- 
petitive fields of photography for 
editorial features and advertising 
has taught Byrne that when a 
client has been won, only half the 
task has been accomplished. Half 
the problem is to keep the client, 
however good the studio's work 
may be 

To this latter 50 per cent Byrne 
brings considerable talent. Every 
shot that leaves his studios, how- 
ever routine, goes over his desk 

Apart from aptness of the creative 


theme (which, anyhow, will have 

be settled in conference) much 

attcation is given to detail: re- 
@ Continued on page 50 


“so | said 
to her, | said... 


We've come to Hat lest, | knew we would 
We ve bought 's gat cofrigerstor. Think of a the 
worry there has heen about the dk turueng ? 
oer the (sed goung off mt 
chose leftovers (al go inte the dustin. New 3 
ee oll right —heeevet the weather New ow ll 
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In John Heron's opinion the Gas 
Council have been the most 
successful in the latest “baby 

vogue. 


Half tone Silk Screening 
Photo anj Handcut 
Stencils 


POSTERS 
BANNERS 
SHOWCARDS 
DISPLAYS 


studio — 
torron Ltd 


R. P. GOSSOP LTD. 


@ Artists’ Agents ®@ 


36, CARTER LANE, E.C.4 


CENTRAL 6950 


Commercial Art & FP 
Terwunus 8770 0073 


tbe if 
required 


ADVERTISER'S WEEKLY 


YOU CAN GET - 


also 
FULL WINDOW 
DISPLAY COVERAGE 
LONDON & HOME 
COUNTIES 


STUDIO TORRON Led., 190 Haverstock Hill, N.W3 


“a 
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“SS 


Repeating a 


140,214 


140,214 


140,214 
140,214 


These are the Certified Weekly 
Net Sales for the 23 weeks 
January/june 1955, excluding the 
Newspaper stoppage 
A.B.C. Net Sales for the 16 weeks 
143,745 
The Group flat rote is only 45/- per 
single column inch. 
Represented in London by 
WILL KITCHEN, jnr. LTD. 
131 Fleet Sereet, E.C.4. Central 1960 
Head Office LUTON Phone 5050 
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PHOTOGRAPHY IN BR RTTET Te 


A DS continued 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 
GEORGE HALL’s 
of course! 


GEORGE HALL (Sales) LTD. 
111 Wellington Road, South, 
Stockport. Tel. STO 3375. 


SILK SCREEN SERVICES 


SHOWCARDS - POSTERS 
CUT-OUTS - DISPLAYS 


em ee 


The finest colour photog 
the month, in John H 
opinion, was for Rowntre: 


_——_ SILK =< 
SCREEN PRINTING 


Lorge or small quantities 
on ony moteria/ 


touching, balance, 
these are 
looked over by the m 
own work was 680 
demand both sides of th 
that when he wanted | 
air passage to and fro, ! 
walked into the airlu 
with a camera and said 
what do I shoot in ex< 
my passage?” and found 
officials keen to clinch a dea 
him on that basis 


print 


most ¢ 


Danger of domination 


Keeping the customer 
does ngt mean becoming 
vant of the client. Inde 
photographer we are dis 
drums into his 
danger of what he calls 
domination Few art d 
can “see” in terms of the « 
and Byrne conceives it to | 
job of the photographer | 
the bess selling picture, 
of the medium of the can 


le " 
CULCeARU 


rather than to accept a clients tet ' ePatettee's 
pre conceived idea SCREEN PROCESS PRINTERS 
Scouts from Mayflower : 


constant in their watch on Pa 


New York and other f LONDON.NJI. CLE. 2354: 


centres for every mow gummick Of ltt tete 
style and adornment Some 
Britain's top fashion ed 
regard Byrne as an editorial 
league. But the service of his 


organisation covers, equally we!! FOR QUALITY 


a dozen other types A he SILK- SCREEN PRINTING 
Graphy, and includes a retouching, AND PROMPT DELIVERY 


art and colour service which HB 
believes is second to none. Wil 
liam Angove, John Antill, Edward 
Butler, Lee Isracl, Ronald Kelly 
Walter Michels are all photo 
graphers in the Mayflower team 
operating in three studios 
- * * 
I am old enough to recall one 
of the ‘golden eras’ of advertising 
the age that was dominated by 
men like Bill Crawford and 
Charlie Higham (as they were 
then, to their many friends in the 


@ Continued on page 5! 


57 BAVHAM PLACE aw 


SHOWCARDS . POSTERS 
WINDOW BULLS + CUT-OUTS ex 


LICENSED DAY -CLO PRINTERS 
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SILK SCREEN SERVICES EXHIBITIONS & DISPLAYS 


POSTERS (al! sizes) 
SHOWCARDS & DISPLAY 
UNITS 
SILK SCREENED or 
SINGLE COPY 


B & D ACVERTISING 
35 Merton Rd »odoan, SW18 
Telephone vA xt 6860 


36 NORTH 8OAD, 
YORK WAY, LONOON,N.7 


— NORTH 3327-8 — 


LETTERPRESS 


| A powerful com> ation for 
long or short + of colour 
| printing. Any iaterial 


‘ OBELISK PRESS SIGNS LED 


| Myron Place, London, S.E.13 
Lee Green ¢ 4 


RS shea —— ——— <a 


kn: 


SCREEN PRINTING 


IN FLUORESCENT 
AND 


SILK SCREEN INKS 


15-16 GOUGH SQUARE, 
LONDON, E.C.4 


(Adjoining Or. Johnson's House) 


Telephone: CITY 2787 
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DISPLAD LTD. 


CASTLEFIELDS 


MANCHESTER IS 


BLACKFRIARS 0856 
OLD HANDS WITH 
YOUNG IDEAS 


FOR A COMPLETE DISPLAY 
EXHIBITION & PHOTOGRAPHIC 
SERVICE CALL 


Replicards Ltd. 


ARC 6241 


DESIGN 

DISPLAY 

EXHIBITION 

SILK-SCREEN 

PHOTOGRAPHY 
ALL THE ABOVE 


SERVICES ARE CARRIED 
OUT IN OUR OWN WORKS 


REPLICA HOUSE, 
BAVARIA ROAD, N.1I9 


J WATSON \\or00") tro 


BASSEIN HOUSE 

BASSEIN PARK RO. 

LONDON - W-i2 
PHONE 


DISPLAY 
UNITS IN 

PLASTIC 
& METAL 


4363 4 


THEATRE & EXHIBITION 
CONTRACTORS LTD. 


26 Progress Way Croydon 2624 


| Specialists in Exbibision | 
Feature Construction, | 
| Stage Decor and Scenery | 


Why not put your TV Feature 
or Exhibition— 


ON ICE! 


We have complete equipment as 
supplied to 

Radiolympia . Radio Earls Court 
Daily Express Food Fair. Theatres 


WHITE HART STUDIOS 
SCULPTORS & DESIGNERS 


of 
ADVERTISING & DISPLAY 
MODELS 


SINGLE OR QUANTITY 
PRODUCTION 
in RUBBER LATEX 
ta, THE WALDRONS, 
CROYDON, SURREY. 
Croydon 1343 
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U.K. DISPLAY SERVICE 
Crepe Paper Window 
Dressing Contractors. 


$3 OLD SOUTH LAMBETH ROAD, $.W.8. 
RELiance 48648 


display 


lettering 


Cat-out reflel lettering, ready 


CRAFTSMEN BUILT 
EXHIBITION 
STANDS 


DIGBY'S 


| enue ROAD. HAMPSTEAD. NW} GULIIB 


Berta Studios Ltd. 
and 
A & A Displays Ltd. 


Window Displays 
and 
Exhibition Stand 


Contractors 


12 Manette St., London, W.1 
GERrard 8757 


OUTDOOR ADVERTISING 


) dietingutahed faces. eee aon 
3/16 to 12 inches 
LONDON INDUSTRIAL ART LTD. 
3 All Saints Rood, London, W./! 
Tel. PARK 9431 


)) Den pLey,. 
THE Pee pER 


@ CONVEX LTD. 
CUT-OUT, EMBOSSED 
COLOURED, SILK SCREENED 
CELLULOID PRINTING 


4) BRECKNOCK ROAD, N.7, 
PHONE GUL, 4877-2848 


YOUR COMMERCIAL VEHICLE 


is seen daily by thousands. it is 


a valuable ADVERTISING SITE 


on wheels. Are you using it to the best 
advantage | 


We will supply DESIGNS & COLOUR 
SCHEMES to meet your requirements 
and execute the job for you expertly 


HARROW SIGNS 
& Decorations 
Craftsmen Signwriters. 
Experienced Artists 
ayYr 4, Sandringham Cres. 
sous Seuth Harrow, Middx. 
ESTABLISHED SINCE 1945 


BAG MKRS. 
PRINTING & 
PACKAGING 
SPECIALISTS 


15 HAYDONS RD. 
WIMBLEDON,S.WI9 
Tel. LIBERTY 45/4 


SIGN-WRITING 


PERMAC SIGNS 
728 BRIXTON ROAD 
SIGNMAKERS & WRITERS 
SILK SCREEN PRINTERS 
EXHIBITION & VAN WRITERS 

TELEPHONE BRIXTON 1628 


DESPATCHING 
SHOWCARDS? 


We pack and despatch 
Showcards—Displays, etc 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 


speed. Write or phone 


E. CHRISTIAN & CO. LTD. 
63 St. Paul’s Road, N.!I 
CAN 246! 


MISCELLANEOUS | 


Phone: Hol. 8641/2 


“ALERT 


Circularising Co. Ltd. 


87/93 LAMBS CONDUIT ST., W.C.I 
Directors : 
P. Millward, F. Halls 


House to House distribution of 
circulars etc. by men under efficient | 
supervision. Envelope Addressing, | 
Folding, Enclosing, etc. Sandwich | 
Boardmen Street Paper Selling | 


choose ti t 
artists’ 
Maas brushes 


Ask your dealer for VINCI brushes or 
write now to 


L. P. Brush Co. Led, 


51 St. Stephen's Gdns., London, W.2 
/ wv ‘ 
(cal) 


£ SKelikan 


- 
> Waterpree! Drawing inks, (9 
oe brithent shades and black 2/5 os 
3 Cartridge t/ | os. bottle t/itd 
« or Colour Ne. 730, « strongly 
, coverir lue-tempera, dries with « 
velvet like smoothness, 75 shades, | ox 
e KA Ne. {70 sein 
: of extre ary 
4 23 shade on 
4 2 GRAFHOS 
pen wit «ee 
e terchanges eel 
. wing, f ted 
> drawing and lettering Wee by 
. Mail, postage pad. Send f her 
bad particulars 
° 
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LANGFORD & HILL LJD. 


© * wearers srerer ionpee 


FORTY — 
ruousase PHOTOGRAPHS 
of Horticultural Interes 
communicate with 
REGINALD A. MALBY & CO. 


9 CHELMSFORD RD., WOODFOND, 
Eis 


BUCAbaret 0222 


-—o COWMERCIAL ARTISTS. 


WILLIAM E 


LARGE 
STUDIOS 


1 & 2 WEN & CHICKENS CT. 
FLEET ST. EC4 
CHANCERY 9266 


THE 
TUDOR ART AGENCY LTD. 
representing 
FREE LANCE ARTISTS 
| PURNIVAL STREET, LOWDON, E.C4 
HOLberr 664! CHAncery 1508 
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Street) and when there was 
tremendous belief in the power 
of the simple slogan 
Fruit “Skegness is so bracing 
“Bovril prevents that sinking feel 
ing’; simple direct statements ot 
exhortations in which thousands 
of pounds were invested 

I am also old enough to re 
member the time when we were 
not ashamed to mix liberal doses 
of patriotism in our advertising 
cocktails; when “Buy British 


Eat more 


Was seen on practically every 
hoarding, in soores of advertise 
ments, on showcards-——every 


where. 


The British name 


Presumab!y British “ 
synonymous with quality of | 
duction, whether it was a Brit 
packet of pins you were b 
or a British Bentley car Br 
can still stamp “Buy Britis! 
certain of her commodity 
world of photography and ex; 
that stamp to mean somethin, 

British photographic plat 
films are still the ‘ 
world. We have the fi 


“ays 


of pre-packed pt 
chemicals in the world 
lenses Ross, Wray I 


Hobson Cooke—-are stil! fa 

by critical photographe i 

the world, including tect i 
in the studios of Hx wo 
Some of our lighting equy 

18 Outstandingly good. And the 
is NO evidence that British pl 
graphers are not equal to an 
outside challenge 

For some months now I! have 
rejoiced in being able to u : 
British twin-lens reflex camera of 
qguality——with a wonderful Britis! 
{3.5 lens This is, of course, the 
Microcord Il camera, with th 
Ross lens. A case where “Bu 
British” is an old slogan with a 
new meaning! 

In this country 
still lag sadly behind in some 
respects For example, in the 
production of a really good 
“popular” class 35 mm. coupled 
range finder camera at a reason 
able price Many thousands of 
German-made 3 nm. “popular 
price” cameras have flooded the 
market in the past five years, But 
sill no serious British challenger 
in this field 


however, we 


Two new cameras 


The North Staffs Photographic 
Services, of Newcastle, recently 
sent me two extremely interesting 
3S mm. cameras of German 
origin, both by Wirgin Bros. of 
Wiesbaden, whose British agents 
the Staffordshire firm are. They 
afford a marked contrast in price 
in conception, in design; but 
having actually used them both 
in the course of my professional 
work—I will say that both are 
object lessons im 
and optical and 
efficiency at their 
prices 


craftsmanship 
mechanical 
respective 
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ADVERTISING NOVELTIES 


CONVEX LTD. 
For 


PLASTIC RULERS 
SCALES, CALENDARS AND 
PLASTIC NOVELTIES 
41 BRECKNOCK ROAD, 7 

PHONE + GUL. 4877-2648 


. and pats head of A 
Executive, who thoug 
“Gartex"’ advertising bai! 
They're always befor 
public's eye, reminding 
.. Swelling sales. Your 
order is printed to s« 
product. For details, » 
Sales office, Young & foxy 
Rubber Co., Ltd., Garfled 
Road, Wimbledon, §.vV \? 

LIB 6281-5 


* 
ad. mgr. 


blows up... 


JOHN WATTS 
(SHEFFIELD & LONDON) (70 


for 
PRESENTATION & ADVERTIS 4 
GIFTS, 


manufacturers of 
Fine Cutlery 
Cutlery Canteens 
Pen Knives 
Crow ork Openers 
Corkscrews 
Paper Knives 
Tie Presses 
Pneumatic Trouser Presses 
Established /765 
May we send you our Catalogue’ 
JOWN WATTS (SHEFFIELD & LOWDON) (10 
LAMBERT WORKS, SHEFFIELD. 3 


BADGES OF <= 
DISTINCTION ©» 


In olden days a ‘§ 
badge was the dis- 
tinctive mark of a 
Knight in armour 

In modern times 
RODEN badges are 
used to distinguish 
YOUR  product——your 
members and your repre- 
sentatives. Send today 
for samples and prices. 


.t HOLbern 0139. 


55 HATTON GARDEN, LONDON, E.C.!. 
Tet 0139 


GOODWILL GIFTS 
FOR XMAS 


Please enquire NOW for details of our 
large range of gifts suitable for al! 


SUPPLIES COMPANY 
(ADVERTISING GIFTS 
 COPTHALL AVENUE, EC2 
NAT 625) 


SaaS 


Servic 
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ADVERTISING NOVELTIES 


LATEST NOVELTY IN DAY BY DAY PADS 

CALENDIARY Regd. 

LARGE RANGE OF GOODWILL 
XMAS GIFTS 


ANGLO FANCY PRODUCTS LTO 


266, Belsize Road, N.W4 
Telephone: MAI 0067 (3 lines) 


BLOCKS & DIES 


BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card or plastics. Bronze cutters 
for cut-outs. Cutter crush dies for 
showcards, etc. Sceel dies for metal. 
NOBBS & AYCKBOURN 
14 CLERKENWELL GREEN, EC! 
CLE 6474 Est. ever 40 years 


DIE-STAMPING 


FORALL ©) 


ENGRAVED STATIONERY 


FRANK E. SEARY LTD. 
Cramer St., Marylebone High St., W.1 


WEL 5248 


PRINTING TRADE 


PRINT 
THAT SELLS 


SERVICE 
THAT SAVES 


coon GTLEAH secre 


154 Clerkenwell Rd, London, EC! 
Telephone TERminus 7363 


PROCESS ENGRAVERS 


leading the way 


SCOTTISH STUDIOS 
AND CHGRAVERS LTD 


cerry ever. 


PHOTOGRAPHERS 


PHOTOGRAPHIC PRINTS 


100 
1000 
1000000 


3 Dorset Buildings, 


Salisbury Sq., London, E.C.4, 


CENTRAL 


LONDON ART SE 
PHOTOCHR APH 
Chicheste, Rents 
ff Chancery Lane WCE? 
COMMERCIAL: “DVERTISING 
PHOTOGRAPHERS 


COWDEROY 
AND MOSS 


Photographers \ ur Specialists 


JARE, W.1 
v91t Q tines) 


25 MANCHESTER 
Telephone: HUN «« 


We are proud 
of our Studios and 
of the work we produce. 
YOU ARE CORDIALLY 
INVITED TO SEE BOTH 


IVI ZANT TANG O'LA 
LST) 
295 Camberwell New Road 
London, S.E.5 
Tel: RODNEY 5811/2 


Specialists in Photographic 
Printing Processes for 
Advertising, Display 
and Exhibition 
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PHOTOGRAPHERS 


Photographic 
Prints) 32 


SIZE 
Write or Phone 


photowo wis. 


QUANTITY 
€ LILYWHITE LTD. 
Brighouse, Yorkshire. Phone: 1210 


73 BAKER STREET, LONDON, w.! 
Phone: WELbeck 0938-9 


WALTER BIRD 
ADVERTISING HEADS 
Monochrome or Colour 

"Phone FRO 10/8, 1019 
Photographic Illustration Ltd 
85 Cromwell Road, $.W.7 


Publicity Pictures 


with a news angle 


AC.K.WARE service includes 
an extensive library of Colour 
and Monochrome pictures 


ACK WARE (feepaace) LTD. 
2a Basinghall St. Londen. £.C.2 
PET mpetion CAG T 


ADVERTISING SERVICES 


POINT OF SALE 
ADVERTISING 


LTD. 


(Specialists in the production and 
placing of advertising material for 
all uses) 


London Office: 
98, Wimpole Street, London, W.! 
MUSeum 2366 


Screen Production Units: 
Lonsdale Hall, Lonsdale Road, 
Dorking, Surrey. 


Portfolios of Samples are available 
for the use of Advertising Agents 
and their Clients. 
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From Edward F. MacSweeney 


New provincial weekly a 


covers attractive market 


HE advent of a new pro- 
vincial weekly in a town 
which already has a well-estab- 
lished paper has aroused con- 
siderable interest in advertising 
and newspaper circles in Ire- 
land. 

On June 10 the first number of 
the Munster Tribune was pub- 
lished by the proprietors of the 
Greyhound and Sporting Press 
in Clonmel! (a town of around 
11,000 people) in Tipperary. The 
area of circulation, however, has 
a population within a radius of 
40 to 50 miles of about 100,000, 
and is one of the most prosperous 
in the country—the centre of the 
very valuable greyhound-breed- 
ing industry, and of some of the 
richest farmlands in Ireland. . . 
an attractive market. 

Managing director of the pub- 
lishing company is A. J. Morris, 
and the editor of the Munster 
Tribune is Finian Faulkner 
The Dublin representative is 
Terence Gogan, who began his 
career in advertising on the staff 
of McConnell's Advertising 
Service and later worked on 
publicity for a Bristol company 

Immediate competition for the 
new publication is from the 
locally published Clonmel 
Nationalist and the Nenagh 
Guardian and Tipperary Star, 
both published in the same 
county 


| Airline for TV 


AT LEAST one Irish company 
will be represented on commer- 
television in Britain, Aer 
(Irish Air Lines), this 
1utumn. Handling the account in 
London are Foote, Cone and 
Belding Ltd., and the four 30- 
second film spots have been put 
into production at Elstree. The 
airline company has also recently 
stepped up its screen advertising 
to promote traffic on the newly 
opened Dublin-Biarritz-Barcelona 
service which was formally in- 
augurated by the Minister for 
Industry and Commerce (William 
Norton) and company executives 
on a special flight to Spain. 

The Canadian Embassy has also 
been using films here recently to 
focus attention on the high stan- 


cial 
Lingus 


dards achieved in Canadian 
documentary production. And 
another notable promotional 


event staged in Dublin with visual 
aids was a reception and film 
show focused on Formica by 


Holroyd and Jones in conjunc- 

tion with Thomas De La Rue and 

Co., Ltd. 
* * * 

IRISH national newspapers have 

lost ground to the Association of 


Advertisers in Ireland; in future 
objection will not be taken to 
mention of sponsored  pro- 


grammes in press advertisements. 


Well attended } 


MemBers oF the Public Rela- 


tions Institute of Ireland had 
reas to be in a rather self-con- 
gratulatory mood at their annual 


general meeting when it was re- 


ported that the average attend- 
ance for the public relations 
course held last winter in the 
Dublin High School of Commerce 
was higher than for any similar 
specialised subject course ever 
held at the school. Most of the 


pupils sat for an examination for 
the Irish Institute's diploma dur- 
ing the last week of May. 

There was only one change in 
the roster of officers David 
Hayes (Press Relations, Aer 
Lingus) bowed out from the 
honorary secretaryship and 
Michae! Colley (PR department, 
Electricity Supply Board) suc- 
ceeded him James Manning 
(Great Northern Railway), who 
took over the honorary treasurer's 
job during the year, was re-elected 
for another term. The president, 
E. A. Lawler (ESB), and vice- 
president, Leslic Luke, were also 
re-elected 


Successful item 


One or the most successful 
pieces of promotional materia! 
prepared in Ireland for overseas 
trade has been a mail order 
booklet for Shannon Airport's 
duty-free shop This customs 
free zone enables passengers in 
transit to buy goods (such as 
whiskey) without paying the 
normal excise duty; a number of 
other items are on display and 
the booklet is available to every- 
one, and also mailed to the 
United States. 

The booklet contains complete 
details of the items and order 
forms (including a measurement 
chart for tweed jackets), full 
information on cost and the 
amount of US customs duty 
chargeable. Distribution of the 
booklet, which was prepared by 
Sun Advertising, has created a 
remarkable expansion in trade 


53 


ADVERTISER'S WEEKLY 


the Top of the Market read 


THE IRISH TIMES 


—the Top of the Mornings 


Loadoe Ofte: 49 Pleet St, B.C4 


a guoup of nine 
influential newspapers 
121,728 


Associated Kent Newspapers Ltd. 


LONDON: E.W. PLAYER LTD., 30, FLEET ST. ECA 


REVIEW 


Publibed by 


The Herbert Publishing Co. Ltd. 


Heatheock Court, Strand, London, W.C.2. 
Telephone: COVent Gerden 2640 
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THIS WAS A CARLTON PHOTOGRAPH 


| 
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| NATIONAI PRESS ADVERTISEMENT 


) AGENc Y: London Press Exchange, Ltd 


ART DIRECTION: Roy Davis, M.LP.A. ‘ 
A DOUBLE DIAMOND 
e works wonders 


_, «<== 


ADVERTISER: Ind Coope & Allsopp, Ltd 
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“MECHANICAL 
MECHANIC, 
*RINTING 
PRINTIN 

’ T ~ ~ “es 
CUTS COSTS 
Copies of Outspan, South 
African national magazine, for 
August 5, have just reached 
this country by sea. This issue 
is the first of the magazine to 
be printed by litho offset 

A folder issued by the pub 
lishers, Argus South African 
Newspapers Ltd., claims that the 
Magazine is printed on the 
only press of its kind in the 
world 

In addition to the new process 
Outspan is to replace newsprint 
with mechanical printing 

“Not only will advertisers have 
the benefit of better paper and 
better printing but the new 
process eliminates the need for 
blockmaking, thus resulting in a 
substantial reduction in advertise 


ment production costs,” claim the 
publishers 


Acceptable material 


Any type of advertisement 
llustration and text can be repro 
duced, they say Material which 
will be accepted for reproduction 
can be either a mat, stereo. or 
process block; a film positive 
screened in the case of half 
tones) or a perfect proof from 
type, block, or stereo on a cellu 
ose sheet, provided tt is surtable 
for direct printing down; a film 
negative a proof on uncoated 
bromide paper; or the original 
art WOrk 

Because of its tremendous 
flexibility there is almost un 
imited scope in the preparation 
f copy for lith says Argus 
South African Newspapers Ltd 
Remarkable effects can be 
achieved with the minimum of 


uble and expense. Line and 
me can be combined for 
xample, by the simple process of 
pping a cello proof of type 


utter or a line block ovef the 

screened positive. Colour back 

grounds can be painted on to film 

ind registered exactly on the 
ack 


Extra charge 


On the new press, bleeds will 
vailable for full pages at an 
id na harge of 10 per cent 
For halftone reproduction, up to 
100 screen may be used 
Aller bi-meta!l plates will be 
ised, and the press has been de 
signed to produce a second colour 
mn every page at 18,000 copies an 
hour, single production The 
ievelopment of a new type of 
tho ink has made it possible to 
ncorporate an electrical drying 
device, which eliminates the prob 
. of set-off on all grades of 
naper and retains the ‘sparkle’ of 
etterpress. The printing units 
are so arranged that perfect 


fegistration is ensured even at 
high speeds.” 


THE GRAPHIC ARTS 
—a weekly news survey 


CONDUCTED BY ROGER DARCY 


First major brochure for 
Hoe and Crabtree press 


HE. first substantial brochure very high speed presses demanded 
ever issued on the R. Hoe by the national dailies 
and Crabtree standard newspaper It can be arranged as a low 
press has been produced by the construction type. with units 


Kingham Advertising Agency folders and ree! stands on floor 
Lid. level, or as a balcony type with 

A well-printed job in several the reel stands situated below the 
colou spirally bound. and with units and folders here is pro 
a varnished cover. this brochure vision for one extra colour of 
describe the standard press in multi-colour printing as required 
deta The press. with a maxi The brochure outlines in detail 
mum running speed of 40,000 the printing unit with photo 
copies per hour, has been speci graphs and diagrams There 1s 
illy designed to meet the needs ilso a key to the standard print 
of provincial and overseas news ing unit showing very clearly the 
papers, aS an alternative to the niegral parts Ink distribution 


ind the ink distribution pumps 


rate a page each 


Cylinder detail 


Lnion agreement 
over areas 


I I ypographical Association There is an extended section on 
and printing machine branch the folder with detailed pictures 
of National Union of Print of the folding cylinders A 
ing Bookbinding and Paper double-spread covers the reel 
Workers have signed an igrec stands 
ment whereby the radius of the The main drive is illustrated 
printing machine branch shall be 4 heavy picture superimposed on 
rec sed as being 15 miles from t light illustration of the whole 
the GPO (London) and the area press. Colour printing is dealt 


recognised by the TA to be out with, and neat colour diagrims 
side the 15 miles radius The show how the colour wnits 
agreement also provides for asso perate 

ciate membership Photographs show ' ' 


presses supplied to newsp 


TYPE BOOK sig a tok oaks, 


; iy ¢ 
A small but useful type spec folder with provision for a 1g 
< / ecru type speci . 
men book has been issued by the 1 colour half-unit, recently P 
printing firm of J. Staddon & Son Pied to the Irish News, Be 
(Luton) Ltd 12 Bute Street 4 two-unit standard pre h 
Luton. It shows a wide ranee of ‘mele folder and single arn 
display faces, and book faces are stands supplied to the Timaru 
set in Various sizes to show small Herald, New Zealand » tw 
caps, uppe ind lower case and unit standard press will two 
italic There is a good range of colour half-units and tw ngle 
borders and ornaments, and proof folders, installed at the office of 
correcting symbols are included ii Giornale, Naples and a press 


supplied to the Dominion. Wel 
lington, New Zealand (below) 


for convemence 
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Sean-a-Graver to 
be demonstrated 


A Fairchild Scan-a-Graver will 
be installed at the Institute of 
Journalists Hall, Tudor Street 
E.C.4, on the evening of Thurs 
day, September 15 

On that night. a meeting of 
the Guild of Printing Trades 
Executives will be held at which 
a lecture and demonstration of 
the Scan-a-Graver will be given 
by a representative of J. F. Cros 
field Lid. It is hoped to produce 
half-tone plates during the even 
ing 

So many showed interest in 
the Scan-a-Graver at IPEX that 
the meeting will also be open | 
non-members It begins al 6.0 
pm 


Education in 
printing 


A small poster giving deta 


printing education in Lond ind 
the Home Counties has ce 
msued by the Ree ia Ady 
Council for Higher Techn ‘ 
Education Tavistock Hi 
South, Tavistock Squa We 
The schools listed 1 t 
courses in typograp! and 
press machine work but 
details of other courses shouk 
obtained from the principals. 1 
x<hools mentioned 
Brighton, Canterbury. ¢ { 
Essex Hertfords! 


London, Middlesex, Southend 
Sea and Surrey 


Festival print 


Edinburgh printers have done 


an outstanding volume of work 
for this year’s Edinburgh Festival 
of Music and Drama. with some 
first-class colour work 

Pillans and Wilson Ltd. have 
produced Scotland ( anery 
Houses for the Natior Trust 
a very good brochur with ck 


Signs and illustrations | George 
Mackie 

Scottish Omnibuses Ltd de 
serve credit for a series of bril 
hant full-colour folders 


The R. Hoe and Crabtree three-unit ba " ype standard pre with 
Dominion Wellington, New Zealand Provision is made for a ng 


foiders The press wi produce 


me pair of jolders, supplied to the 
additional units and a further pair of 
4 page broadsheet py at maximum speed of 40,000 copies per hour 
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CLOSE SHAVE, 
AND IT WAS 
WORTH IT! 


"THE immolation of the ‘ 
trophists,” to which I refer: In 
week, was even better in rr " 
that in anticipation. When ! got 
the Dorchester, out of th 

ing sunshine, I found myse!! 
even hotter room, packed w 

folk trying to avoid the ¢ 
Klieg lights while cinema 
played on the three | 
“guinea-pigs” whose beard 
being snnthilated by, respect 
“cut-throat,” a safety razor, a 
new Remington Super 6) | 


pogono 


Shaver 

The last put up a magnificent pe 
formance-—-and I don't think | ar 
being prejudiced in its fay hy 
the memory of an 


luncheon or the fact that 
who attended received one 
excellent products! 

Incidentally, some notable be 
present were not sacrifi 
appertained to Sir Compton i 
kenzic, Benn 


Levy and 
William Empson, among « 
A number of ople dese 
gratulation on this excelle 


they include F. J. Edmond 
of Remington's shaver d 

J. Mellor, its sales prom 
ager; Matthew Crosse . 
leagues, on the public relat 
Eric Brown, director of! 
ton’s agents, G. Street A 
and also John Fitzgerald, 
TV executive, wh jen 
that the shaver was dclica'c 
to shave a peach and sturd 
to shave a hearthbrush' 


56 


FP’ LAYMATES in Butlin’s Holiday 


Camp are joining with fervour 
in the singing of the Westcot Song 
when the orchestrated recording of 
Arthur Askey singing it is broadcast 
over the Tannoy system. The music 
ind lyric were produced by Market- 
ing Consultants Ltd. advertising 
agents of the Westcot Overall Mft. 
Co. Ltd. Sheet music with a four- 
colour picture of Arthur on one 
side is being given away at the 
camps and through retailers 
throughout the country. 

Recently a five-year-old sang it at 


her school concert—somewhat to 
the embarrassment of her father 
Johan Wilder, who is head of the 


public relations division at Market 
ing Consultants 
* * * 


In appointing Leslie T. Salts as 
managing director, Erwoods Ltd 
have chosen a man of culture as 
well as business efficiency. In 1949 
he purchased Gwrych Castle in 
North Wales for £100,000. Now 
open to the public, it contains Mr 
Salt’s collection of pictures valued 
at £30,000 and including the works 
of George Morland, Sir Peter Lely, 
Koeller, Sydney Cooper and others. 

Mr. Salts studied under Will C. 
Penn at the Liverpool School of 
Art, and has exhibited at the Paris 
Salon 

Extensively travelled in Europe 
and the USA, he recently returned 


ADVERTISING MANAGER’S CORNER 


If you are trying | 
way on display m 
We can generally give 
which of the man 


for your purpose, | 


you ask us to help y 


Once you've seen |t 


Tel 


rely on 42 years of specialised experience. 


No Substitute for 
Experience 


e a little money go a long 


you can't afford to guess. 


you the right answer about 
ns of display will be best 


it we don’t use guesswork; we 


When 


with a display problem 


you harness this experience to your own business. 
in action you'll agree that 


nothing else has quite the same pulling power. 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29.30 KINGLY STREET, LONDON, W.! 
REGent 3295-67 


from New York after a three 
months’ busine isit connected 
with direct m nd commercial 
television. He part in several 


IV programmes. 


Different 
Few agency | 
such a difference 


styles 


ses can boast 
corative styles 


as can the new es of Conroy 
Wykes Advertis Ltd. in Duke 
Street, Manch Square The 
extreme (but | 1) modernism 


planned by Con: Wykes for the 


reception office rasts with the 
traditionalism main office, 
with its fine wa nelling 

The Conroy W Ss agency does 
a good deal of f on advertising 
Both Mr. Wykes 1 bis attractive 
wife, who is a c¢ clor, are very 
knowledgeable in s field. Before 
forming his ow: rency, he had 
worked in the using depart 
ment of Self and been 


idvertising man John Dyer’s, 


the Southsea st nd of Percy 
Trilnick’s, the fa manufactur- 
ing house 

Mrs. Wykes, as ‘ «ra Bowes, was 


one of the best-kr »yhotographic 


models in th But the 
agency docs m ne itself to 
fashions; it hand part of the 
Austin-Healey acc the Techni- 
color process, son m publicity 
(of which th ent picture 
“Ulysses” is an ex c), advertis- 
ing to the Am forces in 
Europe, etc 

Incidentally, M Vykes is a 
prominent memb the Handle- 
bar Club—and d to be! 

Histori orner 
Last year | ioned John 
Huddlestone’s by Discovering 
Thanet, which means of 
hundreds of exc ttle drawings 
and captions, ga‘ h interesting 
information abx history and 
architecture of ind. A new 
and equally go oklet (price 
2s. 6d.) us his Cin Ports Country. 


His Story of Can 
preparation 


wry is now in 


Formerly ald and deputy- 
mayor of Ramsg¢g Mr. Huddle- 
stone knows ar ves what is 
almost certainly st historical 
corner of Eng While in 
Ramsgate he was iverusing and 
publishing, and we mber of 
the Corporation | y committee 
and its chairman f many years 
For five years he h personal 
secretary to Johr ins. the 
pleasure parks and Dipper " 
showman 

Sydney Walton the pro- 
logue to The Cinque Ports Country, 
which is being put d by dc 
posters at Victoria and Charing 
Cross and the railw stations of 
the towns concerned. and also by 
display cards for and book- 
stalls 

* * * 
A REMINDER tho: is tasteful 


both literally and m 
1 piece of wedding-<cak 
Muir An accompar 
me to join them in « 
first anniversary of ther publication 
So You're Engaged As I never 
speak with my mouth full, I here- 
with wave my cordial good wishes 


iphorically is 
from Rowse 
« card asks 
brating the 


E. W. Taylor, of T. Booth Waddicor 


& Partners Lid., looks just as 
puzzled as the waxwork postman. 


Almost human 


SHACKLES & PADLOCK... 
Pickles & Wallop Cackles & 
Dollop no wonder there's a 
very puzzled postman on the corner 
of a stand at the Enginecring, 
Marine & Welding Exhibition this 
week. For many years his quandary 
has been put to good use by 
T. Booth Waddicor & Partners Ltd 
in campaigns for their client, Accles 
& Pollock Ltd 

The perplexed postman has 
become so much a part of Accles & 
Pollock advertising that it was 
recently decided to make him almost 
human. Gems Displays Lid. did 
this on the strength of a photo- 
graph and a very full briefing. 


Black Basalt 
Back BASALT pottery was in 


vented by Josiah Wedgwood in 
1770. At a Derry & Toms press 
party the other day to inaugurate 


their large exhibition of contem- 
porary Wedgwood, Mrs. John 
Wedgwood, a direct descendant of 
the famous potter, used Black 
Basalt, as also did the rest of us 

She was assisted by her husband, 
by Lady Ralph Wedgwood, and by 
Miss CC. V. Wedgwood, the his- 
torian—whose fine book, The King's 
Peace, 1637-1641, | am now reading, 
incidentally 


* * * 


One of the current series of adver- 
tisements for Marley Tiles uses the 
caption “Mice aren't Nice’ The 
copy stresses mouse-proofing quali 
ties of the tiles and skirting 

But when the company recently 
carried out a flooring job in a very 


“oldy-worldy™ cottage, I hear, the 
owner told the tilers “On no 
account are you to interfere with 


the mouse-hole™! 


CONTACT 


WEEK'S WISECRACK 


~ 


“I hear he’s going to com- 


plain to the Post Office. 
He wants our TV executive 


suppressed.” 
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THE DISPLAY CRAFT STAND AT IPEX OLYMPIA ; 


POST OFFICE 
y SAVINGS BANK 


DISPLAY CRAFT of LONDON 
FOR SALES AIDS THAT SELL 
Display Craft Ltd., 88 Acre Lane, Brixton, S.W.2. Tel. BRI 7871 (4 lines) 
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Publications News and Notes \ 


° The Midland Tribune, [reland 
‘Stores & Shops have produced a sheet which gives 
facts and figures of the Tribune 
sales and distribution 


competition * * + 


The Irish Press has published an 


Hear 


Erwoods Ltd- are to hold a staff 
dinner and a theatre visit to cele- 
brate their 50th anniversary shortly. 

* * * 
From October 1, the advertising 


Stores & Shops, the ret ‘ auditors’ certificate certifying that department of the BET Federation 
monthly, are holding their the average et paid sales of the Lid. will handle all the bus adver 
annual competition for paper for the six months ended Jun using of the Chatham & Distric 
Prizes range from £! ‘ 30, 1955, were 154,326 copies daily Traction Co., Ltd.; East Kent Road 
Entrants are required to d During the same period, says th Car Co., Lid.; Hastings Tramways 
writine, ia not mo , certificate, the average net paid sales Co., and the Maidstone & Distric 
words, any one of five of the Sunday Press were 405,922 Motor Services Lt 
jects or any other ret copies weekly, and of the Evening * * * 
current importance. Co Press 79,762 copies daily The Medical Mailing Co., Lid 
entry state that entran * * * has received from USA an erd 
engaged in the reta J Features in the True Romances worth approximately £2.200, which 
trades and they must bx October issue will include inter will be paid in dollars. 
to Stores & Shops, or b to national cookery dishes, a beauty * * * 
firm which is a regular news column, and an autumn knit The first issue of the British 
* . ‘ ting pattern The September ‘ Vanity Fair Transport Commission's new staff 
With the November f * * * ontains feat the best journal, Waterways, was published 
Town & Country Publi The October issue of Housewife buys” for § ind “Summer this month 
monthly Teen & Twenty will be the biggest yet. It will con Madness a f Venice with 
the firs upplement ) tain 244 pages and a free 36-page Katherine He; nhed with the : 
cach issu called Songs & § knitting book. Supporting the issue film of that nan he international Savings films 
This is planned as a sep will be a provincial press campaign Hlections fron ris will be re 
cation late but for th ind display material jewed in ft) vtra-mid-month The Irish Post Office Savings 
will run jointly with Teen & | * * * number of “War a on sale on Banks is showing a new series of 
+ * ‘ Amateur Photographer (Asso Friday, § nber 16 filmlets in cinemas throughout Ire 
The October issue of Hand ymen ciated Iliffe Press) is publishing a % *K land 
is to be publicised in th ) special ‘Indoor Number on The ummet of Organisa- * _ * 
It-Yourself programme « Wednesday. September 14 It will and Method } published Press & Public Relations 
cial TV on Saturday, Sep include technical details and prices next Saturday sin 52 pages hav been appointed o h 
W. P. Matthew. manag of many types of British and forcign of dvertisemer ncrease of European and British public rek 
Handyman, will condu indoor equipment 45 per cent over vious Issuc tions for the Pyrethrum Board of 
gramrnn« To tie in witt * * * fotal pages a mpare with Kenya They will start operations 
mercial TV showing The Metalworking Production the 84 in the | issu Cir in Britain, France, Germany and 
for readers will b I Market is the title of a new media culation of the f now 11.004 Italy, which later on may be ex 
Handyman guide which has been compiled by nd is up fron vious $.425 tended to include the Far East 
;, * * * Metalworking Production. The * ' * * * ra 
he October issue of Photop guide, the publishers state, gives mn’ . 
on sale on Friday, Septen useful facts nd is Of valuc to adver in this fn : ._ make Co L's ae 
will contain the life-story of tising agency personnel and metal Houseowner vr called eae tt ‘ e td.) have been 
Hayward working industry advertisers ire-friend or | which will appointed public relations con 
cover all aspects n the home sultants to Maycrete Ltd., producers 
d : ; of Maylin prefabricated demount 
= oi able buildings and Shipston alu 
Sixth mailing minium houses 
} * * * 
Some 150 ag idv 
we have received t - ‘i poo Howard S. Cotton Ltd. have been 


f Lilliput =“ i Senaianer a ‘Ppo nted publicity consultants to 
= fae ft ieodiaiiiiia the National Caravan Council for 
Sie aia oe Be he he second annual Caravan Trade 
‘ page Bik gr Te ROE Convention at Brighton next March 
types read ‘I (*680.000 of * * * 
hom) Lintas Information Services have 
* * * been appointed press and public 
relations officers to Rael-Brook 
= for ~ th — shirt manufacturers 
erver for t wonths ending 
g e noe June 30 w ), an increase 
se : 
compared vious half- Best pictures 
yearly iwure ot 
* * An exhibition of the best pictures 
This autumn w r The from Picture Post, in association 
latler’s regu opping and . Kodak Lid opens to-day 
f } ‘ (Fr 


hor featur to he aug day) it Kodak House K ings 
nented by spec lito s in the way, London, W.C.2. It will close 
Autumn numbx September 14) on Friday, September 16 
Winter Sports’ 1 ver (November * * 7 
9) ind sth (| number In conjunction with T. G. Scott 


December 7) & Son Ltd., Frederick H. Radford 


* * + Lt were appointed to handle 


In Woman nes k will be —- ss relations at the official 
ven pages of f the most + ada g of new domestic lighting 

poy t design Te fashion smowrooms for Homeshades m 
' Baker 


Street on Wednesday of las 


& CO LT D : . pe 
* * * 
s . The compilers the Pocket A “Hall 


Le of vention will ¢ 
Press Guide need of the first : inventions I “ 
- one of the features of the Man 

issu ind wi 4 2 ach ot 


. 
. Brcag Meo ae F ie hesier Evening Chronicle Hom 
Colour Printers hae cS ei Seiad Ee, 


. IP ahaa rm a held in Manchester from Tuesday 
oe " . tr: rs od } aioe Septemb 13 » Saturday Sep 
85, FENCHURCH STREET, .C.3 J -iiai cians 
d adv sing it mals and al * * 
ROYAL 7 4l thumb-index. ¢ s should be Address of the newly-formed 
h pul concession London office of Cravens Advertis 
David H. Bond, 120 Bank ing Lid. is 161, St. St phe n's House 


Chambers 3129 Hiet Holborn Westminster S.W.1. London 
London. WC} manager is Miss Edith E. Gow 


ee agi io: 
r ~ ae 

{ - _ wit 

‘ig 

a 

WASS PRITCHARD < 
z 

“9 

. 


Sepremper 2, 1955 
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April-June press appropriations 


their Baron's Filter Tip, using a Austin and Ford, their figures 
limited range of media and _ being respectively £21,936 and 
spending £3,725 £21,821 

“Time was,” says Statistical Motor cycles supplied the 


Review, “when, with the end of 


unusually high total of £45,440 
winter advertising of cooking 


This compares with £26,710 in the 


, and heating appliances declined preceding three months and 
sharply and remained at a low £25,612 at this time last year 
level until autumn. Reasons for the increase were the 

“Nowadays, campaigns run campaigns for the Vespa and 
much more consistently through- Lambretta Scooters, the former 
out the year, and last quarter’s spending £5,127 and the latter 
expenditure at £163,402 is appre 4.653, but BSA were not far 
ciably higher than that of the behind with £4,506 
March quarter, and some £49,000 The seasonal expansion § in 
more than was recorded for the petrol and oil advertising has 
June quarter last year.” been especially marked For 

The greater part of expenditure pet there was a quarter's ex- 

relates to gas appliances, with penditure of £585,715, which is 
Radiation, Ascot, Cannon and only £21,000 less than the very 
Main the chief spenders high figure recorded in the first 

The volume of advertising of QUarter of 1953, shortly after 

' motor cars registered the usual branded fuels returned. The total 

“a May this year at £265,305 


: seasonal expansion and recorded !°! 
expenditure amounting to  W45, in fact, almost £15,000 more 
£419.900. an increase of £70.500 ‘than the previous monthly 
on the March quarter and £83,900 highest in February, 1953 
more than was spent in the June 
quarter of 1954 
With a total of £70,864, Ford 


easily headed the field, the nearest DPSPA exhibition 

rival being Standard, £58,282 1 Display Producers & 
For commercial motors there  Scrcen Printers Association are 

was a three months’ aggregate of to hold a display and screen 


£126,686, a rise of £77,000 on the printing exhibition next March at 
previous quarter but barely more’ the Star Centre. Park Lane. It 


than the figure for the corre will be opened on Tuesday March 
sponding period a year ago 13 and will close on Friday 
There was a close race between March 16 


Poster by Heinz Kurth 


Draped 


verted fan 


satin forms the in- 
shape which is sur 


gold 


mounted by a crown of brass foil in 


this Ronson window dispiay The 
main caption board is maroon, with 
ontrasting relief lettering in black 


and white. On either side of the 
centre piece Ronson F lo-line 
standard models are 
models of the Flo-line Princess are 
displayed on the centre platform 


DPSPA meetings 


The Display 
Screen Printers’ 
to run a new series of 
meetings as part of the 


shown Ten 


Producers and 
Association are 
technical 
Associa 


tion's regular activities this 
season. First meeting will be on 
Tuesday, September 13, at the 
Horse Shoe Hotel Tottenham 
Court Road, London, W1 

The meetings, say the DPSA 
will provide facilities for the 
exchange of technical informa 


tion and views on problems 


Commissioned by Saward Baker & Co. td 
for the Butter Information Council. 
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Club News 


Aldwych 
— 


Officers elected 


Officers of the 
1955-56 are 


Aldwych Club for 
president, Hubert A 


Oughton; chairman, tf Howard 
Potter vice-chairman J M 
Beable; honorary secretary, B ¢ 

Taylor; honorary treasurer, J. D 
Nightungtrl assistant honorary 
secretary. E. C. Saword 


Committee members are Be m 
L. Bloor, Percy D. Ingamelis. t 
James, Arthur W. Newton, F. A 
Puplett, George | Cross, D 
Merritt-Jackson, Wilfred J. Moore 
George W. Peacock, J. Rafter 

In addition Peter M. Eastwood 
serving as temporary honorary pr 
officer 


Golf 
Win for W. H. Smiths 


W. H. Smith & Son's Golfing 
Society, who were entertained 
Odhams Press Golfing So 5 hk 
Royal Mid-Surrey Cou ! week 
won ther four-ball four ' 
match by ¥M to 1} 

Detailed results we iW iH 
Smith & Son's names first): R. A 
Last and P. W. Benn hy j 
Rosswick and W. H. Parrack i 
2; P. F. Cooper and F., 
beat D. Machray and M. P! 
up; K. Jessup and W. W. § 
beat C, Bray and G. C. Od 
| up; F. J. Huntley and R 
lost to D. R. Lioyd and P. Od) 
1 and 1 A. A. Abbey ul ¢ l 
Branson halved with ©. A. B 
L. G. B. Eastwood 


Heinz Kurth is one of the sixty-five inter- 
nationally recognized Artists, 
Designers and Photographers 
we exclusively represent 
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TV, press, radio, bus-sides to 


be used in record Smedley’s boost 


“The most extensive and comprehensive campaign for Smediey's 
canned foods” is how agents Gordon & Gotch Advertising Ltd. 
describe the latest Smedley’: s campaign due to break this month. 

Commercial television 
Luxembourg, cinema, p: 
bus-side advertising are plann Let 
part of a record boost aN ° 
slogan, “Let Smedicy'’s Dx Smedleys 
Donkey Work,” and a cari 
a donkey have been evoly 
will be featured prominc: Li 
practically all aspects of w o 
motvion 

Whole pages in an exter 
of women's magazines, sp 
general interest magazine 
and varied number of p 
newspapers, and a special 
trade press advertisements 
on the schedule 

Television advertising wil! 
September 26 and a seri 
spots featuring the S 
Donkey” in animated 
films, is planned. Cinemas 
out the country will also 
animated cartoon and liv 
films 

Retailers have been dirc 
and a large range of disp 
point-of-sale material rang 
a permanent glass pelmet 
and a 5-fi.tigh animated 


This advertisement is to be used as 
display will be availabic part of the new Smedley campaign 

Other promotional activi! lt shows the Smedley donkey, which 
clude store demonstratior is to be featured in all advertise 
intensive press and public ments. 


TELEVISUALS 
HAVE MOVED TO 
LARGER PREMISES 


Please note new address and telephone No. :-— 


TELEVISUALS LTD., 
12/16 WOODS MEWS, 
PARK LANE, LONDON, W.1. 
MAYFAIR 9903 (5 lines). 


* Write or ‘phone today for a copy of the Televisuals 
Plan for the Smaller Advertiser. 


* We will gladly arrange private showings of 
Televisuals for advertising agencies and their 
dients in our new Viewing Room 


Black & Decker use 
CinemaScope, TV 


A two-minut our film in 
CinemaScope, w! features their 
portable electric is included in 
a new Black & Decker Ltd. cam 
paign The film produced by 
Pearl & Dean Ltd 


Commercial TV w ilso be used 
Black & Decker jucts will be 
seen in the “D Yourself" pro- 
gr amrne and weekly one 
minute spot du Wednesday 
peak hours 

Extensive pr ivertising will 
tic up with c ial TV. and 
large spaces hav ‘ taken im th 
national dailies lays, London 
evenings. genera i magazines 
and the provinc 1 trade press 


Agents are Smee's (Advertising Ltd. 
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MIXING IT 


Old Charlie Rum advertisements 
containing recipes for long drinks 
are appearing in the Sunday news- 
papers and general interest maga 
zines to launch their autumn and 
winter campaign no are F. 
John Roe Ltd. ‘ 


New ty, pewriter 


British Typewriters Ltd. are 
shortly to launch a new typewriter 

the New Empire Aristocrat. The 
machine was first introduced at the 
Business Efficiency Exhibition It 
mecorporates 10 new features 

Advertising starts this month, and 
the campaign will use the Radio 
Times Sunday E xpress, Ey ening 
Standard These spaces will be 
supported by selected provincial 
evening press campaigns through 
out the country. Agents are Arthur 
S. Dixon Ltd. 


| CURRENT ADVERTISING AT A GLANCE | 


Acco.nts 
PIRELLI RESILI’ \T WEBBING 


(Progress Mer le Co. Ltd.) 
for 8S. C. Peacox td 

ad ig At TOM’ tC BOILERS 
LTD. Nich ) y Adver- 


tising Led 

R. HOF & CRAB (kE LTD. & 
R. W. CRABT! § & SONS, 
LTD., for the K n Advertis 
ing Agency Lt Trade press 
campaign 

F. D. WARD LT! vr Auld & 
Tilbury Ltd “ign using 
Sunday newspap general in 
terest and wom 
ind trade pri 


CLEVELAND MEI 


Magazines, 


S LTD. for 


Gordon Advertis td 
Campa ons 
SMEDLEYS LTD g commer 
ch TV Rad ixembourg 
filr nlets whole in womens 
magazines, and s in general 
interest maguzu ovincial and 
trade press (4 nm & Gotch 


Advertising Lid 
PERPLEX LTD. ng itional 


dailies, Londor “nin and 
women's ma fc Yaxa 
Luxury and P d Colognes 


autumn cCampaig 


& Son, Lid) 


Alfred Bates 


CROMPTON PARK! \SON LTD. 
using commercia \ itional 
dailies, Sundays eral interest 
magazines, prov and trade 
press for Cromy imps. (Cecil 
D. Notley Adve r Lid) 

HURSEFAL LTD ng national 
dailes, Sunday ner interest 
and women's marcizines for safety 


radiator. (Joh dart & Co.) 
HAROLD LEIGH LTD. \,unching 
autumn camp with large 
spaces in provincial 
Gales and wee ad B 
Browne Lid.) 
BLACK & DEC KER LTD., using 


filmlets, commer rv, national 
dailies, Sun ‘da iys, London even 
ings. gener al wt magazines, 


trade and pr al press 
(Smee's Advertising Lid.) 

OLD CHARLIE RUM, using Sun 
days and general in st maga 
zines for autumn 1 winter cam- 
paign. (F. John R Ltd.) 

MANSFIELD SHOF CO. using 


full colour page » women's 
magazines, and sf s in Radio 
Times for autumn campaign for 
Devonshire range f women's 


footwear (Brockic, Haslam & 


Co.) 


REXALL DRUG CO., LTD., using 
women’s magazines and trade 
press for Tiny-Tot baby products. 
(McCann - Erickson Advertising 


Lid.) 

RUDAIN LAUNDON LTD. using 
women’s magazines for autumn 
campaign. (Gee Advertising Ltd.) 

Rk. V. MARRINER LTD.. using 
women's magazines for autumn 
campaign for knitting wools 
(Bennett Williams Advertising 
Lid.) 

LISTER & CO. LTD. using 
women's magazines for autumn 
campaign for knitting wools 
(John Tait & Partners Ltd.) 

DUNLOP RUBBER CO. LTD. 
(Footwear Division), launching 
autumn campaign for seamless 
rubber boots and Weatherbeater 
range of footwear in national 
dailies, women's magazines, and 
provincial and trade press 
(Charles F. Higham Ltd.) 

PRESCOTT'’S DYE WORKS LTD. 
using Irish evenings and Radio 
Fireann (O'Keefe's Advertising 
Service.) 

Cc. W. HORRELL LTD., using 
national dailies, Sundays and 
general interest magazines for 
Oral range of men's and women's 
shoes, and additional spaces in 
women's magazines for women’s 
range. (Frank Drayton Advertis 
ing Ltd.) 

SUPACUT GARMENTS LTD. 
launching autumn campaign with 
large spaces in women’s maga 
zines and trade press for women’s 
tailored lingerie. (Dudley Turner 
& Vincent Ltd.) 

BALLITO HOSIERY MILLS 
LTD., using TV and large spaces 
in national § dailies Sundays. 
women's magazines and trade 
press. (G. S. Royds Ltd.) 

DRYLANDER WEATHER 
PROOFS LTD. using London 
evenings and trade press to 
launch autumn campaign for 
raincoats. (Osborne-Peacock Ltd.) 

BRITISH THOMSON-HOUSTON 
CO. LTD. launching their winter 
campaign with commercial TV, 
national, provincial and trade 
press and large colour spaces in 
women’s magazines. (Mather & 
Crowther Lid.) 

THE “i ELECTRIC CO. 
LTD. ching their winter 
campeign with space in the 
national provincial and trade 

press (W. S. Crawford Lid.) 

BRITISH TYPEWRITERS LTD. 
using Radio Times, Sunday Ex- 
press, Evening Standard and the 
provincial press to launch a new 
typewriter (Arthur S. Dixon 
Ltd) 


Current Advertising @ a 4 
ee - 
a — 

' a 

| ee a % 


x 


271 


5. C. PEACOCK LIMITED 


I'm a little statistic .. . 


| live in a conurbation 


At S.C. Peacock we like our little statistics for the real live people 
they represent. Marketing strategy is largely a matter of facts: and 
very thorough we are in knowing and assessing them. But more 
than facts and statistics and stratagems are needed to make real 
people want the product. That is the creative task. It calls for a 
simple gift of talking to real people in real life terms from the 
printed page. Beyond this there is room for inspiration and 
brilliance in presentation 


LEIGH ST., LIVERPOOL ROYa!l 8661 RUSKIN CHAMBERS. 191 CORPORATION $I 


Incorporated Practitioners in Advertising 
MADDOX HOUSE, 215 221 REGENT STREET, LONDON, W.1 REGent 1081 - 18 LLOYD ST.. MANCHESTER 2 DEAnsgate 5691 
BIRMINGHAM CENftral 7705 


if vou would like to make 
people WANT your product, come 
and talk to us about our 
methods of addressing 
advertisements to PEOPLE 

We helieve that an 
advertisement has no right 


to be uninteresting 
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This display, produced as par 


theme, and is 
materia! 


CROMPTON, 


40 Measure’ 


¢ Mazda campaign, is on the “Lighting 
‘dl in a wide range of point of sale 
mailed to retailers. 


WAZDA SPOTS ON 


TV DURING AUTUMN DRIVES 


During the winter the Geseral Electric Co., 


Thomson-Houston Co., Ltd 


Ltd., the British 


ut Crompton Parkinson Ltd. will carry 


out large-scale advertising and publicity campaigns for their products. 


BTH and Crompton Parkinson 


The General Electric C 
launching their largest advert 
campaign for Osram in 
national press Their adve 
ments will be designed to ay 
especially to the housewife, 
Stale 

The campaign will also use a 
number of provincial papers and 


colour spaces in women's maga 
zines 
Trade drive 

Osram fluorescent tubes will be 
advertised extensively in the 
nationa press and lamps for 
special purposes will be advertised 
continuously in technical journ 

Backing the Osram drive w 
be 3,300 outdoor poster 
throughout London and t! 
vince which will carr i ¥ 
poster, and large hoard 


‘Eagle, ‘Girl’ to 
use Luxembourg 


From Monday Hulton Press 
will present another se f 
their weekly “Spread You 
Wings” programme on R 
Luxembourg The progra 


are for readers of Eagle and | 
Feature of this season's 

will be knock-out quiz contests 
conducted by Robert McDer t 
The contestants are a Gcrawt 
from members of Eagle 
clubs The programme w ¢ 
broadcast at 7 p.m 


and 


IPA course fee 


The fee for the Institute of 
Practitioners in Advertising 
course at St. Peter's Hall, Oxford 
from September 23 to 26, will be 
£4 4s. inclusive of accommoda 
tion at the college. Applications 
should be sent to the IPA educa- 
tion officer not later than Septem- 
ber 14 


include television among their media. 


most 
used. 

Theme of the new advertise- 
ments will be the Osram lamp in 
various guiscs—as a housewife ; 
as a mother pushing a pram and 
as a boy ona bicycle. This theme 
will be continued in an extensive 
amount of point-of-sale material 
for retailers. The advertising is 
handled by W. S. Crawford Ltd 

BTH have announced that they 
have booked a series of weckly 
TV spots for Mazda during the 
peak viewing periods on Saturday 
nights. 

The BTH's Mazda “Queen of 
Light” competition is to be ex 
tended to cover ten additional 
areas. The finals of the competi- 
tion will take place at the Lyceum 
on December 12. Advertisements 
will appear throughout the com- 
petition in the national, provin- 
cial and trade press. A variety of 
display material is available to 
retailers. 


of the main roads will be 


National ‘* reminders’ 


Brand-name reminders will 
continue to appear in all the 
main national daily and provin- 
cial papers and the London 
evenings They will be backed 
by prestige and product advertis- 
ing campaigns in 200 trade and 
technical journals 

Publicity material will be 
mailed to over 24,000 Mazda re- 
tailers during the coming year. 
Agents are Mather and Crowther 
Lid 

Crompton Parkinson Ltd. will 
nclude in their new autumn cam- 
paign a series of humorous com- 
nercials on commercial TV 
They will tie up with extensive 
press advertising in the national 
dailies, Sundays, general interest 
magazines and the provincial and 


trade press. Crompton’s agents 
are Cecil D. Notley Advertising 
Ltd 


Ballito ‘have 
confidence in 


new medium’ 


Starting this month the Ballito 
Hosiery Mills Lid. are launching 
their largest-ever hosiery promo- 
tion with extensi\« press and tele- 
vision advertisine 

Ballito clain 
among the fi 
make their ap 
sion 


they will be 
vertisers to 
e on televi 
“We are ng to com 
mence a regula series the 


very first weck begin with 
advertising sf be on the 
London statior But this is 
only a beginni ventually we 
plan to blanket untry. We 
have confidenc the medium,” 
says a brochu tlining the 


campaign 


Large spaces the national 
daily and Sund Mapers, colour 
spaces in an ec: cnsive list of 
women’s magazir and the trade 


press will be us« 


‘Colour bianding ’ 


Theme of the 
on the Ballito 
for easy buyvir 
ing” idea. Ext 
point-of-sale ma 
link-up with the 
been produced 

Included in th 


1ign will be 
ir branding 
aring, pair 
display and 
designed to 
ertising has 


naterial are 


window and < ter display 
units, showcards hade cards 
and wire flower n red, blue, 
yellow and wi These are 


constructed to 


stockings 
through the cen! 


the flower 


A special b been pro 
duced for the mas period 
on which the ens of the 
Zodiac” are prir and inside is 
a forecast of nts entitled 
“Your Stars ar 1.° Ballito’s 
agents are G. S ds Lid 


This Model-T For n was first 
used for selling Wa ¢ cream in 
1923 Now it is » ing its re- 
appearance at pa ‘, carnival 
processions and other cala occasions 


‘Only 3 per cent 


The News Chr ¢ this week 
published the lates! findings of 
the Gallup organis n on com- 
mercial TV. It was estimated 
that 375,000 sets would be tuna- 


ble to the ITA on 
September 22 
Only three per 
public are absolu 
vertising on TV 


pening night, 


cent of the 
against ad- 
Some 44 per 


1955 
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The September 
Bazaar 

national 
Pari London, 


issue of “Harper's 
yniains news of the inter- 
jashion collections of 


Rome, and Dublin. 


@ Continued from page 6 


AA DIPLOMA 


reproduction shown in answers 


to reproduction (2) was 
extremely high. As in previous 
years, the best papers on 


advertisement design and presen- 
tation impressed the examiners 
by their all-round knowledge 

A question which revealed a 
weakness in some cases was one 
concerned with briefing a local 
photographer to undertake the 
photograph of “a typical house- 
wife.” Most candidates were 
content to ask the photographer 
for three or four half-plates. 

“Why not 20 or 30 contacts, 
for first selection?” is the 
examiners’ comment. In the final 
paper on campaign planning and 
the principles and practice of 
advertising a number of the 
papers would have been improved 
if the answers had been written 
under appropriate headings 

“This would have helped candi- 
dates to cover all the major points 
in a clear and logical sequence 
Some answers were too vague 
where candidates dealt with 
market research they should have 
been more specific about the 
information they expected to get, 
and a number failed adequately 
to define the market and channels 
of distribution or their reasons 
for using or not using certain 
types of media.” 


Ad record 


The September issue of the 
Purchasing Journal carries a 
record number of 95 advertising 
pages 


oppose TV ads’ 


cent are prepared to leave the 
good taste of TV advertising to 
the discretion of the ITA 


The Gallup organisation is set- 
ting up a new and independent 
company to handle TV research 
work. It will be known as TV 
Research (Gallup Poll) Ltd. Dr 
George Gallup has agreed to join 
the board 
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SerremBer 2, 1955 


UNUSUAL & 
UNIQUE 
OPPORTUNITY 


bags of interest 


ADVERTISING 
MANAGER 
WANTED 


Experienced, really experienced, 
in Postal Publicity. Age not 
over 38 years. Experienced in 
Postal Publicity. Essentially 
wide-awake and keen. Eager 
for a career with prospects 
Experience in postal publicity. 
Most interesting opportunity. 
Possibly only job of its kind. 
Essential experienced in postal 
publicity. Write fully, 
quickly, to 


Box 1715 
Advertiser's Weekly 180 Fleet St EC4 


EXPERIENCED SPACE SELLERS 
(male or female) for London, Lan- 
cashire, Yorkshire Mid lands, West 
Ceuntr well mnected with Agencies 
and able negotiate at top level 
required f{« t ass social, home 
and export pub sions Picase write 
Box 1792 Ad Weekly 180 Fleet St BC4 


ARTISTS REQUIRED 


Full-time, first-class figure, 
lettering and general designers, 
experienced in first-class poster, 
showcard and display work. 


Write or apply to: 


Nathaniel Lloyd & Co. 


Burrell Street, Blackfriars, S.E.! 


ot TDOOR ADVERTISING. Inspector 

ed for vilway, Tube and Baus 

adv rt € g age. cuper 

er i salary required. Box A.565 

“ e's. 42 Grays lon Road, W.C.1 
have a vacancy 


for a good 


typographer 


| with about 4 years agency 

experience A high stan- 

dard of lettering applied to 
would be 
additional asset but is 
not essential. Please write 
giving details of experience 
to the 


finished layouts 


an 


Studio Manager, 
C. R. Casson Ltd., 
6, Aldford Street, W.1. 


Ss. 


63 


CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 64. per time, 485. per dieplny pane! tock. 
APPOINTMENTS WANTED, 3s. per time, 35s. per Gieplay pane! iach. All other 
Guatiratioen, G. ov San, CS. aes Couey guad Se. Misimem, 5 times. Box No. 


charge. onc lime ples is. covering Series rates co application + aff 
advertisements ender seven insertions MUS aE PREPAID. Address ™ Advertiser's 
Weekly.” 180 Fleet Street, Loadoa, E.C.4. CHAacery 8844 (Ex. 125 


APPOINTMENTS VACANT 


Siteations Vacant: ** The eagagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of bour of a Scheduled tm pioyment 

Agency if the applicant is a man aged 18-64 inclusive of a woman aged 18-59 inctusive 

unless be or she, or the employment, i& cacepted from the provisions of the 
Notification of Vacancies Order 1952." 


OPPORTUNITY FOR MIDDLE AGED MAN 
TO ASSIST A MANAGING DIRECTOR 


| want a man, middle aged perhaps, 
in selling printed material to National Advertisers. H 
must be well educated, and able to write a good lette I 
want him to look after the travellers we have, making 
that they call on the people with whom we do business 


who is experienced 


those with whom we would like to do business. He 1 
make use of the sketches which we have and prepare 
way for a traveller to call on a firm and ensure a eg 
recepuion I am prepared to pay a commencing sala 

not less than £400 plus a commission on a basis to ix 
irranged. Details in own handwriting including age and 
expernence to 


Box 1744 
Advertiser's Weekly 180 Fieet Street EC4 


SIGN®Y RITING AND DESIGN ARTIST required for technica! 
OFF ft Vecencies for Lettering and tion, with ability to produce 
Des Art wlk » en reproduc and artwork for advertising an 
tion i Signwriter experienced in literature. Bonus and pension « 
Sho { and Poster Work South | operating. Write 
Lon flice S-day week Pension Box 1999 Ad Weekly 180 Pleer § 
sche Applica must give age, ALL-ROUND ARTIST ae 
fu s of experience, and salary busy Advertising Age & 
requ to uality finished work =a d dick Views 
Box 1 Ad. Weekly 180 Pleet St BC4 EMpie Bar 9507 


LAYOUT 
MAN | 
REQUIRED | 


with ability to produce | 
original ideas with a good 
sense of design, to the 


TECHNICAL 
ADVERTISING 


A LEADING 
PROVINCIAL TECHNICA! 
ADVERTISING AGENCY 
has a vacancy for a Productic 
Man with engineering training a 
experience in a Publicity Dept | 


finished rough stage. preferably one who has beer | 
we through Craining scheme of large | 
Write, giving particulars general engineering firm. Age | 
of age, experience and about 25-30, salary to mat 
salary required, to qualifications 
Box 1716 Box 1717 


Advertiser's Weekly 180 Fleet St €C4 Advertiser's Weekly 180 Fleet St €C4 


CREATIVE ARTIST DESIG NER rc LETTERING ARTIST required. Fk s 
yuired ¢ jom the s o of progressive ledue f phx work ar 
t Printers \ fully experi tage Five-day week I 
€ | (1) , Suction of all her Canteen and ex ont work 
printed pu 4 er i lettering ing ndithons Rotaprint H pot 
uf t ste pre ta fard Le NW? 
— i typ > process and | FOREMAN wanted for a new Display 
P “a cme : yenuon scheme J ' State expenence age and 
Wr ving mpicte Cetails, ¢ ala required , ¥ 
Box Ad. Weekly 180 Pleet St BC4 Box 1709 Ad Weekly 180 Flee S PC4 


ATTWELL, HARRIS 
& CO. LTD. 


need 


AYOUNG GENERAL ARTIST 


age 22-24 to produce finished art 
work on top national accounts 
The prospects with us are excellent 
He must have had at least 2 years’ 
hard experience in a studio or 
agency 

Telephone Mr. P. Harris, 
Hyde Park 9118, for appoint- 
ment. 


BASIL BUTLER 


want a young, fully trained 


PRODUCTION MAN 


Write giving age, experience 
and salary to : 

Press Production Manager, 
Basil Butler Co. Ltd., 

78 Brook Street, London W.1 


ADVERTISER'S WEEKLY 
APPOINTMENTS VACANT 


AN INTERESTING 
VACANCY OCCURS 
in a modern Reta:! Department 
Store in British West Africa for 
a young man in the 22-25 age 
group to act as 


ASSISTANT TO THE 
PUBLICITY MANAGER 


The successful candidate wil! have 
considerable responsibility 


im con 


nection with advertising and 
display activities of the store and 
will find opportunity for in trating 


and developing his own ideas 


This post will interest young men 
engaged in store publicity anxious 
to prove their worth in a higher 
sphere and offers great possibilities 
for a man with initiative and 
drive. 


Applicants should have training in 
advertising and display work and 
some knowledge of mechanical 
production whilst experience of a 
U.K. department store and an 
ability to draw would be an 
advantage. 


Remuneration will depend upon 
qualifications and experience but 
will mot be less than £750 per 
annum with free furnished 
ters and free medical attention i¢ 


quar 


Africa. Generous family allow 
ances and retirement benefits 
Tours of about 2! months wit 


leave on full pay and free passages 


Reply giving age and full details of 

experience to Box No. 906!, 

clo Charles Barker & Sons 

Led., 31, Budge Row, London, 
CA. 


SPACE REPRESENTATIVE. other vex 
w 


for established Religiou eck 
Salary and commissior Write te “ 
cxpernence t« Seur : Hr 
Periodicals Lid., 46/47 Chancery I 
London, E.C.4 
ACCOUNT EXECUTIVE wanted for 
postion in Singapore with ex; P 
im Lay-out, Block and Block Making 
and Stereos with know ye 6P « 
Trade age 25.28 pr rably , 
married For particular { apr 
ment apply 
Box 1703 Ad Week 180 1 cw Pca 
DESIGNER DRAUG HTSMAN Lor 
don) ees t leading lor 
Exhibition Contractors Pen 
nt 
Bon 1723 Ad. Weekly 180 Pie “ Pcs 


VISUALISER| 
COPYWRITER 


required for 


NAIROBI 


East Africa's leading Advertising 


Agency requires experienced Visualiser 
Copywriter to work n WN nal 
Accounts The successful appli 

will be eligible to » the « pa ‘ 
pension and medical fund and « + 
granted overseas leave with full pe 

the fifth year of service ‘ ne « 
salary will be ocx rding t ertperence 
and free passsge to Nairot will be 
provided. Write by airma « 
details of age, marital status and 
experience, and send specimens by 


airmail parcel pow to 


Manager. 
EAST AFRICAN ADVERTISING 
CONTRACTORS LTD, 


PO. Bex 1266, 
MAIROB!, Kenys Cotony 


Subsequent interview wil] be arranged 
with our London Office 


’*Phone your classifieds 4 224, 


LL} 
CES: 


ADVERTISER'S WEEKLY ‘ SEPTEMBER 2, 


CLASSIFIED ADVERTISEMENTS 


Siteations Vacant The engagement of oersons answering these advertisements must 

be made throwch » Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the app ot is a man aged 18-64 inclusive or a Woman aged 18-59 inclusive 

unless be or she. or the emplowment. is exceoted from the provisions of the 
Notification of Vacancies Order 1952." 


1955 


Where are the 
TOP-TOP-TOP 
LETTERING MEN 
we keep hearing about? 
= Some cf them are at 
W iI d ef sae p p DAVID JUDD ASSOCIATES LTD. 
But we have room for more 


Excellent prospects and conditions 


for d lively-minded Ring MAY 5560 or write to 3, Albemarle St, W.1 


CREATIVE DES! SER th a defir ENGINEERING COMPANY = require 
flair f { work a \ aa : Pubiica 


visualiser-layoutman 


. . ASSISTANT ED 

A good man » o's tired of monotony nter ner available. salary 
‘an find plenty of scope and variety oie ~oement, bet | 
can find pk scope \ a aaaneennts 
with Export Advertising Service. isting of 


But he’s got to be good. Itsa 


challenging jo>, involving export 
markets and a whole host of big-name 
products. !ts a worthwhile job, too, PRITCHARD woop 
from the national point of view 
as well as the visualiser’s. 
want a 


Men of ability and enthusiasm are 


invited to write, giving details 


of age and Agency experience, JUNIOR 
to the Art Director: DISPLAY DESIGNER 


EXPORT ADVERTISING SERVICE LTD. 
22 Old Bond Street, London, W.| 


We want a young man (or girl), who can design 
showcards, 3-dimensional displays, folders, etc. 
A knowledge of contemporary design and some 
experience of such work is essential. 

Please write fully stating age and salary required 
to H. C. C. Caffin 

@ SPECIALISTS IN OVERSEAS ADVERTISING F. C. PRITCHARD, WOOD & PARTNERS LTD., 


25, Savile Row, W.1. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


RETOUCHERS 


WITH EXPERIENCE IN COLOURING 


required by Studio Irwin. Top Wages, bonus and super 


en annuation scheme to experienced and qualified artists + 
Write or telephone for appointment to 
Art Director, 


Studio Irwin Limited. 

118, Chancery Lane. ’ tenet in 
y _— ’ re) | > ‘ © 

seaden. W.C.2. now need a rer assista iW 


Telephone—Chancery 4141 


ADVERTISEMENT MANAGER. Well 


, . ASSISTANT to Advertisement Manager 
ia trade jour P : required by old-established trade and 
, ght gineering electrica ndustries 1 journal publishers Good 
ecks Advertisement Manager with rea t pects Five-da week Write 
j at and = drive Excellent ppor giving particulars of age, experience 


u 1 prospects for the right mar t 
fo Box 1704 Ad. Weekly 180 Fleet St EC4 Box 1793 Ad. Weekly 180 Fleet St BC4 


ARTIST STUDIO MANAGER 

for Cutouts, Showcards etc. 

Progressive Firm of colour printers in required with general experience 
Central Londor Wr full 


require additional e details and Salary 
artist for interesting work. Apply 
; Box 1751 Box 1696 
‘. Advertiser's Weekly 180 Fleet St €C4 Advertiser's Weekly 180 Fleet St EC4 Hurry and ‘p! 
LARGE TECHNICAL PERIODICAI EDITORIAL ASSISTANT required tor 
i PUBLISHERS = have vaca for tt ¢ Put ation Bird = Life 
| Adver g Make-up Clerks with good { ‘ Budgerigar and Canar 


i i per week PP stal 4 “ t bred Wr ; The 
af ctc., t Buck P Lid Tt Bu Halt 
B 1721 Ad. Weekly 180 Fleet St EC4 A Br ford 


T.V. EXECUTIVE 5371 
required by London Agency 


and ask for Ken Osborne 
QUALIFICATIONS 


tell him all about yourself 
@ First, and most important, he must nave experience 


in organised advertising and an appreciation of and your experiences and he 
policy and planning 


! @ He will attend client conferences on T.V. and will will tell you about the job. 
\ therefore need the right kind of personality 


@ He will be able to advise on, and arrange such It’s as easy as that ! 
matters aS production, artistes and equipment 
This means personal contacts in the T.V. and film 
world and experience of the rules and conditions of 
the I1.T.A., Contractors and Production companies 


@ He will have the administrative ability to manage 
and build up the T.V. department and to supervise 


SMITHS’ ADVERTISING AGENCY LTD., 


ems such as production schedules, T.V. insurance, 
cue sheets, and so on 


100 Freer Street, E.C.4 
@ He will be neither a Producer nor a Script writer 

but will know how to get the best from both 
If you fit these requirements there is a good position 
and a big future for you in a well-known London 
Agency. In the first instance please write to 


Box 1714 
Advertiser's Weekly 180 Fleet Street EC4 


*Phone 


he 2s emis 
hl... ____. 

| TRAFFIC 
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APPOINTMENTS VACANT 


ADVERTISING 
MANAGER 


66 


Situations Vacant 


or she, or the employment, is 


CLASSIFIED ADVERTISEMENTS 


t * The engagement of persons answering these advertisements must 
be made through a Local Office of the Mimistry of Labour or » Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or a2 woman aged 18-59 inclusive 

he excepted from i of 
Notification of Vacancies Order 1952." 


provisions the 


the 


required by leading British manu- 


advertising man with ideas anc 
drive. Age 30-40. App ns 
which must include full deta rf 
past experience, age anc + ry 
required, should be addressed to 
the Sales Manager, Celotex 
Limited, North Circular Road, 
London, N.W.10. 


facturers of fibre building boards 

Essential qualifications sde PUBLICITY MANAGER 
ability to initiate, plan and contro! 

national campaigns ; experience A leading radio and television manufa requires 
of all phases of the production « a first-class man to handle all forms « blicity in 
print, dealer-aids and point of sale co-operation with the advertising agen! Essential 
peg eh on ee a ge mg soe qualifications include experience of consume: advertising, 
size advertising department dealer tie-ups, and the ability to work as part of the 
position is permanent, remunera management team 

tive and superannuated, and offers This is an attractive opportunity in a fo d-looking 
real opportunity for a young company for an alert, enthusiastic man has the 


capacity to work hard in a worthwhile job 
Please apply, in confidence, to 


Box 1739 
Advertiser's Weekly 180 Fieet Street EC4 


WANTED, Advertisement Representa- 
— tive to sell supporting advertising for 
ADVERTISING ALL-ROUND!® re features in national monthly 


quired as executive in Publicit part- Box 1720 Ad. Weekly 180 Pleet St EC4 


ment to handle well-know ed 
products Age 25 to 3 M ave 
good educational backgrour yw t 
something of copy-writing, and undere STUDIO LORAYNE Ltd. 
stand modern marketing Ag ex- require 
perience probably an ad ac P q 
ntegrity and enthusiasm al Experienced Artist for paste up 
Salary offered not less than f and and general art department. 
vuld be more Applicants ed 

will be informed by Sey 6 23 Golden Square, London, W.! 
Write in confidence, tersely ost 
comprenensvely tc Gerrard 7934 
Box + Ad. Weekly 180 Fieet S: EC4 

GOOD ALL-ROUND ARTIST required INVOICE AND ESTIMATING CLERK 
for rite giving full details | required fully conversant Process 
and expected | Engraving. Half-Tone Engraving Co., 
Box 1569 Ad. Weekly 180 Pieet S: BC4 | 1 Farringdon Road, E.C.1 


ACCOUNT 
EXECUTIVE 


This is an additional appointment in an 


expanding London Agency. We want a man, 


under 35, with some years Agency experience. 
He should have had a good education, Uni- 
He has already dealt 
He must have a good mind 


versity for preference. 


with clients direct 


for detail, good appearance and an all-round 


knowledge of advertising, with a contemporary 


approach to campaign planning. Applications 
will be dealt with in the strictest confidence. 
Please send full details to Managing Director, 


R.C.N. LTD., 
184 STRAND, LONDON, W.C.2. 


ENGINEERING «© OMPANY = requires 
Junior Assistar " chnical Publi- 
cations Dept © compilation of 
catalogues ures etc Some 
experience of lar work essential 
Knowledge f e| and electrical 
fields an ad age Knowledge 
reproduction pr es and printing 
necessary 5 week State age, 


present positio experience, when 
available, salary ured, to Personnel 
Manager, C.A.‘ Limited, Warple 
Way, Acton, W 


PUBLICITY 
MANAGER 


required 


ted from young 
ideas, conversant 


Applications are 
and energetic me 


with up-to-date sa promotion and 
advertising proce for the position 
of Publicity Manager with leading 
Radio and Television Manufacturers 
Considerable annual appropriation 
involved. 

Box 1745 


Advertiser's Weekly 180 Fleet St €C4 


PACE REPRESENTATIVE = required 
for London Weekly Motoring Maga- 
zine Must have proved ability and 
preferably with car and some contact 
with Motor Dealers, new and second 
hand Good salary and commission 
Automart Publications Ltd, 18, Com- 
mercial Road. London, E.1 

ACCOUNT EXECUTIVE required by 
progressive ay specialising in 
technical ac This a first-class 
opportur ! mar 1 his thirties 
wt omoines ecxeculive experience 
and a techr backgreund with a 
good persona and enthusiasm for 
his work Write fu tails, in confi- 
dence, to 
Box 1727 Ad. Weekly 180 Fleet St BC4 


| 


SerpremBer 2, 1955 


APPOINTMENTS VACANT 


ERWIN 
WASEY 


& COMPANY LIMITED 


require 


a Detail Service-Traffic 
Man 


Only those with good 
Production knowledge and 
experience should apply. 
Previous traffic experience is 
an asset. Successful candidate 
must be prepared to accept 
responsibility and act on his 
own initiative. Applicant 
must have completed National 
Service (or have exemption). 


Apply in writing to 
Detail Service, 
Erwin Wasey & Co. Ltd., 
Brook House, Park Lane, W.! 


COPYWRITER 


wanted for Publicity 


Department handling a wide variety 


of products Good conditions, in- 
teresting work. S-day week. Pension 
scheme Write, giving full details of 


experience, age and salary required, to 
Box 1728 Ad. Weekly 180 Pleet St BC4 


EXPERIENCED 
PRODUCTION MAN 


to work on nationally adver- 
tised and interesting accounts. 
Previous Agency experience is 
essential. Write for appoint- 
ment giving full particulars of 
age, experience and salary 
required to the 


Production Manager, 


Masius & Fergusson Ltd., 
40 Berkeley Square, London, 
_ Ak 


ALLIANCE BUILDING 


SOCIETY re 
quires a Senior Clerk, aged about 35, 
for the Advertising Department, to be 
responsible for clerical work relating 
to Press advertisements, statistics, etc 
Aputude for figures desirable Appli- 
cants should possess initiative and be 
capable of organising the routine of 
a small department Commencing 
salary about £450 p.a Applications 
to Princes House, Brighton, | 


An excellent opportunity occurs for a 


PRODUCTION 
ASSISTANT 


in the Advertising Department 
of Frigidaire. He should be intel- 
ligent and methodical with « good 
knowledge of block ordering, proof 
reading and preparation of copy 
for print. 

Write stating experience and salary 
required to 


Personne! Manager, 
Frigidaire Division of General 


etors 


Stag Lane, Kingsbury, N.W.9. 


A VACANCY OCCURS 


in the Advertising Department of a 
Nationally and internationally famous 


Cosmetic House. The position calls 
primarily for a writer with a warm, 
enthusiastic style who can produce 
letters bulletins and news sheets 


linking the sales office with stockists, 
representatives and store demonstra- 
tors. He should preferably be able to 
assist also im the routine connected 
with retailers, local advertising in the 
supply of blocks, show material, win- 
dow displays and general promotional 
material, etc Applications should be 
addressed in writing to >—“Cosmetic 
House” clo Crane Publici Led., 
Adesn Mazen One Picarey Square 


"Phone your classifieds to CHA 8844 (Ex 25 
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APP 


TMENTS VACANT 


GRAHAM & GILLIES LTD. 


require an 


ASSISTANT 


to their Market Research and 
Marketing Manager. 


Applicants should have practical 
experience in the organisation of field 
surveys, a broad knowledge of statis- 
tical methods and the abiity to write 
detailed marketing reports. The salary 
will be commensurate with age and 
experience. Applications, which will 
be dealt with in the strictest confidence, 
should be sent to the Market 
Research and Marketing Manager, 
Graham & Gillies 
Square, W.1. 


TRAPINEX LIMITED will shortly con- 


sider applications for Designers of 
point-of-sale material The post will 
be filled by a man with knowledge of 
designing in all printing processes and 
who has original ideas on construc- 
tion relating to card displays. Tra MNeX 
Limited, 176-188 Acre Lane, S$ 


EXPERIENCED 
SPACE REPRESENTATIVE 


required for vacancy on established 
Technical Export journal. 


Applicants must have proved sales 

ability and strong personality. Salary, 

Commission, Expenses and Superannua- 

tion Fund. Progressive post. Applica- 

tions treated in strictest confidence. 
Box 1694 

Advertiser's Weekly 180 Fleet St Ec4 


a ERTISING PRODUCTION ASSIS- 


ANT required for expanding Depart- 
men Able to use 4 typewriter but 
shorthand not essential Five-day 
week Stall canteen Write, stating 
age, experience, etc to Personnel 
Officer Allen & Hanburys Ltd., 
Bethnal Green, E.2 


SENIOR AND JUNIOR 
TYPOGRAPHERS 


WANTED 


Applicants must be capable of 
producing good finished roughs 
for a Print Designer. Excellent 
conditions and prospects. 


Box 1731 
Advertiser's Weekly 180 Fleet St EC4 


TECHNICAL PUBLICATIONS DEPT. 


= * engineer ne company requires 
ma for compilation of spare parts 
lists. Some experience of similar work 
essential. Must be able to read draw- 
ings and follow drawing office proce 
dure. Art work not required. Experi 
ence of C.l. engines and electrical 
equipment an «a + S-day week 
State age, present position, experience 
wher available salary required, to 
Personnel Manager, C.A.V. Limited 
Warple Way. Acton, W.3 


Visualiser / 
Layout Artist 


Young man required by rapidly- 
expanding West End Adver- 
tising Agency, for developing 
clear pencil and colour layouts 
from rough visuals. Some 
creative and design ability. 
Working knowledge of typo- 
graphy. Excellent opportunity 
for the right man to make 
gress. Phone MAYfair $sis 
for appointment. 


CLASSIFIED ADVERTISEMENTS | 


YOUNG LAYOUT ARTIST 
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Studio in N.W. 


Finished Roughs 
young ambitious man. 


Write 


Box 1742 
Advertiser's Weekly 180 Fieet Street EC4 


London 
Catalogue and Press Visuals. Able to produce 
Outstanding opportunity {: 


require specialist in 


with real creative ability, display ex 


perience and able to prepare their own 
finished drawings will be considered 
Commencing salary £600 per annum 
Contributory pension scheme. Write 
with full details to the Publicity Officer 
Coal Utilisation Council, 3 Upper 


Belgrave Street, S.W 


MODERN FACTORY STUDIO 
COMPETENT 
COMMERCIAL ARTIST 


designer and tletterer wanted for 
peckaging materials firm. Must have 
hich standard of finish and creative 
abslicy Write giving full details of 
experience and salary. 5-day week— 
Pension Scheme. 
WAXED-PAPERS LIMITED, 
Nunhead Lane, 
London, $.£.15. 


ARTIST DESIGNER (age 


25-30) to 
produce slick visuals and finished art 
work for printing and display for 
Midiand Light Engineering Firm 
~<day week Pension scheme. Canteen 
and social facilities Good working 
conditions Details of experience and 
qualifications in first place to 

Box 1726 Ad. Weekly 180 Fleet St BC4 


Required 


DISPLAY & EXHIBITION 
DESIGNER 


of high standard 
}. EXOWARD SANDER 
Sia Rathbone Piace, Oxford Street, 
wt 


MUSeum 7788 


YOUNG FEMALE ARTIST required 


for Packaging/Display Studio with 
experience in lettering and design, to 
work on packaging designs for per- 
fumes and cosmetics. Staff canteen 
five-day week and staff gift scheme in 
operation. Salary according to quali- 
fications Applications, including e 
small selection of recent work and 
paruculars of age and experience, to 
the Studio Manager, Goya Litd., 
Badminton Court, Amersham 


CROYDON ADVERTISING 
sTuDIO 


have vacancies for 


LETTERING ARTIST 


able to produce high standard of finish 
with variety 


RE-TOUCHING ARTIST 


experrenced in mechanical and figure 
re-touching. 


Phone : Artvertising | & 3 
Addiscombe Road, Croydon, 1938. 


— 

THE COAL vy > ISATION COUNCIL EXHIBITION and Display ( ors 
has a vacancy for a Display Officer to N.W. area, require a youn, with 
cover their London and Southern some practical knowleds cugn 
Region He will be required to advise and layout, preferably [ pro. 
coal and appliance distributors on gressive work Good " ity 
showroom and window displays and to Must have completed Nat vice 
design and supervise the crection of Apply 
displays at local exhibitions. Only men Box 1754 Ad. Weekly 180 Ficc rea 


LADY ARTISTS 


required by MANUFAC! 
JEWELLERS for work sir 
the painting of miniatures 
tunity for designing. Ex 
pay. Permanenc. 

Box 1719 
Advertiser's Weekly 180 Fleer 


LOVELL & RUPERT CURTI* ’ 


are secking additional ex; 
Production Assistants. Good 
conditions Apply Mr Sa 
Lovell & Rupert Curtis Lt 
Bouverie Street, London, EC 4 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


MEDIA CLERK 
WANTED 


with knowledge of compiling 
schedules, FOR OVERSEAS 
DEPARTMENT OF FILM 
ADVERTISING COMPANY 
Good opportunity in an ex 
panding business. Apply 


Box 1743 
Advertiser's Weekly 160 Fleet St &C4 


WELL-KNOWN PUBLISHER of Tec! 


nical and Cr ra Books requires 
young Copy Layout Man 4 at 

for busy advert fepartime Sone 
eaperience an adva (es hut kee wes 


and desire to learn mor 
Full particulars 


Box 1712 Ad. Week 


© important 


y 180 Pleet St PC4 


FIRST-CLASS 


RETOUCHERS 


required. 

Able to work in Full Colour and 
H/T on Technical and Still Life 
subjects 
Top Salary 
Conditions. 
Phone Art Director for appoint 
ment. 


Telephone: FLEet Street 6301. 


S-day week, idea! 


ARTIST. A senior man or wom 
adaptation work wt an contr 
work of others and deal witt 
and photoprint ordering 
Box 1803 Ad Weekly 180 Pile 


Assistant 
ACCOUNT 


EXECUTIVE 


Here is a progressive opportunity for 


a young man with 5 years’ experience 


in a London 


who is feeling the need for a position 
with greater prospects, where he can 
go on learning by assisting a Senior 
Executive on large Accounts and take, 
under guidance, increasing 
responsibility for smaller Accounts, 


in a very well-known Agency. 


Box 1804 
Advertiser's Weekly 180 Fleet Street EC4 


Advertising Agency 


’Phone 


4? 


—— 4 
as | 
as — 


ADVERTISER'S WEEKLY 
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CLASSIFIED ADVERTISEMENTS 


JUNIOR ARTIST 


required 


Excellent opportunity for y 
man of ability to 
knowledge and experience 3 
guidance of top ranking artists 


broader 


Phone Studio Director for aps 
ment 


APPOINTMENTS VACANT 


Situations Vacant 


* The engagement of persons answering these 


dvertwements must 


be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 


unless he or she. of the employment. ix 


Noth 


excepted from 
tion of Vacancies Order 


the provisions of the 


1952 


ADVERTISING 


MANAGER 


SerremBer 2, 1955 


APPOINTMENTS VACANT 


FULLY EXPERIENCED 


STILL LIFE AND GENERAL 
ARTISTS 


required by 
ERNEST G. EVANS LTD 
Top wages. 5-day week. Ideal 
conditions. Only first-class artists 
should apply 
Phone Art Director for appoint- 


ment 


830! 


FLlEet Street 


Telephone 


Telephone . FLEet Street 8301. 


| 


ilso 
lised 


Close 


A West Country firm advertising nator d 
requires Manager to 
Advertising Department 
contact with two Londor 
tained A sound and 

advertising also P.R., is required 
initiative Previous experict 
Manager an Advertising 


ADVERTISING. creaseens on EXPERIENCED 
Co. Ltd. t first-cla 


vasser ¢ 


(including 
Advertising Ag 
comprehensive k 


with 


i Week 
GENERAL ARTIST 


Comr 


\ 
tne 
we is I 3 tud ' 
or m Agency, ¢ 
Box 1¢ 


OFFICE 
with an inc P 


Ad Week 
JUNIOR 


This is 
Operates 
turnovel 
the 


adverts 


old-established 


several 


an amily 


in ade 


An interesting job is promised, -_ Dey 
ippreciatior f B 


LETTERING ARTIST + 


and a sensible 
can play in a firm's 


30 and 40 


individual 


sing deve 


between x 
Adver 62 


Harn 
. MLS 


cM f 
PUBLICITY ASSISTANT. 
re ' Ciw t 


prod ing Director 


lications, giving full particulars of p 
add 


nd suggested salary, should be 


DESIGNER COMMERCIAL ARTIST 
requis k Na 


marked confidential 
N 


Box 1741 
Advertiser's Weekly 180 Fleet Stree 


CLASS DISPLAY WRITERS. PRACTICAL MAN WANTED, ¥ 
" 1 rt Ay ‘ ‘ t 


— aan 
Midd Box ITM A Week 40 Fleet Sc EC 4 ‘ saa « : rm Ge c 

EXPERIENCED LAYOUT MAN SY PUBLISHERS ; dee a t ; } . srt wor BEN . 
- . ve “| i tady for copy a r _ REPRESENTATIVE 


‘ ' . FIRST 
lop was : 

t St EcC4 

IRED 


‘ 


REQ 
i M per 
SHORTHAND.-TYP Is 
a ’ . * ¥ P) t | r 8 ral fiur . 
z ! G 4 ‘ ‘ ried Bb ! Sc bC4 
Box ad Week 4 a H irda LETTERING AND LINE ARTIST 
FIRST-CLASS COPY WRITER VISUA : ‘ i for varied werk ce 
“ > 
JUNIOR ARTIST LISER rea Ey Pe é I sraphic $ 4 
work : : Box 1808 A ‘ ‘ Airbr 
n Mar S 
oe ad Weel ASSISTANT anager ara 
COOLTAN LABORATORIES julr hi 
Y Ma 


AIRBRUSH RETOUCHING ARTIST 
‘ a, a - t general 1 Art and 


gnan ; , : . Photograp s Mar Stud 
ADVERTISING EXECUTIVE ured B . . l *K WwW 
. . D : ‘ “ sO | StEc4 
EDITORIAL ASSISTANT 
f P ’ 


4s 
I 


Midiand Of ADVERTISING § SALESMAN 
Na ul Ag I ! red if , H rs and I 


D m P i ( ‘ £0 
K l , 


RELATIONS EXECUTIVE B 1 Ad W 


YOUNG MEN 
“ 
Ma CHA 8844 
tT 


ALL 


( 


ATTRACTIVE ca - Ems Dep 

t i r mark 
ROUND 

Box | —- 

A VAC 


PHOTOGRAPHER 


“oe 


y " ‘ " Pp first-cla or the f Rey . WW 


ANC 


D 
» B 
Harrow PLBLICITY Dep 
Departr 
pa M ( 


EDITOR 


ne pr 


ADVERTISEMENT 


SPACE REPRE 
SENTATIVES : t 


TECHNICAL worker’ Must be able 10 carning below é several | Previo 
ILLUSTRATOR eet Se Wicaly tt ) ae - — ae: 


CHIEF COPY WRITER Birmingham Burwood Hi 
Advertising $ M PRODUCTION MAN Lor S.W 
Mak ‘ gu ’ Dr xpanding ASSISTANT COPY 
Mail I f ' ‘ ' r CLERK, 


We are requir 
capable of 
half-c 
drawings 
job for the 
HAYWARD & MARTIN 
M High Street, Bromiley, Kene <b 

RAY 6702 iw 
ston Road. I 


"Phone your 


Makin 
ne 

| pad 
right man 


To 


ard Ltd ’ salar 
NW 1 Box 1657 Ad. Weck 


180 Pleet St EC4 c4 


lassifieds to CHA 8844 (Ex 25) 
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Slane, 


1955 


PPOINTMENTS VACANT 


SHORTHAND OR DICTAPHONE 


SEPTEMBER 2, 


TYPIST, malic or female, required by 
industrial journal publishers. Any age 
up to considered Hours 9.5.30 
Write for interview to John Trundell 
& Partners Lid Temple Chambers 
Temple Avenue, London, E.C.4 
copy- IDEAS MAN. Excellent pros- 
Ns pects for go-ahead young man in 4 
i ieading London Publishing House 
Work entails Press and House adver- 
tesing. brochures and gencral publicity 


ons Write 
ourself, to 


Weekly 180 Fleet St BC4 


ngenial working conditi 
and tell us all about 


Box 1812 Ad 


CLERK ‘TYPIST required for the Adver- 
tisement Department of a large pub- 
whing house Age 17 years Good 

< urs $ no Saturdays Salary with 
a Cost of lh ng Bonus £4 8s. per week 


1814 Ad. Weekly 180 Fleet St BC4 


APPOINTMENTS WANTED 


TO LEADING AGENCIES 


Experienced Film and T.V. technician, 
s years Commercial and feature script 

riting, Direction, Production, seeks 
engeinnnant where genuine Know- 


How counts 
Box 1810 
Advertiser's Weekly 180 Fleet St EC4 


WOMAN SECRETARY Q7 
pad job w good prospects 

ind P hing cxperience 

Box 1734 Ad. Week 180 Fleet Sc BC4 

WISH you wens 217 | am! Have 


m adver 


)} S@CKS we 


Adver 


~penings 
Box 1701 Ad 


Weekly 180 Fleet St BC4 


PRODUCTION EXECUTIVE 
40 


desires change, any capacity where 20 
experience of press and print 
ysed to full advantage 


Box 1746 
Advertiser's Weekly 180 Fleet St EC4 


years 
- be 


EXPERIENCED = Spec and) =6Stu 
Representative (26) seeks more respon 
t Pp on. Driver resent 


salar 


Box Ad. Weekly 180 Fleet St BC4 
EXPERIENCED =— Film Production 


Executiv sks change after six 
cnt post Combunes creative 

flair, all-round practical 

x a healthy kno { 
igctar f tTuc 
vd 


1815 


vears 


wledgc 


good negotia 


record of 


an enviable 
ture fler 


Box 1815 Ad. Week 180 Pleet St EC4 


OUTDOOR 
ADVERTISING EXECUTIVE 


TRANSPORT and BILLPOSTING 


desires appointment to develop and 
contro! department for established 
Agency or National Advertiser 
Box 1718 

Advertiser's Weekly 180 Fleet St EC4 
ARE YOU INTERESTED in firet-clem 

I t Artist V aliser at preser 

zg in W End Advertising 
- Ag Desiring hange » posit 1 

r Ealing. Park Royal, ctc 

aa Box 1816 Ad Weekly 180 Fleet St EC4 


EXPERIENCED LADY- 
EXHIBITION ORGANISER 


Let me take of of your hands the 
problem of your Display or Stand 
Organisation | con undertake from 


the design stage to completion period 
Staf arranged and supervised through- 
out Exhibition period 


Box 1653 
Advertiser's Weekly 180 Fleet St EC4 


"Phone 


tee) 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS WAN SINESS OPPORTUNITIES 


ADVERTISEMENT MANAGER 


Experienced with established contacts, 
seeks opportunity with Technical, 
Trade journal or Newspaper in London 
area. in che £1,500 p.a. bracket, 


Box 1735 
Advertiser's Weekly 180 Fleet St EC4 


SPEEDY PRINT SERVICE 


for all Advertising and Sales literature. 
Top Quality Black-and-White and 
Colour photo litho 


GOTHIC PRESS LIMITED 
uston 5845. 42 Osnaburgh 


(Opposite Gt. Portland Sc. Station) 


To LETTERING EXPERT oR PRINCIPAL of ma Progressing 
STUDIO. Gentleman, some practice Agency working witt nsuficient 
alread seeks miensive tramung or assiMance s becormung ver and 
Practic n lettering-layout or lettering- desires to link up with an mal 
re ng Will pay or work on Agency or become director of a larger 
suitable basis acera Turnover wMProximate 
Box 1708 Ad. Weekly 180 Fleet St BC4 £15.000. Excetient . Complete 

“HAND-PICKED” SECRETARIES all-rounder. Write in confi u 
avaiable The Wigmore Agency. 67 Box 1747 Ad. Weekly 180 f Ss C4 
Wigmore St.. W.1. HUNter 9951/2/3 REPRESENTATIVE REQUIRED for 

Tel —_— —- - haga ty de screen pr « house Must be experi 
sires hange Full cnoed Agent would be « jered on 
expenenced G. PO. : | Exce mmission basis 
ent re neces Please write Box 1738 Ad. Weekly 180 T S Ec4 
Box |! Ad. Weekly 180 Fleet St EC4 TAX LOSSES. Publishing « Adver 

¢ Compan avaulabic & ed 
FREE LANCE SERVICES as lowes 
Box 1818 Ad. Weekly 180 Pleet S& EC4 


FIRST CLASS 
VISUALISERS 


(FASHION AND GENERAL) 
FREE-LANCE 
for slick presentation layouts 
Phone 


ART DIRECTOR 
MAYfair 7571 


cwens LETTERING and scraper. 
ard work speedily executed 
1644 Ad 180 Pieet St EC4 


ORDER, illustrations, f 


— 
MALL mwear 
t work 
George Street 


‘ i ar general art 
The Stud 63 Great 
Leed 1, secks MIM sHONs 
FREEL ANCE ART SERVICE. Booklets 
Leet Telephone Orpingto 


TECHNICAL ARTIST 


Free-lance, lives in London, with work- 
shop and design expersence on electrical 


and engineering products, prepares 
exploded perspective and dimgram- 
matic drawings with style and com- 


petence from detail working drawings 

integrity assured 
BOX 

Advertiser's Weekly 


FREELANCE 


weeks 


1800 
180 Fleet Sc EC4 


LETTERING ARTIST 
Would co-operate 
Good work 


new lents 


with creative art 
assured 
Box 17 Ad. Weekly 1m 
FREELANCE TICKET 
ure equired I V 
42 Mo jen Lane, WC? 
SPECIALIST IN STILL LIFE. Open 
for Commissior Fr. G. Dawe. M 
Dien i Garder Belfast 


sts 


Fleet St EC4 
WRITER 
Rogers A 


TOP AGENCY 


VISUALISER 


seeks spere-cime 
Campaign ideas, 


free-lance work 
visuals, film TV story- 


boards. Preferably consumer accounts 
Details, specimens, et on request 
Box 1733 


Advertiser's Weekly 180 Fieet St €C4 


BUSINESS OPPORTUNITIES 


COMMERCIAL ART STUDIO. extab- 
lest moder ate equipped Nucieus 
of ¢g Gc Dus ced Jevelopment 
Sean group of froutes Oe artists 
Box 1817 Ad. Weekly 180 Fleet S& EC4 


our classifieds 


to CHA 


A DIRECTORSHIP 


is available with a fast growing Adve 
ting Agency No initial capital re 
quirements. if you are young, * . 
well educated and a proved business 
getter, write to Box No. below Only 
men with experience as an Acc Ss 
Executive need apply 
BOX 1795 


Advertiser's Weekly 180 Fleet Sc EC4 


SALES AND WANTS 


PHOTOGRAVURE PLANT POR 
SALE. One “Johannisberg”™ Five Unu 
Press Web width 52) im ‘ 1 
18 in. or 40 in., together with an 


equipment and | 
Two Palatia ma 
sD te with large stock of sie 
Cylinder Grinding and Polishing P 
Copper Depositing Baths, Dry Mount 


— stock of i 
mes, sheet size 3 


img Machines and various Pr & 

Dow Frames Apply 

Box 1766 Ad. Weekly 180 Pieet St PC4 
FOR SALE. Complete Copycat © 

comprising printer, developing t 

rotar drver umer and paper t 

Otter 

Box 1311 Ad. Weekly 180 Pieet St FC 4 
ADDRESSOGRAPH CARBINE rs tor 

sale Oak m excellent ion 


a 4 & D 18. 60 and 


Complete with steel trays 


100 tra 


also seco 


hand selected Addressograph Frames 

MSS. (A). 49 Tattenham Grove 

Epsom 

VACUUM FORMING MACHINE 

' Plat re 26 in. a 18 I 
results for pr ™ i 
purpose ba opera ics 

" quick sale Dem 

arranged 

Box 1748 Ad. Weekly 1801 Ss BCs 


ACCOMMODATIO 


LARGE LIGHT ROOM To as 
floor, New B Street Oxnlord rec 
Central heating Share , pre 
entable reception room 
Box 1749 Ad. Weekly 1801 Sica 
= SPACE «valet for Freelance 
mmercial Artist il per ck f 
cluding light and heating W.1 ares 
Bou 1762 Ad. Weekly 180 * Ec“ 


PRINTERS 


LETTERPRESS Colour Printing 
Leaflets, Catalogues, House Magazines 
and Office Statonery Enquiries 
always invited Turner Routledge & 
Co. Lid., 9 Tithebarn St... Liverpool 2 
(Central 0957 


or so tt 


20,000 WOMEN WAITING, 


seems to those who entrust al) of their 
mailing collatung peckaging and 
handwork of any description wo 
Messrs. F_ C. Newman & Co, 439 
Battersea Park Road, SW. Batter 
see 7274 


ADVERTISER'S 


WEEKLY 


MISCELLANEOUS 


@ 1. ARTISTS and 
© PHOTOGRAPHERS 


artwork and photostudies 


REQUIRED 


An LP.A. Advertising Agency wishes to 
inspect original creative artwork and 
photographic studres (Colo 


or and Black 


and White) of compelling selling in 
terest, with a view to immediate cash 
purchase, Work with an ides behind 
i please. Write for appointment to 
Art Buyer, 
Box 1588 
Advertiser's Weekly 180 Fleet St EC4 
MICHAEL SCOTT. Photography for 
Advertising 140 Park Lane, W.! 
MAYtfair 2644 
MACHINING required for Quad ( “ 
rehies Capacity for ' 
cho Press Lid. Loughtx 
STORAGE AND REC ONDITIONING 
oFf DISPLAYS. re. Lary 
premises miles trom Lond “ 
enable us tt provide s few mor 
chents wih store aK . . “ 
as an offk repair and ma 
service including ranepeort and ' 
hen oe Artists Lid 16ha- 1 
Strand, W<« TEM 6089 
FLEXICHROME a supert “ 
print proces Full per slat 
Philip Govlop Photographs | 
24 Kensington Church St... W.8. WES 
41 
PrRIODKIC AL required by ft eam 
enced Pr dat service I ; 
Central “=, 4 Alexandra Sireet 
Southend See 


and 
SALES MANAGEMENT 


commence on 26th Sept.. 1955 
ENROLMENT 5 to 8 pm 
September (9th (last session's 


students only) ; 


Further 
Secretary of 


CITY OF LONDON 
COLLEGE 


Moorgate, E.C.2 
Evening Courses in 


ADVERTISING 


2th and 2ist 


particulars from 
the College 


MONarch 8112/3/4 


the 


date 
by 


A.A. & 1.P.A. EXAMS 


SUMMER TERMS 


For a limited period L.C.S. Home 
Study 
exams are available at 
fees! 


advertising men with your special 


needs in mind. Earol sow and 
save time and money! 
We also give specialised training 


in COMMERCIAL 
POSTER DESIGN, 
ING and SIGN WRITING. 


Write for free book about our service 
and for deta:'s of our Speco! Summer 


INTERNATIONAL CORRESPONDENCE 
SCHOOLS, Internationa! Butidings, 


SPECIAL 


Courses for the above 
reduced 
These practical and up-to 
courses have been prepared 


experienced and successful 


ART, 
LETTER- 


orm ow 


Kingeway, London, W.C.2. 


== TT 
TO 
=e 
==e= 
tt 


ADVERTISER'S WEEKLY 


The November 
Issue of 


Ay 
is always a 
BEST SELLER! 


W ooDWORKING 


— Coren = 


InpustRY is the only technical 
journal of the Timber-using trades. It is read by the 
It keeps them abreast 
of modern developments in techniques, processes, 
everything for which Timber is the basic 


exerts a strong influence on them when 


practical, large scale people. 


machinery 
commodity 


new or replacement equipment is being purchased. 


The November issue is an annual “ must" for them. 
It contains features, exclusive to Woopworkinc 
InpusTRY, which they will use in their every-day 
work the whole year round. That's why this issue 
is so useful for advertisers, why so many sales cam- 
paigns to the Timber Trades start in the November 
issue of Woopworkinc InpusTRY. 


Special features, exclusive to the November Issue:— 


@ Classified Directory of Machinery and Equip- 
ment suppliers covering the entire United 
Kingdom ; 


@ Directory of Brand Names in current use, 
with alphabetical lists of users, addresses, tele- 
phones, etc.; 


@ Exhibition Guide to the Woodworking 
Machinery Section of the Building Trades Exhibi- 
tion to be held at Olympia in November. 


TIMBER TRADE SALES CAMPAIGNS 
START in the NOVEMBER ISSUE of 


WooODWORKING INDUSTRY 


THE TECHNICAL JOURNAL OF THE TIMBER-USING TRADES 


180 FLEET ST., E.CA. TEL. hale 8844 


Published by the Proprictors, 
September 2, 


BUSINESS PUBLICATIONS Ltd 
1955. Print 


ed in England by St 


at their 
Clement 


Serremper 2, 1955 


— STOP PRESS — 


MARKET RESEARCH 
CONFERENCE 


Strong British contingent of 
British market researchers is attend- 
ing an international congress to be 
held at Lake Constance from Mon- 
day to Friday next week, organised 
by the European Society of Opinion 
Surveys and Market Research, 
together with the Worid Association 
of Public Opinion Research. 

An important session will be on 
motivation research in the charge 
of Graeme Cranch, director, 
Mather & Crowther Ltd., at which 
several international speakers will 
include Harry Henry, director of 
research, McCann-Erickson Adver- 
tising Ltd. Among speakers at 
other sessions is Robert Silvey, 
head of listener research, BBC. 

Subjects of other sessions in- 
clude: new techniques of collecting 
and recording information; measur- 
ing and forecasting markets for 
durable and capital goods; and 
international barometers of public 
opinion. 

Professor L. Erhard, Minister of 
Economic Affairs, Federal Republic 
of Germany, will open the congress 
on Monday. 


For the first time in 10 years the 
gross profit of Benn Brothers Ltd. 
has fallen below the £100,000 mark, 
Glanvill Benn, the chairman, re- 
ported at the firm’s 59th annual 
meeting this week. Net profit, after 
tax, was £97,878. 

Mr. Benn said that turnover was 
the largest in the history of the 
company, but costs had risen even 
more steeply than in any year since 
the war. 

“More readers and more adver. 
tisers paid for our publications than 
ever before. There are by now 
fully paid subscribers to Benn jour- 
nals in 115 countries,” he said. 


NEW PR FIRM 


A new advertising and PR com- 
pany called Sir James Scott Douglas 
& Associates Lid. has been formed. 
The company also has a New York 
office. Managing director is Kenner- 
ley Edwards. Sir James Scott 
Douglas, who heads the firm, is a 
specialist in photography and will 
look after the photographic side of 
the new agency. He is also man- 
aging director of Bart Studios Ltd. 
Another director of the firm is the 
Morquess of Milford Haven. 

Mr. Edwards said this week: 
“We shall concentrate on PR for 
some time, especially in the tele- 
vision field; later on we shall enter 
the complete advertising and mar- 
keting world.” Offices of the new 
company are at 39 Upper Brook 
Street, Park Lane, W1. 


From January 1956 the “Purchas- 
ing Journal” is increasing its adver- 
tising rates and enlarging its format. 
New rates for single insertions will 
be: full-page, £30; half-page, £18; 
quarter-page, £12. New page size 
is 10 in. by 7 in. 


George Newnes Lid. are to pub 
lish next Tuesday a 28-page news 
paper called “Aeronautics Special” 
in connection with the Society of 
British Aircraft Constructors’ Show 
at Farnborough. 

The outer four pages will be held 
until the early hours of Tuesday 
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morning, to enable them to carry 
the very latest news of the Show, 
including full coverage of the SBAC 
banquet on the Monday night. 
“Aeronautics Special” will be 
22 in. by 14 in., printed on a super- 
calendered paper, and will carry 12 
pages of advertisements, limited to 
those firms who were already 
advertising in the special SBAC 
of “Aeronastics” and who 
were also exhibitors at the Show. 


The Regent Advertising Club's 
autumn golf meeting will be held at 
Finchley Golf Course on Wednes- 
day, September 14, under the direc- 
tion of chairman Dudley Turner. 

To-day (Friday) the club is going 
on a coach trip to the “Prospect of 
Whitby” and the Tower of London. 
Next Friday an outing to “The 
Hovel” restaurant, Shepperton, is 
planned. 


‘Old Ben’ chairman 


H. C. Tingay, chairman of Geo: 
Newnes Ltd, has accepted 
invitation from the committee of 
management of “Old Ben” to 
become festival chairman in the 
place of the late Sir Frank Newnes. 


The Florida Canners Association 
have agreed to a plan for a 50,000- 
dollar appropriation to be spent on 
advertising Florida grapefruit sec- 
tions in the UK. The Government 
is expected to allow the import of 
the product. 

Chairman of the FCA has stated 
that it is hoped that British im- 
porters will be allowed to buy 
enough grapefruit sections to 
justify the advertising expenditure. 

The proposed campaign during 
the next few months, it is under- 
stood, will be financed and directed 
by the FCA, and will be handled 
through Benton & Bowles Inc., 
advertising agency of the Florida 
Citrus Commission. 


Julian Rose has resigned the 
managersbip of the overseas division 
of Odhams Press book department 
to become export sales manager of 
Whyte, Ridsdale & Co. Ltd. Mr. 
Rose is an executive member of the 
London branch of the Incorporated 
Sales Managers’ Association and is 
its programme organiser. 


Kraft Foods Ltd. commercial will 
be seen on the first night of com- 
mercial TV, the forerunner of a 
weekly series. An extensive national 
advertising campaign will follow 
the first spot. Agents are J. Walter 
Thompson & Co., Ltd. 


Edward Sharp & Sons, Ltd., have 
taken time on commercial TV for 
both weekday and weekend trans 
missions from the London station. 
Every Friday, between 5 pm and 
6 pm there will be a special 30- 
second children’s spot. There will 
also be a regular one-minute spot 
for the family audience every Satur- 
day or Sunday. 

First Sharp's commercial will be 
Friday, September 23; between then 
and December ™, a total of 19 will 
be screened. 


Work has begun on the construc- 
tion of the new factory at Fast Kil- 
bride. near Glasgow, where the 
“Radio Times” and other BBC pub- 
lications are to be printed. It is 
hoped production will have started 
by May or June next year. 


(Phone: Chancery $844) 
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